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ABSTRACT: Entrepreneurship is increasingly
promoted as a pathway for graduate employment,
innovation and regional development in China,
yet students' exposure to entrepreneurship
education does not automatically produce
entrepreneurial intention. This conceptual paper
develops an integrated framework for explaining
entrepreneurial intention among university
students in Guizhou, China. Drawing on the
Theory of Planned Behaviour (TPB) and Social
Cognitive Theory, the model combines attitude
toward behaviour, subjective norms, perceived
behavioural control, proactive personality,
entrepreneurial self-efficacy and entrepreneurial
intention. The framework proposes that the four
antecedents influence entrepreneurial intention
directly and also  indirectly  through
entrepreneurial  self-efficacy. Entrepreneurial
self-efficacy is therefore positioned as the central
cognitive mechanism translating favourable
evaluations, social support, perceived control and
proactive tendencies into stronger entrepreneurial
intention. The model extends conventional TPB
research by incorporating a relatively stable
personality characteristic and a domain-specific
capability belief, while retaining a parsimonious
structure suitable for empirical testing. Guizhou
provides a relevant context because
entrepreneurship education, mentoring,
incubation, financing and university-industry
support have expanded as part of graduate
employment and innovation policy. The paper
contributes by clarifying the distinction between
perceived behavioural control and entrepreneurial
self-efficacy, explaining the proposed mediation
mechanism, and identifying implications for

entrepreneurship education and future empirical
research.
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I. Introduction

Entrepreneurship occupies an
increasingly important position in contemporary
economic and educational policy because of its
potential contribution to innovation, employment
creation, economic growth, and social
development. Changes in labour markets,
technological development, digitalisation, and
increasing  competition for  conventional
employment have encouraged governments and
higher education institutions to consider
entrepreneurship not only as an economic activity
but also as a potential career pathway for
university graduates. Consequently,
understanding why university students develop an
intention to become entrepreneurs has become an
important area of entrepreneurship research.

Entrepreneurial intention refers broadly
to an individual's conscious willingness,
commitment, or plan to establish a new business
or engage in entrepreneurial activity in the future.
Entrepreneurship is generally considered an
intentional rather than accidental behaviour
because starting a business typically requires
planning, opportunity recognition, resource
mobilisation, risk assessment, and sustained
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effort.  Entreprencurial intention therefore
represents an important psychological precursor
to subsequent entrepreneurial action. Although an
intention does not necessarily result in actual
business creation, individuals with stronger
entrepreneurial intentions are generally more
likely to search for entrepreneurial opportunities,
acquire entrepreneurial knowledge, develop
relevant competencies, establish networks, and
undertake preparatory activities associated with
venture creation.

Among university students,
entrepreneurial  intention  has  particular
significance. University represents a

developmental period during which young adults
formulate career expectations and make decisions
regarding future employment. Students are
simultaneously exposed to knowledge, peers,
lecturers,  entrepreneurial ~ role = models,
competitions, internship experiences, and
institutional programmes that can influence their
career perceptions. Entrepreneurship education
may consequently influence how students
evaluate entrepreneurship, whether they believe
important people support entrepreneurial careers,
whether they perceive entrepreneurship as
feasible, and whether they believe they possess
the competencies required to establish and
manage a business.

This issue is especially relevant in China,
where entrepreneurship education has become
increasingly integrated into higher education.
Recent Chinese studies continue to demonstrate
the relevance of entrepreneurship education,
entrepreneurial attitudes, perceived behavioural
control, personality characteristics, and self-
efficacy in explaining university students'
entrepreneurial intentions. For example, research
involving final-year university students in China
found that attitude toward entrepreneurship and
perceived behavioural control play important
roles in explaining entrepreneurial intention and
can transmit the influence of proactive personality
and entrepreneurship-related factors to intention.
Other research based on Chinese college students
has similarly demonstrated that entrepreneurial
attitude and entrepreneurial self-efficacy can
operate as psychological mechanisms through
which entrepreneurship education influences
entrepreneurial intention.

Despite considerable research,
entrepreneurial intention remains a complex
phenomenon. Traditional applications of the
Theory of Planned Behaviour frequently focus on
attitude toward behaviour, subjective norms, and
perceived behavioural control. While these
variables provide an established explanation of
intentional behaviour, entrepreneurial decisions
may additionally depend on relatively stable
individual characteristics and domain-specific
beliefs regarding entrepreneurial capability. Two
students exposed to similar entrepreneurship
courses, institutional resources, and social
expectations may develop very different
entrepreneurial intentions because they differ in
their willingness to initiate change and their
confidence in performing entrepreneurial
activities.

This conceptual paper therefore proposes
an integrated framework combining the Theory of
Planned Behaviour with proactive personality and
entrepreneurial self-efficacy. Specifically, the
model proposes that attitude toward behaviour,
subjective norms, perceived behavioural control,
and proactive personality influence
entrepreneurial intention both directly and
indirectly through entreprencurial self-efficacy.
Entrepreneurial ~ self-efficacy = consequently
occupies a central position in the framework as
the cognitive mechanism through which
favourable  evaluations, perceived  social
expectations, perceived control, and proactive
tendencies may be converted into stronger
entrepreneurial intention.

The proposed framework is examined
conceptually within the context of university
students in Guizhou Province, China. Guizhou
provides a particularly meaningful setting
because provincial authorities have explicitly
sought to integrate  innovation  and
entrepreneurship education throughout university
talent development, strengthen entrepreneurship
courses and training, expand mentoring, develop
incubation  facilities, = improve  financing
mechanisms, and reduce barriers to student
entrepreneurship. At the institutional level,
universities in the province have similarly
expanded entrepreneurship curricula,
entrepreneurial  mentoring and  practical
platforms. For example, initiatives reported for

DOI: 10.5281/zenodo.22827704 | Impact Factor value 7.52 | ISO 9001: 2008 Certified Journal Page 84



ISSN: 3048-6874

: International Journal of Humanities Social Science and Management (IJHSSM)
{ " Volume 6, Issue 5, Sep. — Oct., 2026, pp: 83-95
www.ijhssm.org

Guizhou University include entrepreneurship-
related credit modules, specialised
entrepreneurship courses, industry mentors,
competitions, and dedicated funding for
innovation and entrepreneurship activities.

Nevertheless, favourable institutional
environments alone cannot ensure that students
intend to become entrepreneurs. Entrepreneurship
ultimately involves individual perceptions and
decisions. A student may receive
entrepreneurship education but still perceive
business creation as undesirable. Another may
have a favourable attitude but lack confidence in
managing entrepreneurial tasks. Students may
also perceive considerable family or peer support
yet consider entrepreneurship beyond their
personal capabilities. Understanding these
psychological processes is therefore essential for
translating entrepreneurship policy and education
into meaningful entrepreneurial outcomes.

Accordingly, this paper develops a
conceptual model addressing the following
central question: How do attitude toward
behaviour,  subjective  norms, perceived
behavioural control, and proactive personality
influence  entrepreneurial intention among
university students in Guizhou, and to what extent
does entrepreneurial self-efficacy mediate these
relationships?

The remainder of the paper reviews the
theoretical foundations and principal constructs,
develops the proposed relationships and
hypotheses, explains the conceptual framework,
and discusses its theoretical and practical
implications.

II. Entrepreneurship and Entrepreneurial
Intention among University Students

Entrepreneurship involves the
identification, evaluation, and exploitation of
opportunities through the creation or development
of economic and social activities. Although
entrepreneurial activity can take multiple forms,
new venture creation remains one of its most
visible manifestations. Establishing a new venture
generally requires purposeful preparation and is
therefore =~ commonly approached through
intentional models of behaviour.

Entrepreneurial intention represents an
individual's conscious state of mind that directs
attention, experience, and behaviour toward
entrepreneurial  action.  Within  university
populations, entrepreneurial intention indicates
the degree to which students consider business
creation a desirable and feasible future career. The
construct is particularly important because most
students have not yet established businesses.
Measuring actual entrepreneurial behaviour
among such populations may therefore provide
limited information, whereas entrepreneurial
intention enables researchers to examine the
psychological preparation preceding possible
future entrepreneurship.

Intentions are especially meaningful
where behaviour is difficult, uncertain, and
requires advance planning. Entrepreneurship
possesses all three characteristics. Starting a
business usually requires resources, skills,
information, financial capital, market knowledge,
personal commitment, and tolerance of
uncertainty. Students must therefore evaluate
both the attractiveness and feasibility of
entrepreneurship before developing serious
intentions.

Contemporary research indicates that
entrepreneurial intention cannot be attributed to
one factor alone. Attitudes, social influences,
perceived control, personality, education,
opportunity perceptions, institutional support, and
self-efficacy have all been examined. Recent
research among higher education students
continues to support the usefulness of TPB-based
explanations, while also showing that
incorporating personality and psychological
mechanisms can provide a richer understanding
of entrepreneurial intentions.

This suggests that examining only the
conventional TPB antecedents may overlook
important differences between students. For
instance, two students may hold similarly
favourable attitudes toward entrepreneurship but
differ considerably in entrepreneurial intention
because one believes strongly in his or her
entrepreneurial capabilities while the other does
not. Similarly, proactive students may be more
inclined to transform entrepreneurial
opportunities and educational experiences into
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confidence and eventual entrepreneurial
intentions.

Consequently, this paper argues that
entrepreneurial  self-efficacy represents an
important explanatory bridge connecting students'
evaluations, perceived social environments,
perceived control, and proactive personality to
entrepreneurial intention.

II1. Theoretical Foundations

3.1 Theory of Planned Behaviour

The Theory of Planned Behaviour
developed by Ajzen (1991) represents one of the
most influential theoretical approaches to
understanding  intentional behaviour. TPB
proposes that behavioural intention is primarily
determined by attitude toward the behaviour,
subjective norms, and perceived behavioural
control.

Attitude toward behaviour reflects
whether an individual evaluates performing a
particular behaviour favourably or unfavourably.
Subjective norms concern perceived social
pressure from important individuals or groups to
perform or avoid a behaviour. Perceived
behavioural control refers to the perceived ease or
difficulty associated with performing the
behaviour and reflects individuals' perceptions of
whether they possess sufficient control, resources,
and capabilities.

Applied to entrepreneurship, TPB
suggests that students should develop stronger
entrepreneurial intentions when they perceive
entrepreneurship positively, believe significant
people support an entrepreneurial career, and
perceive themselves as capable of undertaking
entrepreneurial activities.

TPB is particularly suitable for
entrepreneurship because entrepreneurial
behaviour is usually planned rather than
spontaneous. Establishing a business involves
decisions that develop over time, making
intention a  meaningful  precursor  to
entrepreneurial behaviour.

However, TPB does not imply that these
three predictors exhaust all possible determinants
of intention. Additional variables may improve
explanatory power when they provide

theoretically meaningful insights. This creates an
opportunity to incorporate proactive personality
and entrepreneurial self-efficacy into an extended
framework.

3.2 Social Cognitive Theory and Self-
Efficacy

The  theoretical explanation  of
entrepreneurial self-efficacy can be strengthened
through Social Cognitive Theory, particularly
Bandura's (1986, 1997) concept of self-efficacy.
Self-efficacy refers to individuals' beliefs
concerning their ability to organise and perform
the actions necessary to achieve particular
outcomes.

Self-efficacy is task- and domain-related.
An individual can possess high confidence in one
area while demonstrating relatively low
confidence in another. Entrepreneurial self-
efficacy  therefore represents  confidence
specifically concerning entrepreneurial activities
rather than general self-confidence.

Entrepreneurship requires individuals to
undertake complex activities such as identifying
opportunities, generating ideas, evaluating
markets, acquiring resources, solving problems,
leading teams, making decisions under
uncertainty, and sustaining effort despite
setbacks. Students who believe that they can
successfully perform these activities should be
more likely to consider entrepreneurship
achievable.

This reasoning complements TPB.
Whereas TPB identifies important evaluative,
normative, and control-related predictors of
intention, self-efficacy helps explain the cognitive
confidence through which these factors may
influence intention. Recent research among
Chinese university students provides further
justification  for this integration, with
entrepreneurial self-efficacy shown to mediate
relationships between educational experiences
and entrepreneurial intention.
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3.3 Integrating TPB, Proactive Personality
and Entrepreneurial Self-Efficacy

The present framework extends TPB in
two ways. First, it incorporates proactive
personality. Second, it introduces entrepreneurial
self-efficacy as a mediator.

Proactive  personality captures a
behavioural tendency to identify opportunities,
initiate action, and attempt to change
circumstances rather than passively adapting to
them. Such tendencies are highly relevant to
entrepreneurship because entrepreneurial
behaviour requires initiative, persistence,
opportunity recognition, and active engagement
with uncertain environments.

Entrepreneurial self-efficacy,
meanwhile, represents a proximal cognitive
assessment of entrepreneurial capability. The
framework therefore distinguishes between
personality disposition and entrepreneurial
capability beliefs. A proactive personality may
encourage students to seek challenges and initiate
change, while entrepreneurial self-efficacy
determines whether they believe they can
successfully execute entrepreneurship-specific
activities.

The integration consequently creates a
sequential theoretical explanation:

personal evaluations, social perceptions,
perceived control and proactive tendencies ->
entrepreneurial capability beliefs >
entrepreneurial intention.

This mechanism provides the central
conceptual contribution of the proposed model.

IV.  Conceptual Development and
Hypotheses

4.1 Attitude toward Behaviour and
Entrepreneurial Intention

Attitude toward behaviour refers to an
individual's positive or negative evaluation of
performing a particular behaviour. Within
entrepreneurship, it reflects whether students
consider becoming an entrepreneur desirable,
worthwhile, rewarding, or personally attractive.

Students may evaluate entrepreneurship
according to expected outcomes such as

independence, income potential, personal
achievement, flexibility, innovation, social
contribution, or career development. Conversely,
concerns regarding uncertainty, failure, workload,
financial loss, and unstable income may
contribute to unfavourable attitudes.

According to TPB, individuals with more
positive evaluations of a behaviour should
develop stronger intentions to perform that
behaviour. Thus, when university students regard
entrepreneurship as an attractive career, they
should be more willing to consider starting a
business.

Recent empirical evidence continues to
demonstrate the importance of entrepreneurial
attitudes in explaining students' entrepreneurial
intentions, including studies conducted within
Chinese higher education. Hence:

HI: Attitude toward behaviour positively
influences entrepreneurial intention among
university students in Guizhou, China.

4.2 Attitude toward Behaviour and
Entrepreneurial Self-Efficacy

A favourable entrepreneurial attitude
may also strengthen students' entrepreneurial self-
efficacy. Students who consider entrepreneurship
desirable may become more attentive to
entrepreneurial information, participate more
actively in entrepreneurship programmes, seek
business-related  knowledge, and interpret
entrepreneurial experiences more positively.

Positive  attitudes may  therefore
stimulate greater cognitive and behavioural
engagement with entrepreneurial activities.
Through repeated exposure, learning, practice,
and reflection, students can develop stronger
confidence in their ability to perform
entrepreneurial tasks.

In entrepreneurship courses, for instance,
students with favourable entreprencurial attitudes
may engage more actively in business
simulations, competitions, opportunity-
identification exercises, business-plan
development, or interactions with entrepreneurs.
Such experiences can provide mastery and
observational learning  opportunities  that
strengthen self-efficacy.
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H2: Attitude toward behaviour positively
influences entrepreneurial self-efficacy among
university students in Guizhou, China.

4.3 Subjective Norms and Entrepreneurial
Intention

Subjective norms represent perceived
social pressure regarding whether an individual
should engage in a particular behaviour. For
university students, important reference groups
can include parents, other family members,
friends, classmates, lecturers, mentors, and other
respected individuals.

Social approval may be especially
relevant when students are making major career
decisions. Entrepreneurship involves uncertainty
and may differ substantially from conventional
salaried employment. Students who perceive
strong support from their families and social
networks may therefore be more willing to
consider entrepreneurship.

Conversely, where parents or significant
others strongly favour stable employment,
students may hesitate to pursue entrepreneurship
even when personally interested in business
ownership.

In the Chinese context, family
expectations and social relationships can play
meaningful roles in career decision-making.
Subjective norms therefore remain theoretically
important even though previous entrepreneurship
studies have sometimes reported inconsistent
effects.

The conceptual framework consequently
proposes:

H3: Subjective norms positively influence
entrepreneurial intention among university
students in Guizhou, China.

4.4 Subjective Norms and Entrepreneurial
Self-Efficacy

Social support can influence more than
intention; it may also affect students' confidence
in their entrepreneurial capabilities.
Encouragement from parents, peers, lecturers,
entrepreneurial mentors, and role models may
communicate that entrepreneurship is achievable

and that the student possesses potential
entrepreneurial ability.

Social  persuasion represents one
mechanism through which self-efficacy beliefs
can develop. When respected individuals express
confidence in students' entrepreneurial abilities,
students may become more willing to perceive
themselves as capable of entrepreneurial action.

University environments can reinforce
this process through mentorship, competitions,
entrepreneurial clubs, project supervision, alumni
interactions, and industry engagement. Guizhou's
entrepreneurship policies explicitly emphasise
entrepreneurship mentors, practical training,
incubation platforms, and collaboration between
universities and external stakeholders.

H4: Subjective norms positively influence
entrepreneurial self-efficacy among university
students in Guizhou, China.

4.5 Perceived Behavioural Control and
Entrepreneurial Intention

Perceived behavioural control represents
an individual's perception of the ease or difficulty
of performing a behaviour. In entrepreneurship, it
reflects students' perceptions regarding their
control over starting and managing a business.

Students who perceive access to
knowledge, skills, resources, information,
opportunities, institutional assistance, and other
enabling conditions may consider
entrepreneurship more feasible. Conversely,
perceptions of insufficient finance, experience,
business knowledge, market information, or
support can reduce perceived control.

TPB proposes that stronger perceived
behavioural control should increase behavioural
intention because individuals are more likely to
intend to perform behaviours they consider
achievable.

The Guizhou environment makes this
relationship particularly relevant. Provincial
initiatives have sought to reduce entrepreneurship
barriers, provide incubation services, strengthen
entrepreneurship training, improve financial
assistance, and make university resources
available for entrepreneurial activity. Such
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conditions may contribute to students' perceptions
that entrepreneurial action is feasible.

H5: Perceived behavioural control positively
influences entrepreneurial intention among
university students in Guizhou, China.

4.6 Perceived Behavioural Control and
Entrepreneurial Self-Efficacy

Perceived behavioural control and
entrepreneurial self-efficacy are conceptually
related but should not be treated as identical.
Perceived behavioural control concerns the
broader perception that entrepreneurial behaviour
can be performed, including perceptions of
external  opportunities and  constraints.
Entrepreneurial  self-efficacy focuses more
specifically on confidence in one's own ability to
perform entrepreneurial tasks.

A student may, for example, perceive
favourable external support but remain uncertain
about personal entrepreneurial capability.
Alternatively, a highly confident student may still
perceive significant external constraints.

When students believe that they possess
greater control over entrepreneurial activities,
however, they are likely to develop greater
confidence in their ability to handle
entrepreneurial  challenges. Entrepreneurship
courses, simulations, competitions, incubation
activities, and  practical projects  may
simultaneously  increase  perceptions  of
controllability and personal competence.

H6: Perceived behavioural control positively
influences entrepreneurial self-efficacy among
university students in Guizhou, China.

4.7 Proactive Personality and
Entrepreneurial Intention

Proactive personality refers to an
individual's relatively stable tendency to identify
opportunities, initiate change, persevere in
achieving goals, and actively influence the
surrounding environment. Individuals with
proactive personalities tend not merely to react to
environmental circumstances but actively attempt
to shape them.

This characteristic closely corresponds
with entrepreneurial behaviour. Entrepreneurs
frequently operate under uncertainty and must
identify opportunities, mobilise resources, solve
emerging problems, and act before complete
information becomes available.

University students with  stronger
proactive personalities may therefore be more
inclined to consider entrepreneurship because it
offers autonomy, initiative, creativity, and
opportunities to create change. They may also be
more likely to participate in entrepreneurial
competitions, explore business ideas,
communicate with entrepreneurs, and search for
market opportunities.

Recent research has demonstrated the
relevance  of  proactive  personality in
entrepreneurial intention models and suggests that
personality may operate through psychological
mechanisms associated with planned behaviour
and self-efficacy.

H7: Proactive personality positively influences
entrepreneurial intention among university
students in Guizhou, China.

4.8 Proactive Personality and
Entrepreneurial Self-Efficacy

Proactive individuals tend to seek
opportunities for learning and development. They
are more likely to initiate tasks, confront
challenges, acquire information, and persist when
difficulties arise. These behavioural tendencies
can generate mastery experiences that strengthen
self-efficacy.

Within  university  entrepreneurship
education, proactive students may voluntarily
participate in business competitions,
entrepreneurship clubs, innovation projects,
mentoring activities, internships, and
entrepreneurial  networking events.  Each
experience can expose students to
entrepreneurship-related tasks and strengthen
perceptions of entrepreneurial competence.

Proactive personality may therefore
contribute to entrepreneurial intention partly
because proactive students develop stronger
beliefs that they can successfully perform
entrepreneurial activities.
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HS8: Proactive personality positively influences
entrepreneurial self-efficacy among university
students in Guizhou, China.

4.9 Entrepreneurial Self-Efficacy and
Entrepreneurial Intention

Entrepreneurial self-efficacy represents
students' confidence in their capability to perform
entrepreneurial activities successfully.
Individuals possessing stronger entrepreneurial
self-efficacy should perceive entrepreneurship as
more feasible and feel better prepared to manage
its uncertainty and challenges.

Students with high entrepreneurial self-
efficacy may believe they can recognise
opportunities, formulate business strategies,
obtain resources, solve problems, communicate
with stakeholders, manage uncertainty, and
persist when setbacks occur. These beliefs should
increase  their  willingness  to select
entrepreneurship as a future career.

Evidence from contemporary Chinese
research demonstrates the importance of
entrepreneurial  self-efficacy in  explaining
entrepreneurial intention and in transmitting the
influence of entrepreneurship-related experiences
to intention.

HY: Entrepreneurial self-efficacy positively
influences entrepreneurial intention among
university students in Guizhou, China.

V.  Mediating Role of Entrepreneurial
Self-Efficacy

A central contribution of the proposed model
is its conceptualisation of entrepreneurial self-
efficacy as a mediator. The direct relationships
discussed above explain whether individual
factors influence entrepreneurial intention.
Mediation provides a deeper explanation by
addressing how and why these influences occur.

5.1 Entrepreneurial Self-Efficacy as a
Mediator between Attitude toward
Behaviour and Entrepreneurial Intention

A favourable attitude toward
entrepreneurship indicates that a student regards

entrepreneurial activity positively. Nevertheless,
positive evaluation alone may not be sufficient to
produce strong entrepreneurial intention. Students
may find entrepreneurship attractive while
simultaneously doubting their own ability to
establish and manage a business.

Entrepreneurial self-efficacy can bridge
this gap. Positive attitudes may encourage
students to engage more actively with
entrepreneurial learning and experiences, thereby
strengthening  their confidence. Increased
confidence subsequently makes entrepreneurial
action appear more personally achievable and
strengthens intention.

H10a: Entrepreneurial self-efficacy mediates the
relationship between attitude toward behaviour
and entrepreneurial intention among university
students in Guizhou, China.

5.2 Entrepreneurial Self-Efficacy as a
Mediator between Subjective Norms and
Entrepreneurial Intention

Social ~ support can  strengthen
entrepreneurial intention directly, but it may
additionally operate by increasing students'
confidence.

When family members, friends,
lecturers, mentors, and peers  support
entrepreneurial aspirations, students receive
psychological encouragement and validation.
Positive feedback from significant others may
strengthen their beliefs that they possess
entrepreneurial potential.

Consequently, subjective norms may

shape entreprencurial intention partly by
influencing entrepreneurial self-efficacy.
HI10b: Entrepreneurial self-efficacy mediates the
relationship between subjective norms and
entrepreneurial intention among university
students in Guizhou, China.

5.3 Entrepreneurial Self-Efficacy as a

Mediator between Perceived Behavioural

Control and Entrepreneurial Intention
Perceptions of control may encourage

entrepreneurial intention because they reduce the
perceived difficulty associated with
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entrepreneurship. However, students must also
internalise these favourable conditions into
confidence regarding their personal capabilities.

Access to training, mentors, incubation
facilities, funding information, entrepreneurship
courses, and institutional support may increase
perceived behavioural control. Through practical
engagement with these resources, students may
gain experience and knowledge that strengthen
entrepreneurial self-efficacy.

Entrepreneurial self-efficacy therefore
represents a plausible psychological mechanism
translating  perceived  controllability  into
entrepreneurial intention.

H10Oc: Entrepreneurial self-efficacy mediates the
relationship  between perceived behavioural
control and entrepreneurial intention among
university students in Guizhou, China.

5.4 Entrepreneurial Self-Efficacy as a
Mediator between Proactive Personality
and Entrepreneurial Intention

Proactive personality encourages
individuals to initiate actions, search for
opportunities, and persist in overcoming
difficulties. Yet personality disposition does not
automatically produce entrepreneurial intention.

Proactive  students are likely to
accumulate entrepreneurial experiences through
voluntary participation and experimentation.
These experiences provide opportunities to
develop entrepreneurial competencies and
confidence. As confidence increases,
entrepreneurship becomes a more feasible career
option.

Previous research provides support for
theoretical models in which entrepreneurial self-
efficacy transmits the influence of proactive
personality and related personal characteristics to
entrepreneurial intentions.

H10d: Entrepreneurial self-efficacy mediates the
relationship between proactive personality and
entrepreneurial intention among university
students in Guizhou, China.

VI.  Proposed Conceptual Framework

The proposed framework contains four
exogenous constructs: attitude toward behaviour,
subjective norms, perceived behavioural control,
and proactive personality. Entrepreneurial self-
efficacy functions as the mediating variable,
while entrepreneurial intention represents the
dependent variable.

The direct relationships are represented by
H1, H3, H5, and H7, which connect the four
antecedent variables to entrepreneurial intention.
H2, H4, H6, and H8 connect the antecedents to
entrepreneurial self-efficacy. H9 represents the
relationship between entrepreneurial self-efficacy
and entrepreneurial intention. Finally, H10a-
H10d represent the four indirect or mediating
relationships.

Attitude toward
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The proposed model therefore connects

Guizhou's institutional entrepreneurship
environment  with  the individual-level
psychological processes required for

entrepreneurial intention to emerge.

VII. Theoretical Contributions

The proposed framework makes several
theoretical contributions.

First, it extends the conventional
application of TPB by incorporating proactive
personality. Traditional TPB models primarily
emphasise proximal cognitive determinants of
intention. Introducing proactive personality
acknowledges that entrepreneurial intentions may
additionally originate from relatively enduring
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individual tendencies to initiate change, search for
opportunities, and influence the environment.

Second, the framework provides a clearer
distinction between dispositional factors and
cognitive mechanisms. Proactive personality
describes what individuals tend to do when
confronted with opportunities and environmental
conditions, whereas entrepreneurial self-efficacy
concerns what individuals believe they are
capable of doing in entrepreneurial situations.
Distinguishing these constructs can provide a
more precise explanation of entreprencurial
intention.

Third, entrepreneurial self-efficacy is
conceptualised as a central mediating mechanism
rather than merely another independent predictor.
This is theoretically important because simply
demonstrating that several variables predict
entrepreneurial  intention provides limited
explanation of the psychological process
involved. The mediation model proposes that
attitudes, norms, perceived control, and
personality may influence intention partly
because they change students' beliefs concerning
entrepreneurial capability.

Fourth, the framework integrates TPB
and Social Cognitive Theory. TPB explains
intentional decision-making through attitude,
subjective norms, and perceived behavioural
control, while Social Cognitive Theory provides
an explanation of capability beliefs through self-
efficacy. Their integration therefore produces a
broader account of why students develop
entrepreneurial intentions.

Fifth, the model responds to
inconsistencies surrounding subjective norms in
entrepreneurship research. Rather than assuming
that social influence affects intention only
directly, the model proposes that social approval
may also influence intention indirectly by
strengthening entrepreneurial self-efficacy. A
supportive family, lecturer, mentor, or peer may
not necessarily persuade a student directly to
become an entrepreneur; instead, support may
convince the student that he or she possesses the
capability to succeed.

Sixth, the framework provides contextual
theoretical value by applying these relationships
to university students in Guizhou.

Entrepreneurship studies frequently concentrate
on major metropolitan or economically developed
regions. Examining students in a developing
inland province can broaden understanding of
entrepreneurial intention under different regional
economic and institutional circumstances.

Finally, the model can contribute to
intention research by demonstrating that
entrepreneurial intention may be understood as
the outcome of interconnected evaluative,
normative, control-related, dispositional, and
efficacy-based processes rather than as the
consequence of any single factor.

VIII.  Practical Implications

The proposed framework has several
implications for universities, educators, and
policymakers in Guizhou.

Universities should recognise that
entrepreneurship education should not be limited
to transferring business knowledge. If
entrepreneurial self-efficacy is an important
mechanism influencing intention, programmes
need to provide experiences that make students
feel capable of performing entreprenecurial
activities.

Experiential approaches are particularly
important. Business simulations, entrepreneurial
projects, business-plan competitions,
opportunity-recognition  exercises, prototype
development, pitching activities, internships with
entrepreneurial firms, and student-led ventures
can provide mastery experiences. Such activities
enable students to practise entrepreneurship rather
than merely study it theoretically.

Universities should also address students'
attitudes toward entrepreneurship. Courses and
career-development programmes can expose
students to diverse forms of entrepreneurship,

including digital businesses, social
entrepreneurship, technology-based ventures,
green entrepreneurship, agricultural

entrepreneurship, cultural entrepreneurship, and
small-business development. This may help
students recognise that entrepreneurship extends
beyond stereotypical high-growth start-ups.

Subjective  norms  suggest  that
entrepreneurship programmes should extend
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beyond students themselves.  Successful
entrepreneurs, alumni, family members, industry
mentors, and community stakeholders can be
incorporated into university entrepreneurship
ecosystems. Entreprencurial role models may
simultaneously increase social legitimacy and
strengthen students' confidence.

The  significance  of  perceived
behavioural control suggests that universities and
policymakers should reduce students' perceptions
of barriers. Clear information regarding
incubation facilities, financing programmes,
business registration, intellectual property,
taxation, mentoring, market access, and available
government  assistance should be easily
accessible.

These recommendations correspond with
Guizhou's policy direction, which already
includes entrepreneurship courses, training,
mentoring, incubation, financial assistance, and
support services. The challenge for universities is
therefore not simply to provide these resources
but to ensure that students actually experience
them in ways that increase perceived capability.

The proactive personality component
additionally suggests that entrepreneurship
education should encourage initiative rather than
excessive dependence on lecturer-directed
learning. Students can be encouraged to
independently identify problems, investigate
markets, design solutions, communicate with
customers, organise teams, and test business
ideas.

Universities should therefore evaluate
entrepreneurship education not merely through
participation rates or course completion.
Psychological outcomes such as changes in
entrepreneurial attitudes, perceived behavioural
control, entrepreneurial self-efficacy, opportunity
recognition, and entrepreneurial intention can
provide meaningful indicators of programme
effectiveness.

IX. Directions for Future Empirical
Research

The proposed framework requires
empirical validation. Future research could
examine university students who have
participated in entrepreneurship courses across
multiple higher education institutions in Guizhou.

A quantitative cross-sectional study could
initially test the proposed relationships using
established measurement scales. Structural
equation modelling would be appropriate because
the framework contains multiple latent constructs
and  simultaneous direct and indirect
relationships.

Future empirical research  should
specifically assess the measurement properties of
attitude toward behaviour, subjective norms,
perceived  behavioural control, proactive
personality, entrepreneurial self-efficacy, and
entrepreneurial intention before testing the
structural relationships.

The mediating relationships represented
by H10a-H10d should be tested using
bootstrapping procedures. Researchers should
examine both direct and indirect effects rather
than relying solely on traditional mediation
procedures.

Subsequent research could employ
longitudinal designs. Entrepreneurial intention is
dynamic and may change as students progress
through university, undertake internships,
participate in entrepreneurship courses, graduate,
or encounter employment  opportunities.
Longitudinal research could therefore investigate
whether  entrepreneurial  self-efficacy and
intention developed during university eventually
translate into actual entrepreneurial behaviour.

Comparative studies would also be
valuable. Researchers could compare students
across universities, academic disciplines, years of
study, or regions. Comparisons between Guizhou
and more economically developed Chinese
provinces could determine whether the relative
importance of TPB variables and entrepreneurial
self-efficacy differs according to regional
entrepreneurial ecosystems.

Qualitative research could complement
quantitative testing. Interviews with students
possessing high and low entrepreneurial
intentions may reveal how family expectations,
personal confidence, entrepreneurship education,
financial concerns, perceived opportunities, and
regional conditions interact in actual career
decision-making.

Future research may eventually extend the
model with relevant contextual variables, but
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extensions should remain theoretically justified.
Institutional support, entrepreneurship education
quality, entreprencurial experience, digital
entrepreneurial  opportunities, or regional
entrepreneurial ecosystems may be considered in
later studies. The present conceptual framework
deliberately maintains a parsimonious structure
centred on psychological mechanisms.

X. Conclusion

This conceptual paper develops an
integrated  framework  for  understanding
entrepreneurial  intention among university
students in Guizhou, China. Drawing upon the
Theory of Planned Behaviour and Social
Cognitive Theory, the framework proposes that
attitude toward behaviour, subjective norms,
perceived behavioural control, and proactive
personality influence entrepreneurial intention
both  directly and indirectly  through
entrepreneurial self-efficacy.

The model positions entrepreneurial self-
efficacy as its central explanatory mechanism.
Students may  perceive  entrepreneurship
favourably, receive encouragement from
significant others, believe they possess control
over entreprencurial activities, or possess
proactive personality characteristics; however,
these factors may not necessarily result in strong
entrepreneurial intention unless students also
develop confidence in their ability to perform
entrepreneurial tasks successfully.

This argument has important implications
for entrepreneurship education. Universities
should move beyond approaches that primarily
disseminate entrepreneurial knowledge and
instead provide learning experiences that develop
confidence, competence, initiative, and perceived
feasibility. Entrepreneurship programmes should
create opportunities for students to practise
entrepreneurial tasks, interact with role models,
experiment with ideas, experience manageable
challenges, and receive meaningful feedback.

The Guizhou context makes this
framework particularly relevant. Provincial
policies have progressively strengthened
entrepreneurship education, practical training,
mentoring, incubation, financing, and
institutional support for university students.
Understanding the psychological mechanisms

through which students respond to this
environment is therefore necessary for ensuring
that  institutional investment contributes
meaningfully to entrepreneurial development.

Overall, the proposed framework
contributes to entrepreneurial intention literature
by integrating behavioural attitudes, social
influence, perceived control, personality, and
entrepreneurial capability beliefs into a unified
model. Future empirical validation among
university students in Guizhou can establish the
relative importance of these relationships and
provide evidence for designing more effective
entrepreneurship  education and  policy
interventions.
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