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Abstract 
Every organisationutilises corporate language as its 

official means of communication to accomplish its 

objectives. This paper critically 

examinedhoworganisations’exclusive reliance on 

this language alienatesemployeesin the workplace. 

Specifically, it investigated the hermeneutical, 

phenomenological, Marxist, and Post-structuralist 

implications of such reliance on employees. Based 

on the ontological dimension of language, this study 

argues that exclusive reliance on corporate language 

at work impairs employees' vision of reality. It 

supported this assertion by conceptualising key 

ideas related to the topic. Besides, it drew on 

previous literature and the author’s insights. The 

findings suggested that over-reliance on corporate 

language can lead to a flawed interpretation of 

reality, push employees out of their psychological 

vantage points, and alienate them from the 

workplace. Consequently, it limits their 

understanding of organisational goals, leading to 

poor goal achievement and organisational output. 

Therefore, this paper concluded that relying solely 

on corporate language isolates employees from the 

linguistic tools they use in their daily interactions, 

which are essential for genuine engagement with 

reality. Correspondingly, it recommends cultivating 

a multiculturally grounded linguistic framework for 

interpreting and pursuing organisational aims, which 

necessitates an appropriate integration of corporate 

and indigenous languages within a workplace.  
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I. INTRODUCTION 
The success of any organisation depends 

on the proper integration of four factors: man, 

money, machine, and material (Sharma et al., 2013). 

Some works of literature also added a fifth factor, 

namely, method, noting that management is the 

science of managing men, money, machines, 

materials, and methods (Devi, n.d.). However, 

among these factors, men or human resources are 

the only dynamic resource and the central element 

around which other organisational resources revolve 

(Sharma et al., 2013; Rakesh et al., 2022; Onah, 

2021; Onah, 2015; The Economic Times, 2024). 

Human resources encompass all the capabilities 

individuals bring to an organisation, such as 

physiological, psychological, social, and cognitive 

features. Cognitive features include man’s capacity 

for sensitive and intellectual operations. The former 

covers perception, imagination, fantasy, and 

attention. Simultaneously, the latter includes 

memory, learning, recognition, language and all 

other rational operations. Language plays a 

significant role in both daily engagements and 

workplace interactions. Previous studies have 

explored how language use impacts organisational 

performance (Nwode&Anyadiegwu, 2023; Nguyen 

et al., 2021; Tao etal., 2020). However, these studies 

were mainly sociological studies. There is a 

notablelack of research on the philosophical 

reflections regarding this impact, creating a 

substantial gap in scholarly understanding of the 

issue.Recognising the importance of investigating 

this underexplored area, this paper examines the 

philosophical implications of employing corporate 

language within organisational settings for 

employees. It argues that an over-reliance on 

corporate language in the workplace can lead to 

employee alienation. 

The above philosophical inquiry rests on 

the fact that language has both communicative and 

ontological functions (Mondin, 1991).This 

ontological character of language is evident in 

Heidegger’s (1947) definition oflanguage as the 

house of being. Likewise, Gadamer (2004) 

described language ascrucial for achieving a fusion 

of reality and shared meaning. Following the same 

ontological trajectory, Wittgenstein (1953) 

designated it as a form of life, while Habermas 

(1984) viewed it as constituting the ground for 

social life.Besides, Bourdieu (1991) called it 
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symbolic power. By implication, it means that 

language can constitute an instrument of 

alienation(Ngũgĩ wa Thiong'o, 1986; Marx, 1959), 

given that it performs actions (Austin, 1962). 

However, it is vital to investigate whether this 

alienation applies to corporate language use in a 

workplace. Subsequently, this paper examines, 

philosophically, how the utilisation of corporate 

language alienates employees in a workplace. 

 

II. CONCEPTUAL ANALYSIS 
2.1  CORPORATE LANGUAGE 

Every organisation possesses its official 

communication tool. This authorised means of 

communication constitutes its corporate language. 

Consequently, corporate language refers to the 

language employed within a workplace for official 

interactions to facilitate organisational objectives. It 

is also referred to as organisational or business 

language. It differs from the indigenous language in 

several respects. Firstly, corporate language is not 

the everyday language of employees; thus, it is not 

their mother tongue. Instead, it is a language 

acquired to accomplish organisational goals. 

Secondly, corporate language is characterised by 

formality and technicality, whereas indigenous 

language tends to be informal and less technical. 

Thirdly, the indigenous language is more basicto 

employees than corporate language, as it embodies 

their childhood experiences. In contrast, corporate 

language is usually the dominant language in a 

multicultural setting.This cultural diversity is one of 

the arguments for corporate language, as cross-

cultural communication competence, according to 

Suaaet al. (2024), is important for optimal 

organisational performance. This is because such 

linguistic aptitude enables employees to circumvent 

communication barriers and improve organisational 

collaboration and coordination (Lauring et al., 

2025). 

It implies that team harmony requires a 

linguistic harmoniser as a means of communication, 

which is readily available in corporate language, 

being the language that the majority of employees 

understand to some extent. 

Mehriddinovna(2025)analysed how English fills the 

above gap by enabling global coordination, 

accelerating knowledge transfer, and supporting 

brand coherence. Nonetheless, Mehriddinovna 

failed to underscore that there are other dominant 

languages worldwide besides English. 

However, Mehriddinovna(2025) also 

highlighted threats posed by corporate language use 

in the workplace, such as power imbalances, identity 

crises, and the isolation of non-native speakers. 

Likewise, Wilmot (2024) identified epistemic 

injustice as part of the challenges. Others include 

processing fluency obstructions and reductions in 

employee self-confidence (Bullock & Bisbey, 

2025), information loss, ambiguity, sociolinguistic 

variations, and cultural adaptation issues (Weinzierl, 

2025). It is important to acknowledge the role 

artificial intelligence has played in overcoming the 

challenges outlined above. However, as Mikeladze 

et al. (2026) noted, the roles, as evidenced by speed, 

access, and accuracy, have failed to address issues of 

over-reliance, diminished critical thinking, and 

ethical dilemmas. Therefore, corporate language 

offers advantages that justify its implementation 

within organisations, as well as weaknesses that 

warrant prudence in its use. However, to fully 

understand how it alienates employees, it is essential 

to conceptualise the notion of alienation.   

 

2.2  EMPLOYEE ALIENATION 

A thorough understanding of the idea of 

employee alienation requires a clear definition of 

alienation. Therefore, the concept of alienation 

refers to a state characterised by disconnection or 

displacement from oneself, others, society, and 

related entities. It involves a perception of being a 

foreigner or outsider within a setting where one 

would normally feel at home, or among individuals 

with whom one should be in association. So, 

employeeswho experience alienation perceive 

themselves as detached, segregated, disconnected, 

and estranged from the workplace, society, and even 

themselves. Thus, Wood (1998) described alienation 

as any of various social or psychological evils 

characterised by a harmful separation, disruption, or 

fragmentation that sunders what properly belongs 

together.  

Wood (1998) and Rae (2012) emphasise 

that the term 'alienation' is used to translate two 

German words derived from Hegel (2018): 

entfremdung—estrangement—and entäußerung—

externalisation. Entfremdung relates to a process or 

state where consciousness becomes disconnected 

from at least one aspect essential to its complete 

self-understanding. At the same time,entäußerung 

describes the process by which consciousness 

externalises itself in an objectified form, thereby 

fostering a deeper self-awareness (Rae, 2012). 

Furthermore, Terry Pinkard, in his translator’s note 

on Hegel’s Phenomenology of Spirit, 2018 edition, 

observed that in more common German usage, 

entäußerung signifies “to renounce,” “to divest,” or 

“to give up” (Hegel, 2018, p.xlii, translator’s note).  

Accordingly, Hegel (2018) regarded 

alienation as a phase in the evolution of the absolute 
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spirit, characterised by the objectification or 

externalisation of spirit, during which spirit becomes 

estranged from its own product, perceiving it as 

hostile, and then reconciles with it through 

recognition. The spirit manifests itself through 

society, culture, and law, among other forms. 

Reconciliation occurs when the spirit recognises that 

these objectified selves are its own products. This 

suggests that, according to Hegel, alienation is not 

an unchangeable condition, as it can be alleviated 

through the process of recognition. Additionally, it is 

noteworthy that Hegel’s perspective laid the 

groundwork for Marx's concept of alienation. 

Marx (1959) used the idea of alienation to 

describe four different ways in which workers can 

become alienated in a capitalist workplace: from the 

product of their labour, from their own life activity, 

from their species-being, and from man. Marx 

(1959) argued that capitalism alienates people from 

the product of their labour because the output 

belongs to the capitalist, who sells it to increase 

profits, while the workers become poorer. He said 

that workers feel alienated from their lives and 

productive activities when their work is reflexive, 

instinctive, and lacks creativity and innovation, 

resulting in a lack of job satisfaction and fulfilment. 

Instead, work becomes mechanised, regulated, and 

constrained, following a set path that limits 

opportunities for human ingenuity. He also noted 

that workers are estranged from their species-being 

when their labour diminishes the consciousness 

linked to being human, leading to dehumanisation. 

In this state of estrangement, individuals lose 

essential human qualities, gradually becoming a 

lower form of animal, deprived of rationality. 

Moreover, he held that workers are alienated from 

one another when competition replaces 

collaboration in the workplace, fostering hostility 

and leading them to see others as threats to their 

survival. 

Feuerbach (2008) argued that religion 

causes individuals to project their essence onto 

external objects, then to see themselves as objects 

within this image, thereby becoming a subject. 

People see themselves as objects to themselves, as 

objects of an object, belonging to a being separate 

from themselves. He claimed that to deepen the 

concept of God, humans must experience poverty; 

for God to be omnipotent, humans must be nothing. 

He observed that humans wish to be nothing in 

themselves because what they give up is not lost, as 

it is stored within God. What individuals withdraw 

or give up is only experienced more fully within 

God.  

Marcus (2013) demonstrated how 

alienation subtly appears in modern society, 

promoted by ways disguised as solutions to current 

issues affecting people. Thus, he argued that having 

free choice among various goods and services does 

not equal freedom if these goods and services 

reinforce social controls over a life of labour and 

fear, thereby perpetuating alienation. Furthermore, 

he stated that the mechanism linking individuals to 

society has shifted, with social control now rooted in 

the new needs it creates. It implies that, in his view, 

alienation is today sustained by consumerism and 

psychological manipulation. 

 

Fanon (2004, 2008) viewed alienation as a 

sociogenetic psychological pathology stemming 

from racist social stratification, beyond the 

psychological or economic perspectives of Sigmund 

Freud, Alfred Adler, and Karl Marx. It involves 

language skills, understanding morphology, and 

embracing culture and civilisation. 

 

Alienation was also a subject among 

contemporary scholars such as Rahel Jaeggi, Byung-

Chul Han, Hartmut Rosa, Mark Fisher, and 

Christoph Henning. Jaeggi (2014) characterised it as 

indifference and internal division, as well as 

powerlessness and relationlessness concerning 

oneself and the world perceived as indifferent and 

alien. Consequently, she regarded it as a relation of 

relationlessness rather than merely an absence of 

relation. To elucidate this further, Frederick 

Neuhouser, in his translator’s introduction to Jaeggi 

(2014), observed that alienation involves a distorted 

relation to oneself and the world, which can be 

described as the failure to adequately appropriate 

oneself or the world, thereby preventing oneself or 

the world from becoming truly one’s own (Jaeggi, 

2014, p.xii, translator’s introduction).  

 

Han (2015) contends that the contemporary 

era is characterised by auto-exploitation rather than 

allo-exploitation in individuals' pursuit of 

achievement as subjects, thereby becoming 

enmeshed in a complex web of self-exploitation, 

wherethe exploiter is concurrently the exploited; the 

prisoner is simultaneously the guard; and the victim 

is equally the perpetrator. Consequently, employee 

exploitation occurs without domination. 

 

Rosa (2019) identified social acceleration 

as the predominant characteristic of the modern era, 

resulting in considerable existential alienation from 

the environment, our temporal context, and other 

individuals. She characterised alienation as a 
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specific form of relationship with the world that 

involves the subject and the world confronting each 

other with indifference or hostility (rejection), 

resulting in a lack of authentic connection. Rosa 

introduced the concept of resonance as a way to 

address this alienation. By resonance, she meant a 

way of relating that remains neutral toward 

emotional content and refers to a 

relationshipexisting between two or more bodies or 

objects. In terms of a theory concerning human 

interactions with the world, resonance delineates a 

mode of being-in-the-world — a particular manner 

in which the subject and the world establish a 

relationship with one another.   

 

Fisher (2009) pointed out another form of 

alienation in his critique of capitalism as the only 

viable political-economic system. He emphasised 

how capitalism commodifies stress and treats mental 

health as if they are natural fact, blaming individuals 

for these issues. However, he argued these problems 

are systemic, not personal faults. He calls for 

shifting the focus from individual blame to 

collective political action to challenge capitalism’s 

claim as the only effective system. This involves 

highlighting its flaws, reclaiming public spaces and 

institutions, and developing a new political vision.    

 

Nevertheless, Henning (2025) identifies 

three main paradigms scholars have used to study 

alienation: the conservative, liberal, and 

perfectionist. The first, conservative tradition,is a 

critique of the loss or forfeiture of constancy; the 

second, liberal tradition criticises the reduction of 

individual agency; and the perfectionist current 

addresses concerns related to the decline of human 

flourishing. Moreover, Henning critiques Jaeggi’s 

subjective interpretation of alienation. Instead, he 

proposes positioning alienation within an objective 

framework linked to the capitalist social structure. 

Subsequently, he contends that overcoming 

alienation involves deconstructing the above 

structure rather than simply engaging in subjective 

appropriation, as Jaeggi suggested.     

 

Blunden (2000) elucidated terms associated 

with alienation, including objectification, 

eternalisation, fetishism, reification, and 

internalisation. He articulated that, during the 

process of objectification, human activity assumes a 

form that is practically and materially perceptible. 

Conversely, in de-objectification, physical objects 

that exist objectively are incorporated into social 

relationships and are 'humanised' through the 

significance they hold for individuals. Reification, 

often regarded as a misunderstanding, relates to the 

perception of human concepts as relations that exist 

independently of humanity. Fetishism is a social 

relation in which human powers and characteristics 

are attributed to objects. Externalisation and 

internalisation bear similarities to objectification and 

de-objectification, respectively, but are 

predominantly employed within the context of 

individual activity. Alternatively, alienation, 

considered a form of objectification, occurs when an 

employee’s labour is not only objectified for them 

but also alienated and externalised.  

Therefore, based on the literature review 

above, employee alienation is a coerced 

disconnection from the workplace arising from 

factors that diminish employees' dignity and disrupt 

work-life balance. Furthermore, the literature on 

alienation suggests that alienation does not occur in 

a linguistic vacuum; rather, it operates within a 

linguistic context. Language can reinforce alienation 

by mentally restructuring individuals who are 

alienated, subtly persuading or commanding their 

ongoing submission to alienating forces. 

Simultaneously, it can offer mental and 

psychological support to those who perpetuate 

alienation, relying on assumed, yet flawed, 

justifications for their actions, as a 

defencemechanism to cope with the imperceptible 

scrutiny of their conscience and vituperation of 

right-thinking individuals and other conscience-

storming and conscience-pruning agencies. 

Consequently, the subsequent analysis explores how 

corporate language correlates with this category of 

alienators.  

 

III. IMPLICATIONS OF LANGUAGE USE 

IN CORPORATE WORKPLACES 
As already indicated, sociological studies 

indicate that corporate language use in 

organisational settings has many advantages. At the 

same time, it is undeniable that it poses dangers. 

Here, the focus is on a philosophical perspective on 

the issue. In particular, the philosophical 

investigative lens is on its negative implications for 

hermeneutics, phenomenology, Marxism, and post-

structuralism.  

 

3.1  HERMENEUTICAL IMPLICATION 

The use of corporate language in the 

workplace has implications for hermeneutics. This 

hermeneutical implication is more evident when 

considering that language acts as the medium 

through which humans understand the world, 

suggesting that the world is linguistically 

constructed (Gadamer, 2004). In fact, Gadamer 



 

  

International Journal of Humanities Social Science and Management (IJHSSM) 

Volume 6, Issue 4, Jul. – Aug., 2026, pp: 58-66                             ISSN: 3048-6874  

www.ijhssm.org                                                      

 

 

 

DOI: 10.35629/6874-06045866     | Impact Factor value 7.52 |   ISO 9001: 2008 Certified Journal           Page 62 

depicted the world as the Being that humans can 

comprehend. Hence, restricting employees to 

corporate language obstructs their use of indigenous 

languages at work. Such a language policy deprives 

them of the opportunity to speak their mother 

tongue, socially isolatingthem from their linguistic 

foundation,which is essential for a fullunderstanding 

of reality. Instead, it meshes them into shallow and 

artificialinterpretations of reality, a horizontal 

hermeneutics, deficient in a comprehensive 

interpretative framework, limitingemployees to 

either denotative or explicit meanings of reality. It is 

important to note that this argument does not 

suggest that corporate language is without cultural 

significance. Nonetheless, the central premise of this 

discussion is that, although every organisation 

possesses its own culture, the culture embedded in 

individuals' indigenous languages is more authentic, 

fundamental, and deeply rooted in their lived 

experiences. Prior to employment, employees 

engaged extensively with others in their mother 

tongue, through both formal and informal 

interactions. Fortunately, these interactions are 

stored within them as tacit and proximate 

knowledge, enabling them to possess more 

understanding than they can explicitly articulate 

(Polanyi, 1966).  

 

3.2  PHENOMENOLOGICAL 

IMPLICATION  

The same sense of alienation exists at the 

phenomenological level. Heidegger’s (1947) 

concept of language as the house of being makes 

this clear. The implication of Heidegger’s view of 

language is that language is the realm of being. 

Consequently, to understand being, one must enter 

his house, namely, language. It is within this house 

that one perceives and comprehends being. 

Therefore, language is essential for interpreting and 

understanding reality. It is an opening through 

which one enters, interprets, and understands reality.  

Indeed, corporate language also helps 

employees interpret and understand reality. 

However, the opening it provides is not as broad as 

that of indigenous languages. Unlike corporate 

language, indigenous language offers greater insight 

and latitude for profound interpretation and 

understanding of reality. This is because the 

indigenous language is at the root of employees' 

lived experiences. It embodies their culture and 

worldviews and can be more easily absorbed 

because its semantic and syntactic structures are less 

technical than those of corporate language. Instead, 

they contain words that are very familiar to 

employees, which they can manipulate freely and 

use in various ways. This enables them to grasp the 

sense and reference of concepts used in 

organisational settings. Such clarity is necessary 

because a concept can have the same reference 

across languages but differ in sense (Frege, 1948).  

Besides, corporate language use causes 

linguistic displacement in an organisational setting. 

Nonetheless, this displacementextends beyond mere 

shifts in employee communication styles. More 

significantly, it inflicts greater harm by pushing 

individuals out of their psychological comfort zones, 

where interactions and conversations are rooted in 

lived experiences. Besides, corporate language relies 

on organisationaljargon whose meaning can leave 

employees unfamiliar with it, to either translate and 

second-guess it or remain silent to avoid 

humiliation. Subsequently, this stifles creativity, 

reduces employees to mere transactional roles, 

limits their dynamic involvement in the 

workplace,and focusesthem on productivity rather 

than genuine participation born of a desire to 

demonstrate authenticity. 

 

3.3  IMPLICATIONS FOR MARXISM 

From a Marxist perspective, although 

corporate language can facilitate collaboration, it 

may also function as a means of alienation. This 

alienating aspect is understood within the context of 

the various forms of alienation identified by Karl 

Marx (1959), namely, alienation from the product of 

one's labour, from one's own life activity, from 

species-being (gattungswesen), and from man 

(Marx, 1959). For these different forms of alienation 

to persist and flourish, an organisational language 

must exist that sustains and promotes them. This 

corporate language influences employees’ thinking 

and subsequent organisationalbehaviours, thereby 

maintaining alienation. For example, employees’ 

alienation from their products is shaped and 

reinforced by corporate language that depicts the 

product as a company asset belonging to the owner, 

thereby disconnecting employees from ownership 

and alienating them from their products. Alienation 

from their own life activity stems from corporate 

language that emphasises key performance 

indicators, productivity, efficiency, targets, and job 

descriptions, rather than creativity and innovation. 

Alienation from species-being is reinforced by 

corporate language that perceives employees as 

resources alongside other factors of production 

(Sharma et al., 2013). Accordingly, corporate 

terminology such as "organisationalbehaviour" and 

"corporate image," among others, is employed to 

influence employees' perceptions of their workplace. 

Consequently, employees' individuality and 
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creativity are marginalised, fundamentally alienating 

them from their authentic existence, which is 

replaced by a curated personality that conflicts with 

their genuine lives. Employees' alienation is further 

reinforced by corporate language that prioritises 

competition over collaboration, causing them to 

regard themselves as competitors rather than team 

players. In this context, corporate vocabulary—such 

as "top performers" and "high achievers"—

predominates. Thus, language becomes a tool of 

distortion rather than one of formation (Mondin, 

1991).  

 

 

3.4  IMPLICATIONS FOR THE THEORY 

OF LINGUISTIC CAPITAL 

In the realm of linguistic capital theory, one 

witnesses the same alienation, especially when 

organisational performance is foregrounded on 

language competence (Bourdieu, 1991). Here, 

language proficiency assumes the centre stage as a 

new form of capital whose access distinguishes and 

stratifies employees. Consequently, employee 

recognition depends on their proficiency in 

corporate language. Those who are not proficient in 

it are judged non-performing, with the possibility of 

layoff. This corporate-language-based alienation 

extends to the interview stage, as language 

proficiency is a criterion of employability, implying 

that non-proficient applicants are, by this language 

policy, already alienated.  

The aftermath of the above development is 

that employees now seek mastery of corporate 

language more than they desire organisational goal 

attainment, as corporate language acquisition is a 

key to advancement into diverse organisational 

positions. Besides, given that corporate language is 

often the language of the dominant culture, stress on 

it creates cultural inequality among employees, as it 

projects and sustains the dominant culture's 

language as superior to those of minor cultures. 

With this cultural alienation goes a new definition of 

employee social identity, which is now dependent 

on their level of assimilation of corporate language, 

which is the language of the dominant culture. 

Consequently, the search for this new social identity 

manifests in employees adapting their phonetics to 

synchronise with what they consider the alamode 

projected by corporate language. Therefore, 

linguistic capital promotes employee alienation by 

projecting corporate language competence as an 

index of power and dominance within an 

organisation, exalting its possessors and 

marginalising non-possessors.      

           

3.5  IMPLICATIONS FOR POST-

STRUCTURALISM  

Corporate language shapes reality within 

an organisation, influences employees' mental 

outlooks, and moulds their behaviour. This aligns 

with Foucault (1980), who argued that "each society 

has its regime of truth, its general politics of truth: 

that is, the type of discourse which it accepts and 

makes function as true; the mechanisms and 

instances which enable one to distinguish true and 

false statements" (p.131). Consequently, corporate 

language impacts employees by distancing them 

from direct organisational support, disconnecting 

them from their authentic identities, concealing their 

employer's exploitation, and inducing frustration 

through alienation. This, in turn, creates space for 

employee resistance, widening the divide between 

employees and their employers and among 

employees themselves. Below is a succinct 

explanation of the points outlined above. 

Firstly, corporate language protects 

employers from having to assume direct supervisory 

roles over their employees, as they utilise phrases 

that indirectly influence employee behaviour while 

still permitting oversight. Examples of such 

expressions include collaboration, team spirit, and 

the phrase "we are a family," among others. Due to 

the persuasive nature of these terms, they 

increasingly substitute for direct supervision, as 

employees are conditioned to carry out their 

responsibilities with minimal external oversight. 

Secondly, corporate 

languageharmsemployees’ connection to their 

authentic selves as they strive to meet workplace 

expectations while remaining faithful to their 

cultural roots. For instance, employees in a 

workplace encounter organisational standards, are 

encouraged to align with them, and may be 

rewarded for doing so. However, these imposed 

organisationalbehavioursmay often clash with their 

personal routines, leading to feelings of alienation 

from their true identities and possibly resulting in an 

identity crisis.     

Thirdly, corporate language isolates 

employees from openly acknowledging and 

articulating the exploitation they endure at the hands 

of their employer. This occurs because, through the 

reinforcement of anticipated 

organisationalbehaviours, they gradually accept the 

new standard for employees, even at significant 

personal risk. This is evident in the emphasis on 

workplace expectations such as employee 

availability, performance, punctuality, participation 

in in-service training for self-improvement, and 

working with altruism and passion, among others. In 
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the absence of adequate time, these pressures 

subconsciously lead employees to overlook the 

harsh realities they encounter in the workplace, 

causing them to mistake exploitation for false 

narratives of efficacy and effectiveness.   

 Fourthly, the pressure to conform to 

corporate language regarding expected workplace 

behaviours often conflicts with actual conduct, as 

certain ideals are unreachable, rendering them mere 

illusions. This situation places employees at a 

crossroads, uncertain how to balance work and 

personal life. For instance, in the workplace, there is 

an emphasis on creating a humanised environment 

by treating staff fairly and highlighting that 

employees are the organisation's greatest asset. 

However, employees who remain in the same 

organisational position are frequently confused due 

to layoffs, lack of promotion, and delayed salary 

payments. Consequently, this has led to employee 

alienation from their workplace, resulting in 

frustration.  

Furthermore, the frustration outlined above 

contributes to employee resistance in the workplace. 

Consequently, this resistance leads to alienation 

among employees from their environment, thereby 

increasing the emotional gap between employees 

and their employers. Additionally, this discordant 

situation is exacerbated by employees’ use of 

corporate language to convey their sentiments to 

employers in a way that is intelligible to employers. 

They may also resort to satire, an unconventional 

communication platform in the workplace, to 

convey their dissent, thereby illustrating their 

discordance with the operational methodologies of 

the organisation. 

 

IV. CONCLUSION 
Using corporate language in professional 

settings can enhance organisational objectives. This 

document contends that while such language fosters 

uniformity and supports organisational aims, it can 

also lead to employee alienation.  Hermeneutically, 

it disconnects employees from their lived 

experiences, resulting in superficial interpretations 

of reality. From a phenomenological perspective, it 

isolates individuals from their house of being, 

creating interpretative difficulties, enforced silence, 

diminished creativity, and a workforce motivated 

solely by productivity rather than genuine 

engagement.        

From a Marxist perspective, although 

corporate language promotes collaboration, it also 

acts as a tool of alienation—specifically, alienation 

from the product of one's labour, from one's own life 

activity, from species-being, and from man. 

Consequently, it disconnects employees from 

ownership of what they produce and their authentic 

existence, leading them to prioritise productivity and 

treat employees as resources.  

From the perspective of linguistic capital 

theory, corporate language alienates employees by 

treating language competence and proficiency as 

indicators of organisational performance, leading to 

inequality and a loss of social identity. Similarly, 

from a poststructuralist viewpoint, corporate 

language alienates employees from experiencing 

direct organisational support, disconnects them from 

their authentic identities, conceals their exploitation 

by their employers, and causes frustration. It also 

creates space for employee resistance, widening the 

gap between employees and their employers and 

even among employees themselves. Therefore, this 

paper concludes that corporate language should be 

used alongside indigenous languages at work to 

provide employees with a multiculturally grounded 

linguistic framework for interpreting reality and 

achieving organisational goals. 
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