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Abstract-The mass communication products
continue to develop in the future direction. Speaking
of future, it is generally uncertain for most
people.The uncertainty of the future in this
studyrefers to thevideo clips of Doraemon cartoon
series theme song. Hence, this study aims to unite
the future that appears in the video clip of the theme
song of the Doraemon cartoon series television
show. Using the popular culture theory and Roland
Barthes’ semiotic analysis, this study found that
Doraemon is a prototype of a popular culture
product. It also shows that Japan is among the first
countries to be aware of the environmental damage.
I.  Introduction

A television series program generally
begins with a theme song. The theme song, or
commonly referred to as the original soundtrack, is
not only a complement to the program; but also a
way to promote the program. In fact, it is not
infrequent that a theme song is still popular and
remembered by the public, even after the television
program is no longer aired.

Cartoon series theme song is also popular.
In this study, we analyse the theme song of
Doraemon cartoon series. Shiraishi wrote that” Do-
ra-e-mo-n — a blue cat-type robot or cat-robot - is
the most popular manga character of post-war Japan
" (Shiraishi, 2023). It can be understood that
Doraemon, a blue robot cat, is the most popular
manga character from post-war Japan.

Doraemon is originated from comics which
later also appeared in the form of serial cartoon
television programs. Shiraishi in "Japan's Soft
Power: Doraemon Goes Overseas" said that
Doraemon is a comic that sold more than seven
billion copies in 1989.

Doraemon series first aired in Indonesia on
TVRI Yogyakarta in 1974 on the weekdays at 6 am.
Then 1979 to 1989 at 7am every Monday to Sunday.

Besides, it signifies that Japan has reminded the
society of the damage that has happened in the
present which eventually will affect the future.
Doraemon itself is a tool for Japan to ‘conquer the
world’. It is a popular cultural figure which
introduces Japan’s technological advancement. Not
to mention the use of technology to save the world.
Doraemon is an industry that seeks profit while
spreading threats as a world leader that can save the
earth.

Keywords: future, popular culture, semiotics,
video clip

Then RCTI and Global TV aired it from 1989 to
2015 (Dorabase, 2015).

Since the airing of the Doraemon cartoon
series by RCTI and Global TV, the ratings obtained
by the series has been quite high. The series is
maintained by the RCTI Programming Division. In
2015 the rating of the cartoon series remained in the
20 highest rated programs.

At the beginning and the end of each
episode, Doraemon cartoon series always shows the
original soundtracks. The theme song begins with “I
want this, I want that”, while the closing song of the
cartoon series is:

Lihatlihatlahbungaandaikumekar

Tibasaatmengucapkanselamatpagi
Masa depansemuamarikitabangun
lalalalaLalalalabernyanyibersama

Saya hidup di bumiini

Masa depandengankapalangkasa
Mari kitabanyakbanyakberhijriah
Menjadikansatusatukitawujudkan

Kita hidup di bumiini
Pagi ini, esok, dan seterusnya
Masa indah sangat banyakkotaimpian
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Menjadikansatusatukitawujudkan
Kita hidup di bumiini

Pagi ini, esok, dan seterusnya
Masa indah sangat banyakkotaimpian
Menjadikansatusatukitawujudkan

The closing video shows the visuals that represent
the world, flower garden, and a space ship. It
supports the lyrics, conveying the same message.

Doraemon in the synopsis tells the story of
a cat who came from the future. On his journey into
the past, Doraemon appears in the drawer of a boy
named Nobita. After meeting Nobita, Doraemon
becomes his best friend and helps him get through
the difficulties in his daily life.

In the cartoon series,Nobita is portrayed as
a slow and weak child figure, he is often a victim of
bullying by his friends. Two friends who often bully
Nobita are Giant, who is big, and Suneo, who is
known as a rich kid. What Nobita experienced is
what makes Doraemon feel pity and want to help
him with several tools he brought from the future.

Until 2022, the Doraemon cartoon series is
still airing. But so far, there is no clear message that
Doraemon wants to convey on his journey into the
past. But if you look at the video clip that appears as
the cover of the cartoon series, there is a message
that is trying to be conveyed.

Fachruddin explained that the work of
video clips is a very independent form of
performance art because the consumer audience can
be from various circles as the distribution media is
also varied (Fachrudin, 2015). Thus, the freedom of
clipper (video clip maker) to express their artistic
soul can be categorized into two basic concepts of
visual creative, namely:

1. Video clip nuanced verbal

The concept of video clip is nuanced
verbal, meaning that the clipper must determine the
basic creative concept before the process of
sketching the image. This means that the design
concept will be adjusted to the content of the lyrics
where the image and lyrics blend. For example, the
video clip of Lionel Richie and Shania Twain
entitled “Endless Love” tells the story of an
inseparable love journey to a distant location,
symbolized by a frame or frame of a woman's lover,
until finally they can unite against the backdrop of a
beautiful beach.

2. Video clip language symbol
The concept of symbol-language video
clips does not care about the harmony between the

image and the lyrics, or there is no connection
between the two. Clipper describes the song in
symbols that follow the performance art of his own
creation. For example, Ozzy Osborne's video clip
entitled “Dreamer” features the satanic symbol, the
pentagram as a satanic cult with expressionless
faces.

The video clip that closes the Doraemon
cartoon series does use symbols to describe certain
messages. Although Fachruddin stated that often the
symbolism does not show harmony between the
image and the lyrics, there is of course a meaning
behind the symbols.

In the world of semiotics, Danesi says that
symbols represent sources of reference in a
conventional way (Danesi, 2012). The Shape of the
Cross can represent the concept of “Christianity”;
the V-shaped sign created from the index and middle
fingers can represent “peace”; white can represent
“reprehensible”, and this list can go on. These
meanings are established through social agreements
or through channels in the form of historical
traditions.

Danesi also states that symbolism is
everywhere (Danesi, 2012). People around the
world agree on certain symbols as a lightning
system for recording and recalling information. In
this study the information that will be recalled is the
one that appears around the future both in the form
of visualization and narrative in the theme song on
the cover of the Doraemon cartoon series.

This study attempts to span the history of
symbolization used related to the ‘future’ in the
theme song. Hence, a clearer message about the
future brought by the theme song will be
enlightened and sue the tyranny that causes the
world in the future cannot be enjoy like the present.

The issue of the future in Doraemon theme
song appears as the packaging of mass culture. The
character who comes to the past seems to bring a
peaceful message about life in the future, but it is
certainly just a figure in the frame of the popular
culture industry.

William vividly conveyed his ideas about
popular culture. Referring to the “shift in
viewpoints” between the eighteenth and nineteenth
centuries, he wrote: “popular is viewed from the
point of view of the people, and not of those who
seek approval or power over them but the early
understanding is not dead. Popular culture is not
identified by the people but by others, and still bears
two ancient meanings: inferior type of work
(popular literature, popular press as distinguished
from quality press); and works that are deliberately
made to be liked by the people (popular journalism
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is distinguished from Democratic journalism, or
popular entertainment); as well as modern notions
that are liked by many people, which, of course, in
many cases overlap with the old notions. The
current understanding of popular culture as a culture
that is created by people for their own benefit is
completely different from all of the above notions.
This notion was often replaced in the past as folk
culture, but it is also one of the important modern
emphases.” (Strinati, 2016).

To understand the concept of the future that
appears in the Doraemon theme song, researchers
will look at the study of signs. So that every
element, both audio and visual, that appears in the
theme song will be considered as a sign.

Semiotics is a branch of study that focuses
on signs. Peirce defined semiotics as the study of the
sign and everything related to it; its way of
functioning (semiotic syntax), its relationship with
other signs (semiotic semantics), as well as its
sender and receiver who use it (semiotic pragmatics)
(Rusmana, 2014).

Il.  Method

Popular Culture Theory

In his book, Strinati says that popular
culture in modern times can be mapped based on
how it is identified through the idea of mass culture.
The birth of mass media and the increasing
commercialization of culture and Entertainment has
caused a variety of problems, interests, as well as
debates that still exist today. More convincingly,
Burke says that the idea of modern-day popular
culture has to do with the forms of development of
national consciousness at the end of the eighteenth
century, and lies in the efforts of intellectuals, for
example poets, to construct popular culture as a
national culture (Strinati, 2016).

In popular culture, there are two types of
Culture: high culture and low culture. High culture
is viewed by a communal body as a whole in which
people accept and adhere to a common and agreed
set of values, which effectively governs their
integration into the community, and they
acknowledge the existence of hierarchy and
differences. While low culture is the culture created
by experts to lower the value of high culture and
make it one of the political instruments (Strinati,
2016:12-13).

In Strinati (2016: 13), MacDonald puts it
this way: “folk art was born from below. It is a
spontaneous and original expression of the common
people, formed by themselves almost without the
use of high culture, to meet their needs. Mass
culture breaks down those walls, integrates the

masses into a devalued form of high culture and thus
becomes one of the instruments of political
domination.”

Popular culture belongs to low culture because
popular culture is closely related to mass culture.
Popular culture and mass culture can be defined as
folk culture in pre-industrial societies, or mass
culture in industrial societies (Rusbiantoro, 2008).

Shirashi refers to Doraemon as a Japanese
pseudo-power over the world. In their article
entitled “Japan's Soft Power: Doraemon Goes
Overseas” Shirashi states that Japan is a “one
dimensional” economic power marked by a cultural
insularity that robs it of relevance for other societies
(Shiraishi, 2023). It can be understood that Japanese
products including audio-visual works have
mastered and captured the world market.

Doraemon is a prototype of popular
culture. His story through comics that appear as
cartoon series has become a business industry for
the mass media. An industry that began in Japan
then spread and became a business for the world of
mass media in various parts of the world.

Popular culture shows more of the
entertainment  side, which then  impresses
consumers. Richard Dyer said Entertainment is a
personal need that has been influenced by the
capitalist structure. It is currently dominated by
music (Bungin, 2015).

According to Adorno, popular music is
produced by a cultural industry defined in two
processes: standardization and pseudo—
individualization(pseudo-individualization). ~ This
standardization refers to pop songs that increasingly
sound like each other. The songs are more
characterized by a core structure, the parts of which
are interchangeable with one another. This
standardization defines the way the cultural industry
destroys any challenge, authenticity, or intellectual
stimulation of the music it produces. Meanwhile,
pseudo-individualization steals attention by creating
the uniqueness or real novelty of the song for
consumers and disguises the standardization process
by making the songs more varied and different from
each other (Strinati, 2016).

In Adorno's view, one of the many
challenges to both the cultural industry and
commodity fetishism came from serious music
abandoning the commodity form because it could
not be met by production or consumption standards.
One reason for this is that those who listen to pop
music are brought in by layers of individual
“effects” that encapsulate the standardization of the
music, and make the listener perceive what they
hear as something new (Strinati, 2016).
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Adorno’s opinion of pop music was not
very high, and his views of this musical audience
were also in line with his theory in general. He
argues "the balance of musical fetishism is a
regression of hearing”. The listeners who are
directed to pop music need a different kind of music,
but because of their childish mentality they continue
to listen to pop music (Strinati, 2016).

Pop music offers relaxation and a break
from the rigors of “mechanized work” precisely
because it is not demanding or difficult, since it can
be listened to in a distorted way and without paying
attention. People want pop music, partly because the
capitalist’s “plant” it in their minds and make it
desirable. However, there will is also crammed by
the symmetry between production and consumption
that characterizes their life in a capitalist society
(Strinati, 2016).

A final aspect of Adorno's theory worth
noting is his assertion that cultural phenomena such
as pop music serve as a form of “social glue”,
placing people on the reality of the lives they lead
(Strinati, 2016). Gendron argues that Adorno's
theory has the potential to combine economic and
semiological perspectives, as well as provide a
critique of the argument that consumers can derive
all kinds of meanings and interpretations they want
from popular culture (Strinati, 2016). The enjoyment
that people get from pop music is as much that they
get from the awareness of standardization as well as
any real difference or individuality that they attach
to the song (Strinati, 2016).

Doraemon through the closing theme song
becomes a force that conveys a certain message
about the future. However, the message conveyed by
Doraemon seems to be a pseudo-awareness of
profit-seeking efforts through popular culture
products.

Semiotics Roland Barthes

In semiotics, communication is the process
of using signs and symbols that deliver meaning to
another person (Lobodally, 2022). As an analytical
tool, the researchers used Roland Barthes' semiotic
analysis to uncover future symbolism in the theme
song. Roland Barthes described his thinking as
follows:

first orger second order
N N
s ’ v
reality signs culture
denotation
rnnfl?ur
>

Figure 1: The Barthes Analysis Model

In his analysis, Roland Barthes explained
the first stage of significationas the relationship
between the signifier and the signified within a sign
to external reality. He referred to it as denotation,
that is, the most real meaning of the sign.
Connotation is the term that Barthes used to indicate
the second stage of signification. This describes the
interaction that occurs when the sign meets the
feelings or emotions of the reader as well as the
values of its culture.

In this study, what is meant by denotation,
or the most obvious meaning of the sign, is the
disaster itself. While the connotation itself has a
subjective or at least intersubjective meaning. In this
study, the connotation of disaster when interacting
with the audience and cultural values, which will be
‘peeled’ further.

While the second stage signification related
to the content, by Barthes using the term myth.
Myth is how culture explains or understands some
aspect of reality or natural phenomena. In this case
the reality referred to by the researcher is about the
symbolization of the future in the video clip of the
Doraemon theme song.

I11.  Result and Discussions

This study used all three levels of Roland
Barthes analysis, which are denotation, connotation,
and myth level. In the first part of the analysis, the
researchers described the denotation level and the
connotation level.

In  the  denotation  section  the
researcherslook at and described the meaning of the
signs, or the true meaning of a picture. While
connotation is the subjective interpretive meaning of
a sign. Meanwhile, in the second part, researchers
elaborated on the meaning of the myth that gave rise
to the symbolization of the future in the video clip
of Doraemon's closing song.
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Figure 2: Cut Scenes Video Clips

Denotation Level: this image shows four human
beings standing side by side with a robot cat,
forming a line. The robot cat is flanked by the four
humans. As we can see, the five objects seemed to
be walking on a spinning globe. The object in the
middle is a predominantly blue and white cat robot
with a red colour cat collar bell. On its left side is a
skinny boy wearing glasses in a yellowshirt with
white collar and navy blue short pants (Nobita), and
on its right side is a girl in pink dress with white
collar (Shizuka). She has her hair done in pigtails
and bangs. On the far left, there is a boy with big
body in an orange T-shirt with a white stripe on the
chest and dark blue trousers (Giant); while on the far
right side, there is a skinny boy in a green T-shirt
and yellow short pants (Suneo). In the background,
it also appears two means of transportation—train
and airplane—which seems to be in the air. At the
same time, the lyric also appears, it is read “I live on
Earth, the future with a spaceship”. Additionally,
there is a boy’s voice singing in the background.

Connotation Level: this image appears with the Full
Shot shooting technique. This technique is used to
demonstrate social relationships (Lobodally, 2014).
Hence, this picture tries to describe the social
relationships between each of the objects in the
picture, namely Doraemon (the robot cat) and the
four kids (Suneo, Shizuka, Nobita and Giant). The
five objects represent the figures of Japanese people
who live in a disciplined manner, dynamically, and
constantly evolving. In social relations, the Japanese
people prefer social interaction and togetherness in
groups. This is related to the cultural value of
harmony (wa) adopted in society. In social life,
Japanese people pay great attention to FE#0
(chouwa), which is harmony and balance in society.
The attitude of imposing one's own opinion without
regard to the surrounding conditions is regarded as
H%1®9 (warewatoosu) ‘imposing individuality’.
The Japanese believe that harmony between
members of society is very importantand necessary
in building stability in society. Japanese society is

often referred to as a collective-oriented society or
group-oriented society.

An example of maintaining harmony in social life is
in the use of [0 \(hai) ‘yes’ which is usually a sign
of agreement but in Japan this words cannot be used
as a benchmark whether someone agrees with the
interlocutor’s opinion. The Japanese tends to adapt
with the interlocutor’s feeling. The attitude of
keeping #0 (wa) includes paying a close attention to
the feeling and position of the interlocutor to
maintain harmony harmony (Rini, 2017).

Thus, the picture tries to show the value of harmony
believed by the Japanese. It means that they live in
this world to take care of each other and not only for
themselves. This also includes the efforts to preserve
the environment as the Earth is not just a place for
an individual to live but ratherfor all. They put
forward harmonious values in terms of maintaining
a balance for cleanliness, safety, and also the
integrity of this earth.

In the picture, it also appears the lyrics of the future
with a spaceship. At the same time, the background
also shows an airplane in the air and a train that also
operates in the air, not on the railway tracks. It can
be understood that human beings can no longer live
on Earth in the future. This cartoon series give an
impressions that the living environment, the Earth,
and the world can no longer be inhabited by
humans. The only way human beings can maintain
their existence is by living in a spaceship.

Living in a space ships indicates that the
environment (or the world) is in a serious damage so
that it can no longer be inhabited. A living
environment with sufficient level of water and
oxygen is crucial for living. When the world does
not have sufficient water and oxygen, human beings
need another place to live and the only possible way
is by using spaceship.

In this picture, it also shows that Japan has
realized in advance the potential for environmental
damage. At the same time, this shows that Japan is
the first country to remind and try to solve the
environmental problem.

The second stage of the analysis that
Barthes offers is the myth. Indeed, some scholars
object when Barthes uses the term myth to describe
this stage because generally people have known the
term myth as something that does not happen, or
supernatural. Whereas, Barthes simply does not
define myths in the same idea as the society does.
Barthes believed that myth is precisely understood
as a cultural product of a certain phenomenon or
reality.
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The phenomenon or reality referred to in
this study is the future itself, especially the
symbolization of the future that appears in the
closing video clip of the Doraemon series that aired
in Indonesia. In the previous stage, researchers
found that the future is a time where humans can no
longer coexist, communicate face to face, or enjoy
the beauty of nature and environment. Even the
future is depicted as living in a spaceship due to
environmental damage.

In various understandings, the future is
time that is to come, what is going to happen, or an
expectation of advancement /  progressive
development (Webster, 2023). Whereas American
society is oriented towards the future, they are
always concerned with what will happen later, as
opposed to what is happening now (Samovar, 2014).
One of the reasons for this behaviour may be rooted
in Christian teachings. An important lesson in
Christianity is that the future is important. Samovar
in his book also says that the view of Heaven also
emphasizes the future. Samovar says that Christian
ideology is a positive and optimistic view of the
future, the belief that things will be better in the
future (Samovar, 2014).

Samovar also states that most American
Indian tribes are not future-oriented, because they
view that many things are beyond human control
and can result in or change the future. In fact, the
Navajo language has no future tense verbs. Time is
not a constant or something that can be mastered by
someone, but rather something that is always
together with someone. So, planning for the future is
considered ridiculous (Samovar, 2014).

The views on the future are understood
differently in the society and there are some
differences, and also similarities, with what appears
in the Doraemon closing video clip theme song. In
this sudy, the researchers found a consolidation as
well as a shift in mythology that occurred.

Consolidation is proven when researchers
found that the future is a time for something to
happen in the life to come. This the case of the
Doraeomen closing theme song video clip, the
future is also divined as something that is yet to
come. It shows the future in a clearer form. There
are different reality between today’s condition of the
nature and environment, and the future condition of
it.

The same finding also appears in the video
clip of Doraemon closing theme song. The future is
a condition shown in a clearer form. That there are
different conditions between the present and the
living conditions of nature and the environment in
the future.

On one hand, the researchers also found
that there was a shift in myths. In the object of this
study, the researchers found that the indicated future
conditions generally appear physically. The video
clip depicts the future with the symbolization of the
natural environment where humans need to adapt to
conditions of the Earth and its environment which
can no longer be inhabited.

On the other hand, the future is not merely
depicted purely on a physical level in the society. In
fact, society considers the future as a condition
where people no longer recognize mistakes or
negative actions and it is a philosophy for people to
face a better life.

IV.  Conclusion

This research started from the suspicion
behind the message that appeared through the video
clip. In this study, the video clip that was being
analysed was the closing theme song of the
Doraemon cartoon series.

Every piece of text has a hidden meaning
behind it and there is also an ideology behind a
product. This includesthe closing theme song of the
Doraemon cartoon series. The ideology behind this
product is industrialization as an attempt to define
precisely what is meant by the concept of mass
culture. The theory says that industrialization and
urbanization serve to create what is referred to as
“atomization”. This means that a mass society is
made up of people who can only relate to each other
like atoms. Those relationships are said to be purely
contractual, distant, and sporadic, rather than
communal and totally integrated.

Doraemon is a Japanese pseudo power over
the world. In their article, Shirashi stated that
Japan's is a “one dimensional” economic power
marked by a cultural insularity that robs the
relevancy for other societies. It can be understood
that Japanese products including audio-visual works
have mastered and captured the world market.
Doraemon is a prototype of popular culture. His
story through comics that appear as cartoon series
has become a business industry for the mass media.
An industry that began in Japan then spread and
became a business for the mass media in various
parts of the world.

Doraemon also shows that Japan is among
the firstcountries to be aware of the environmental
damage. It also indicates that Japan is the first
country to remind the damage that happens in the
present, which eventually will impact the future.

Doraemon is a popular cultural figure for
Japan to conquer the world. It shows Japan’s
technological advancement, not to mention the
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technology to save the world. It is, however, an
industry that seeks profit while spreading threats as
a world leader who can save theEarth.
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