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ABSTRACT 

This research aims at enumerating the cases of Sa’id bin al-Musayyib in the family jurisprudence (Marriage) 

from the book of al-Muwatta’ and comparing them with the views of the four Islamic schools of thought. 

The first chapter of the research discusses historical background of Sa’id bin al-Musayyib and the book of al-

Muwatta’. While in Chapter two of the research analyzes the cases of Sa’id bin al-Musayyib concerning 

marriage, 

The researcher concludes that Sa’id bin al-Musayyib was in agreement with four schools of thought in family 

jurisprudence in a general. 

The researcher adopts inductive and analytical methods in gathering these cases and then weights and compares 

them with the views of the four Islamic schools of thought. 

The research concludes with major findings and recommendation for further research followed by bibliography. 
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