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ABSTRACT: Entrepreneurship plays a crucial 

role in promoting women economic independence 

and improving their social status. It enhances their 

quality of life and leads to their inclusion in the 

process of nation-building and development. By 

engaging in entrepreneurial activities, women are 

able to earn a sustainable income without neglecting 

their household and family responsibilities. 

Entrepreneurship increases their financial autonomy 

and decision-making power, contributing 

significantly to their overall empowerment.The 

primary data has been collected from fifty members 

from five Self-Help Groups through interview 

schedule.The main objective of study wasto explore 

the motivational factors for entrepreneurship, 

economic activities undertaken by SHGs members 

for entrepreneurship and major challenges faced by 

SHGs member in pursuing entrepreneurship. The 

study reveals that the handloom and handicraft 

activity are the most preferred economic activity of 

women entrepreneur and theirprimary motivation to 

engaging in entrepreneurship is to earn income and 

support their families financially.Women 

entrepreneurs face major challenges related to 

marketing and financial, which hinder business 

growth and expansion. 

KEY WORDS: Entrepreneurship, Self-Help 

Groups (SHGs),Motivation, Economic-Activity, 
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I. INTRODUCTION 
According to Hindu scriptures, the status of 

women has always been considered theoretically 

high and they have been described as being in the 

form of God as Durga, Saraswati and Laxmi, but in 

real life, she was treated as weak and reliant, or abla 

(weak and dependent). The women have been 

considered as a symbol of knowledge, wealth, 

strength and courage. In traditional society, they 

were still confined to the four walls of homes, 

families, children and domestic affairs. They have 

very few opportunities to enter economic affairs 

(Ahuja, 2011).  

For centuries, India has been a patriarchal 

society, but the tides are shifting. Now women in 

India are challenging the longstanding tradition of 

obeying men thereby recognizing their rights and 

responsibilities. At present growing awareness 

among women, they are now equals with men.  

According to A.H. Cole 1959, 

“Entrepreneurship is the purposeful activities of an 

individual or a group of associated individuals 

undertaken to initiate, maintain or organize a profit-

oriented business unit for the production or 

distribution of economic goods and services”. The 

entrepreneurship activities involve access to 

resources, markets, ownership, and power to make 

goods and services, these are the important factors 

for empowering women.The entrepreneurship 

activity enhanced their capacity for decision-

making, which contributed to their overall 

empowerment.  

The process of entrepreneurship involves a 

person, referred to as an entrepreneur, taking 

calculated risks, innovating a business concept, and 

setting up a business on his own to operate it 

profitably. In other words, Entrepreneurship means 

creating something new, planning and coordinating, 

taking risks, and managing economic uncertainty 

(Arora & Sood, 2005).  

Entrepreneurship promotes women 

economic freedom and social status. When women 

are empowered, they achieve economic freedom 

automatically. The advancement of women business 

allows society to comprehend and value their 

strengths. Entrepreneurship enhances women lives 

and leads to their inclusion in nation building and 

development. Entrepreneurship also delivers much-

needed personal fulfillment and fosters a profound 

sense of accomplishment, allowing them to establish 

a more positive identity in society.  

Entrepreneurship has a significant impact on 

women family status.By engaging in entrepreneurial 
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activities, women are able to earn a sustainable 

income without neglecting their household and 

family responsibilities.Women entrepreneurs 

financial independence involves control over their 

income and resources. Entrepreneurship also raises 

women understanding of their rights in various 

fields. 

Entrepreneurship is critical for boosting 

output, utilizing materials, employing human 

resources, and addressing unemployment issues. 

Entrepreneurship plays an important role in the 

context of rural women to connect them with work-

world and domestic world. Entrepreneurship has a 

great impression on women status in the family. It 

helps women to earn fairly reasonable amount 

without affecting domestic and their familial 

responsibilities. Entrepreneurship also creates 

awareness among women for their rights in different 

spheres. The Indian Constitution also empowers the 

state to implement measures of positive 

discrimination in favor of women. The status and 

position of women in society determines the nation 

success and development.  

Women entrepreneurs are recognized as the 

most important representatives of the 

countryfinancial prosperity. They are the creators, 

owners, decision-makers, co-coordinators, risk-

takers, sellers, innovators, and etc. They also create 

job prospects and help to raise the family level of 

living. Women nowadays use their ability and 

abilities to supplement their family's income. 

Training can sharpen and transform her expertise 

and competencies.  

Self-Help Group is small voluntary 

associations of women to attain a collective goal, to 

raise and manage common resources for the purpose 

of solving their common problems throughout self 

and mutual help. The members of SHGs are 

involved in small entrepreneurship and work at 

micro level. The entrepreneurship ventures help 

rural and urban people through creation of 

employment opportunities, empowering women,  

alleviate poverty and developing skills, self-esteem 

and self-sufficiency. The main objective of SHGs to 

raise small funds for day-to-day needs, to provide a 

better environment for members not only to increase 

income but also to increase productivity of work and 

credibility etc. The women participation through 

SHGs and their entrepreneurship activities are 

gradually increasing.   

Women entrepreneurs face numerous 

challenges that hinder their growth. One of the most 

significant issues is lack of access to finance due to 

many women do not own property to use as 

collateral and banks often view them as less 

creditworthy,Secondly, they face difficulties in 

purchasing raw materials due to low income and 

unsold inventory. Third, Stiff competition from 

organized sectors and male counterparts, along with 

limited funds for marketing, further affects their 

businesses. Inadequate infrastructure, outdated 

technology, and high production costs make 

manufacturing more challenging. A major barrier is 

the lack of education, which limits their 

understanding of modern business practices. 

Moreover, women often struggle to balance family 

responsibilities with business activities. The male-

dominated nature of society and traditional gender 

roles also restrict their entrepreneurial opportunities. 

Due to these combined factors, women generally 

exhibit low risk-bearing capacity, making it harder 

for them to sustain or expand their enterprises.   

The government has taken various steps for 

the promotion of women entrepreneurs in order to 

recognize their role and participation in the 

development process. The state government has also 

established several organizations to support women 

entrepreneurs by providing infrastructure, raw 

materials, marketing, and sales assistance. 

Additionally, they also organize training programs 

to help women build their entrepreneurship skills 

and facilities access to both short and long-term 

loans to support their business.  

The main objectives of the study were to explore the 

factors that motivate SHGs member for 

entrepreneurship, identify the economic activities 

undertaken by SHGs member for 

entrepreneurshipand examine the major challenges 

faced by SHGs member in pursuing 

entrepreneurship, and to provide suggestions to 

strengthen and promote entrepreneurship activities 

in the Dehra-Gopipur Development Block of 

Kangra district. 

 

II. RESEARCH METHODOLOGY 
Kangra district comprises seventeen 

development blocks. For the present study, 

theDehra-Gopipur Development Block was 

conveniently selected to fulfill the research 

objectives. The primary data was collected through 

interview schedule from fiftySHGs members. Five 

SHGs were chosen using a purposive random 

sampling method. From the five SHGs, ten members 

from each SHG were selected as a sample. The data 

of present study was calculated and analyzed with 

the help of tabulation, graph and percentage method.  

 

III. RESULTS AND DISCUSSION 
Figure 1 depicts comparative overview of 

number of SHGs and their members across the 
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districts of Himachal Pradesh. The data indicates a 

significant variation in the spread and members of 

SHGs from district to district. The highest SHGs 

and members recorded in Mandi  i.e. 63,600 and 

8,189, followed by Kangra i.e. 61,607 and 8,080. 

This suggests a strong penetration and active 

participation in SHGs activities and also these 

districts constituted highest population in Himachal 

Pradesh. In contrast, The Lahaul-Spiti and Kinnaur 

report the lowest SHGs and members due to  

geographical and infrastructural constraints 

affecting mobilisation efforts. The districts such as 

Bilaspur, Solan, and Chamba shows relatively 

moderate levels of SHGs and members. The Shimla 

has a higher number of SHGs compared to Sirmaur, 

but fewer members, indicating possible differences 

in group sizes or participation rates.  

 

Figure 1District Wise Self-Help Groups (SHGs) and Members in Himachal Pradesh 

Source: official websiteof National Rural Livelihood Missionretrieved on dated  12/08/2025 

 

The table 1 presents a comprehensive 

overview of Self-Help Groups (SHGs) in Kangra 

district of Himachal Pradesh, distributed across 17 

development blocks. A total of 8,080 SHGs are 

active in the district, collectively comprising 61,607 

members. The highest numbers of SHGs reported in 

Rait block 611 and followed by Baijnath 600, 

Dehra-Gopipur 595  and Sulah 588. The Dehra 

Gopipur block lead in terms of members in the 

district i.e. 5,436 followed by Pragpur 5,024 and 

Rait 4,902. Blocks like Baroh and Bhawarna have 

comparatively fewer SHGs and members. 

Therefore, the data reflects a strong presence and 

active participation in SHGs across Kangra district, 

playing a significant role in rural development and 

women empowerment. 

 

Table 1 Block wise Self-Help Groups (SHGs) and Members in Kangra District 

Sr.No Block Name 

SHGs Type 
Total 

Members 
New Revived Pre-NRLM Sub Total 

1. Baijnath 566 2 32 600 3749 

2. Baroh 159 1 15 175 1642 

3. Bhawarna 246 0 10 256 1940 

4. Dehra Gopipur 568 8 19 595 5436 

5. Dharamshala 387 3 39 429 3613 

6. Fatehpur 502 6 16 524 3658 

7. Indora 361 0 1 362 3021 

8. Kangra 489 11 27 527 4576 

9. Lambagraon 519 1 49 569 3312 
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10. NagrotaBagwan 415 1 18 434 3594 

11. Nagrota Surian 472 0 26 498 3195 

12. Nurpur 407 2 30 439 3580 

13. Palampur 368 0 34 402 2937 

14. Panchrukhi 472 2 30 504 3487 

15. Pragpur 500 0 67 567 5024 

16. Rait 562 2 47 611 4902 

17. Sulah 571 0 17 588 3941 

Total 7564 39 477 8080 61607 

Source: official websites of National Rural Livelihood Mission retrieved on dated  12/08/2025 

 

Motivational Factors for Entrepreneurship 

The growth of entrepreneurship depends 

upon the various motivational and supportive 

factors. People are often driven to start a business or 

enterprise due to a combination of ambitious 

desires, compelling needs, and other motivating 

elements. This study explores the key motivational 

factors that encourage rural women to pursue 

entrepreneurial activities and turn their ideas into 

successful ventures. 

The figure 2 depicts that the 34 percent Self 

Help Group (SHGs) members are motivated to 

engage in entrepreneurial activities mainly due to 

earn income and support their families financially. 

Around 24 percent are driven the desire to become 

self-employed and stability in their work life and 18 

percent pursue entrepreneurship to gain social 

recognition and respect. Additionally, 14 percent are 

encouraged by the availability of government 

schemes and financial assistance designed to 

support small enterprises. A smaller share, 10 

percent, engage in entrepreneurship with the aim of 

improving their overall socio-economic status. 

 

Figure 2 Motivational Factors among SHGs Member for Entrepreneurship 

Source: Compiled by Researcher 

 

Economic Activity undertaken by Entrepreneur 

Members of SHGs engage in a various 

economic activities depending on their traditional 

customs, accessibility of resources, market 

conditions, etc. Women entrepreneurs engage in the 

following economic activities: agriculture, custom 

clothing, handicrafts and handloom, etc.This study 

highlights the economic activity undertaken by 

entrepreneur to pursue entrepreneurial ventures. 

The figure 3 depicts that 56 percent of the 

members are engaged in  handloom and handicraft 

activity, it is the most preferable economic activity 

among rural women entrepreneur, The 24 percent 

members are involved in tailoring and 16 percent 

engage in agricultural activities in the study area.  
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Figure 3 Economic Activity undertaken by SHGs member for entrepreneurship 

Source: Compiled by Researcher 

 

Challenges Faced by Entrepreneur 

Women entrepreneur faceseveral challenges when 

starting and running their business, such as lack of 

financial support, limited business knowledge, and 

poor market access. Social restrictions and 

inadequate training further hinder their 

entrepreneurial growth. Government support exists, 

but bureaucratic delays often slow down progress.   

 

Figure 4 Challenges faced by SHGs member for entrepreneurship 

Source: Compiled by Researcher 

 

The figure 4 depicts that 34 percent 

members faced marketing problem due to poor 

connectivity, limited exposure and lack of sale of 

their product. The 26 percent members faced major 

difficulties in limited access to adequate financial 

resources and credit, which restricts the growth and 

expansion of their businesses. Data reveals that 18 

percent of members faced production problems due 

to non-availability of raw materials and inadequate 

technical training. The12 percent members faced 

competition from rivalry and 10 percent members 

faced social problems due to increased work burden, 

responsibility of small children and personal health 

problems. Furthermore, social and cultural 

constraints particularly in rural areassometimes limit 

women’sparticipation in decision-making processes 

and mobility.  

 

IV. CONCLUSION 
It can be concluded that handloom and 

handicraft activities are the most preferred economic 

activities among rural women entrepreneurs. 

Women are motivated to pursue entrepreneurship 

activity by the need to earn an income and support 

their families financially. However, women 

entrepreneurs face major marketing challenges due 

to poor connectivity, limited exposureand 

difficulties in selling their products.They also 

struggle with financial constraintsbecause of limited 

access to adequate financial resources and credit, 
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which restricts the growth and expansion of their 

businesses. 

To promote women’s entrepreneurship in 

rural areas, marketing facilities should be improved 

to help entrepreneurs overcome the challenges they 

face in selling their products and reaching wider 

markets.More training programs should be 

organized, as few existing programs do not provide 

sufficient knowledge and skills. Additionally, 

banking awareness should be provided, as many 

women have lack of knowledge about credit sources 

and government schemes. Awareness campaigns 

should be conducted throughout rural areas of the 

state empower women entrepreneurs. 
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