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Abstract 
Urban tourism is recognised in the literature as a 

distinct form of travel that occurs within compact, 

built-up environments, where tourists come to a city 

principally for leisure. The study of urban tourism 

and the cultural heritage resources of communities 

where tourism activities take place is critical. This 

paper assessed the capacity of cultural heritage 

resources to enhance urban tourism development. 

Although several studies have been reviewed on 

cultural heritage resources from diverse viewpoints, 

the literature search revealed that studies on the 

capability of cultural heritage resources in the 

development of urban tourism are limited. To bridge 

this gap, this study purposefully adopted a key 

informant interview of two (2) respondents to gather 

data for objective one (1), while a primary method 

was adopted to gather data for objectives two (2) 

and three (3). Thus, 120 questionnaires were 

purposefully administered to local leaders, 

custodians and members of the Osun-Osogbo 

festival who were met on the ground, of which only 

one hundred and six (106) were retrieved, 

representing 88.00% return rate. The data obtained 

were presented and analysed using descriptive 

statistics following the path of frequency counts. 

Additionally, simple linear regression analysis was 

used in the test of hypothesis. Findings revealed that 

since the P-value (0.000) < 0.005, which indicated 

that cultural heritage resources do significantly 

influence the development of urban tourism in the 

Osogbo community. The study concluded that 

cultural heritage resources found in the Osogbo 

community are an unavoidable asset that must be 

harnessed to enhance urban tourism in the 

community, and all the tiers of government in 

Nigeria have not been given the necessary attention. 

The study recommended that all the tiers of 

government, in collaboration with the Osogbo 

community and relevant tourism stakeholders, must 

put the needed approach in place, as harnessing the 

cultural heritage resources would enhance urban 

tourism, thereby promoting the local economy 

through multiplier effects.  

 

Keywords: Community, Cultural heritage 

resources, Development and Urban tourism 

 

I. Introduction 
Urban tourism refers to a distinct form of 

travel that occurs within compact, built-up 

environments, where tourists come to a city 

primarily for leisure. In this context, the tourism 

assets are concentrated in towns and cities, 

including purpose-built resort zones that may be 

deliberately planned or have evolved organically 

(World Tourism Organisation, 2021; Ikusemiju, 

2026). Cities that host urban tourism are typically 

large, densely populated, and socially diverse, 

functioning as politically governing units. Their 

economies centre on non-agricultural sectors like 

manufacturing, logistics, food services, and 

information technology. Residents often work in 

industries that indirectly support the visitor 

economy (Ikusemiju, 2026; Ikusemiju et.al, 2025). 

The goal of urban tourism is to develop 

activities tied to a city’s recognised identity. These 

include cultural landmarks, theatres, transport 

networks, public infrastructure, shopping centres, 

parks, museums, and heritage monuments 

(Ikusemiju, 2026; Ikusemiju et.al, 2025). At its core, 

urban tourism brings together the various elements, 

facilities, and experiences a municipality offers for 

recreation and entertainment (Garbea, 2013). It 

encompasses all the features of a locality designed 

to draw visitors and stimulate local renewal. For this 

to succeed, the urban area must satisfy tourist 

expectations, which depend on the quality of its 

cultural heritage resources, entertainment venues, 

physical environment, social atmosphere, safety and 
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key provisions include suitable lodging, decent 

restaurants, retail centres, and other visitor services 

(Garbea, 2013; Ikusemiju, 2026; Ikusemiju et.al, 

2025). Also, travelling to various urban areas has 

long been shaped by cultural heritage assets, a trend 

traceable to the 16th century, when the tourism and 

hospitality sectors began to grow. Research shows 

that cultural heritage resources operate at multiple 

levels, ranging from UNESCO-designated world 

heritage sites to local monuments that strengthen 

local communities (Ikusemiju & Osinubi, 2020).  

Consequently, the Osogbo community has 

received positive evaluations of its urban tourism 

features that likely draw visitors. Thus, Ruetsche 

(2006), as cited by Ikusemiju (2026), posed a 

critical follow-up: which particular aspects of urban 

tourism actually shape an urban area’s appeal? 

Addressing this, Garbea (2013) examined the link 

between cultural heritage resources and urban 

spaces, categorising urban tourism resources into 

primary, secondary, and additional elements. These 

categories represent the distinctive community 

attributes that set one locale apart from another. The 

primary elements (Figure 1) consist of the distinct 

blend of physical and sociocultural attractions that 

directly motivate tourists to choose a given urban 

destination. Examples include theatres, concert 

halls, museums, galleries, art exhibitions, cinemas, 

and festivals. These are the core drivers of tourist 

visitation. Similarly, the secondary elements (Figure 

1) refer to the supporting facilities that enhance and 

add value to the visitor experience. While not the 

main draw, amenities such as hotels, restaurants, 

banks, and shopping centres are essential for 

accommodating tourists during their stay (Garbea, 

2013; Ikusemiju, 2026; Ikusemiju et.al, 2025). Also, 

additional elements (Figure 1) facilitate access to 

both primary and secondary components. Transport 

systems, tourist information centres, parking areas, 

and guide services do not themselves attract tourists 

but are critical for the overall functionality of urban 

tourism (Garbea, 2013; Ikusemiju, 2026; Ikusemiju 

et.al, 2025). Ruetsche (2006), as cited by Ikusemiju 

(2026), emphasised that secondary and additional 

elements, though important, are not the primary 

cause or motivation for travel. Hence, all three 

categories are interrelated. Cities often develop them 

together to project a favourable image, stimulate 

tourism, and boost the urban economy (Garbea, 

2013). 

 

PRIMARY ELEMENTS 

Facilities for activities Factors of leisure and relaxation 

Cultural facilities 

• Theatres, Cinemas 

• Concert halls 

• Museums and art galleries 

• Exhibitions 

Physical characteristics 

• Historic streets 

• Religious buildings 

• Parks and green areas 

• Rivers, channels 

• Ports Sports facilities 

• Stadia 

• Multipurpose halls 

Leisure facilities 

• Casinos 

• Nightclubs 

• Organised parties 

Sociocultural characteristics 

• Language 

• Customs and traditions 

• Security 

SECONDARY ELEMENTS 

• Hotels and restaurants 

• Commercial facilities such as Banks, shopping malls, markets etc. 

ADDITIONAL ELEMENTS 

• Accessibility and parking facilities 

• Presence of facilities created for tourism purposes 

• Information offices, tourist guides, maps, leaflets, etc. 

Figure 1:  Elements and Components of Urban Tourism 

Source: Adopted from Garbea (2013). 

In recent years, these cultural heritage 

resources have become central to marketing 

strategies aimed at drawing tourists to history and 

the arts (Richard, 2016; Ikusemiju & Osinubi, 

2020). Building on this, cultural heritage resources 

are identified as the industry’s fastest-growing 

segment, tied to a broader shift toward urban 

tourism. Often called heritage or diaspora tourism, 
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this type of tourism experiences a community’s or 

region’s cultural legacy. In addition, this type of 

tourism is described as visiting historic places, 

artefacts, and activities that genuinely reflect the 

distinct character of local people (Wall & 

Mathieson, 2016; Ikusemiju & Osinubi, 2020). 

Despite its growing importance, cultural 

heritage resources remain underdeveloped compared 

to other tourism sectors. This is largely due to its 

evolving nature, wide geographic distribution, and 

the challenges associated with documentation and 

assessment (Sharma et al., 2025). Also, the growth 

of cultural heritage resources has increasingly 

reflected fragmented and diverse tourist preferences 

(Benhaida et al., 2024). As a form of special interest 

tourism, cultural heritage resources emphasise the 

shared, engaging aspects of cultural assets and 

visitor experiences. Moreover, it supports tourism 

development by fostering deeper integration and 

cultural exchange between the host communities 

and tourists. As the tourism sector expands, more 

understanding of cultural heritage resources 

becomes essential for driving social progress in 

various destinations (Sharma et al., 2025). 

 

1.1  Statement of Problem 

Several studies have examined cultural 

heritage resources, including McIntosh et al. (2002), 

Petroman et. al. (2013), Nwakaeze-Ogugua (2015), 

Mousavi et al. (2016), Yang & Xin (2016), 

Shahzalal (2016), Olaleye & Abayomi (2020), Daly 

et al. (2021), and Moric et al. (2021). However, 

these works primarily link cultural heritage 

resources to cultural tourism, cultural identity, and 

their role in the modern tourism industry. Richards 

(2018) examined its link as a tool for social and 

economic development, used to drive growth by 

attracting external tourists. McIntosh et al. (2002) 

emphasised the connection between tourism and 

cultural identity, particularly how the authenticity of 

that identity is preserved as a tourist attraction. 

Ikusemiju et al. (2025) analysed cultural heritage 

resources as cultural tourism that has rapid growing 

branch of the global tourism market, addressing its 

segments and attraction structures from both 

theoretical and practical angles. 

Existing literature therefore addresses 

cultural tourism in broad terms but overlooks the 

role of tourism in accelerating its development, 

especially through cultural heritage resources tied to 

specific destinations. Cultural heritage resources are 

still largely reduced to monument visits. Prior 

studies have given limited attention to cultural 

heritage resources as an expression of identity, 

focusing instead on cultural and ethnic identities 

without exploring how cultural heritage resources 

might enhance urban tourism. Furthermore, while 

many scholars have established relationships 

between tourism and socioeconomic development, 

the specific link between cultural heritage resources 

and urban tourism development remains unclear. 

Cultural heritage resources are frequently neglected 

as a driver of urban tourism. No prior research 

appears to have investigated how cultural heritage 

resources influence urban tourism in Southwest 

Nigeria. This study therefore explores the influence 

of cultural heritage resources in enhancing urban 

tourism in the Osogbo community, Southwest 

Nigeria. 

Thus, Osogbo community stands out in 

Yorubaland, Nigeria, for its distinctive cultural 

heritage resources and strong traditional beliefs. 

These cultural heritage resources reflected the 

totality of its people and were showcased annually 

during various cultural festivals, such as the Osun-

Osogbo festival, which is globally recognised by 

UNESCO. The festival highlights the community’s 

unique cultural heritage resources and attributes, 

including traditional attire, local cuisine, beverages, 

customs, and inheritance systems (Abdulgafar, 

2015; Ikusemiju, 2026). This research work has 

three specific objectives as follows:   

1. To reveal the categories and specific cultural 

heritage resources in the Osogbo community. 

2. To assess the influence of cultural heritage 

resources on urban tourism in the Osogbo 

community. 

3. To assess possible approaches for harnessing the 

cultural heritage resources for the development of 

urban tourism in the Osogbo community. 

 

1.2 Hypothesis of the study 

H0: Cultural heritage resources do not significantly 

influence the development of urban tourism in the 

Osogbo community.  

H1: Cultural heritage resources significantly 

influence the development of urban tourism in the 

Osogbo community.  

 

II. Methodology 
2.1 Study area 

Osogbo community, at coordinates 7o 46′ N 

and 4o 34′ E, is a town known popularly in Yoruba 

land and the nation at large as “Ilu Aro” – Home of 

Tie and Dye, as the town is majorly made up of 

traditional development centres such as the dyeing 

centre. Other forms of arts and crafts found in 

Osogbo include bead making, traditional drum 

making, calabash and gourd making. The ruler of 

the Osogbo community is the Ataoja of Osogbo. 
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Thus, Osogbo community was purposively selected 

because of it an age long Osun-Osogbo festival that 

has spanned over 600 years. Also, the Osun-Osogbo 

festival is centred on the river goddess known as 

Osun and usually celebrated at Osun-Osogbo grove, 

a forest with shrines and sanctuaries that is highly 

chosen by UNESCO World Heritage site in 2005.  

Due to the study approach, the respondents 

who provided the information for the research are 

purposively chosen from the local leaders, 

custodians and members of the Osun-Osogbo 

festival because they were keenly involved in the 

cultural heritage resources.  

 

Table 1: List of selected local leaders and members of the Osun Osogbo festival, Osogbo 

S/N Names Number 

1. Iya Osun (Osun Priestess) 1 

2. Aworo (Osun Chief Priest) 1 

3. Baba Osun (The Representative of Ataoja of Osogbo) 1 

4. Otun Aworo (Chiefs and Assistants to Osun Chief Priest) 10 

5. Iworo Osun (Chiefs and Assistants to Osun Priestess) 40 

6. Arugba Osun (Votary Maid) 1 

7. Past Arugba Osun (Former Votary Maids) 20 

8. Staff of the National Commission for Museums and Monuments, Osogbo 84 

 Total 158 

Source: Researchers' Fieldwork (2026). 

 

2.2 Methods 

The population of the study was a survey 

of local leaders, custodians and members of the 

Osun-Osogbo festival because investigation 

revealed the respondents are most knowledgeable 

about the cultural heritage resources of the residents 

of the Osogbo community. The researchers adopted 

key informant interviews of two (2) respondents to 

achieve objective one (1) of the study, while 

questionnaires were administered to achieve 

objectives two (2) and three (3). Hence, data 

gathered through the purposeful administration of 

120 questionnaires to local leaders, custodians and 

members of the Osun-Osogbo festival that were met 

on the ground, of which only one hundred and six 

(106) were retrieved, representing 88.00% return 

rate, were presented and analysed with the use of the 

simple percentage method. Meanwhile, the study 

adopted the use of the simple linear regression 

analysis to test the hypothesis to predict the 

relationship between independent and dependent 

variables, which assisted the study in drawing a 

logical conclusion.  

 

III. Findings and Discussions 
The categories and specific cultural heritage 

resources in the Osogbo community 

Table 2 revealed the opinion of a key respondent as 

follows:  

(a) Archaeological, cultural and historical 

identities 

The respondents explained that there are many 

archaeological, cultural and historical sites in 

Osogbo, which include Osun Osogbo Grove, Susan 

Wenger House and Gallery, The Palace of Ataoja of 

Osogbo, etc.  She explained that the sites are 

important because they are an inheritance of the 

community and stated that the site is important to 

the people of Osogbo. She concluded that the site 

aids urban tourism in the community.  

(b) Culinary identities 

The respondents observed that culinary identities of 

Osogbo are Akara, Asaro, Eko, Efo yanrin, palm 

wine and that these culinary identities were inherited 

from their forefathers. She believed that anyone can 

prepare and consume the food and beverage. She 

further explained that the choice of traditional 

cuisine in the community is an inheritance, and such 

meals can be consumed anytime. However, she 

clarified that Amala and Gbegiri are not the 

indigenous food of the people of Osogbo; rather, it 

is for the people of Oyo town. She concluded that 

the foods and beverages aid urban tourism in the 

community. 

(c) Creative identities 

The respondents observed that the creative identities 

in Osogbo include tie and dye, drama, wood 

carving, cloth weaving, soap making, drum making, 

etc. She clarified that these creative identities are 

important to the Osogbo community because they 

were inherited from their forefathers clarified that 

anyone can be involved in their activities, while he 

explained that there are participants from other 

places that have an interest in the activities. She 

concluded that the creative identities in Osogbo aid 

urban tourism in the community. 
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(d) Living identities 

The respondents observed that the living identities 

in the community include the Sango festival, the 

Osun Osogbo festival, etc. She stated that living 

identities are important to the community because 

they were inherited. She explained that not everyone 

is involved in the ritual activities of the Sango 

festival or the Osun Osogbo festival. She concluded 

that the living identities in Osogbo aid urban 

tourism in the community. 

Similarly, Table 2 revealed the opinion of another 

key respondent as follows: 

(a) Archaeological, cultural and historical 

identities 

The respondents revealed that there are many 

archaeological, cultural and historical sites in 

Osogbo, which include Osun Osogbo Grove, Susan 

Wenger House and Gallery, The Palace of Ataoja of 

Osogbo, etc.  She explained that the sites are 

important because they are an inheritance of the 

community and stated that the site is important to 

the people of Osogbo. She concluded that the site 

aids urban tourism in the community.  

(b) Culinary identities 

The respondent observed that culinary identities of 

Osogbo are Amala and Gbegiri, Esuru (Bitter yam), 

palm wine and that these culinary identities were 

inherited from their forefathers. She believed that 

anyone can prepare and consume the food and the 

beverage. She further explained that the choice of 

traditional cuisine in the community is an 

inheritance, and such meals can be consumed 

anytime. She concluded that the foods and 

beverages aid urban tourism in the community. 

 

(c) Creative identities 

The respondents explained that the creative 

identities in Osogbo include tie and dye, herb 

collection, wood carving, cloth weaving, etc. She 

clarified that these creative identities are important 

to the Osogbo community because they were 

inherited from forefathers clarified that anyone can 

be involved in their activities, while he explained 

that there are participants from other places that 

have an interest in the activities. She concluded that 

the creative identities aid urban tourism in the 

community. 

(d) Living identities 

The respondents observed that the living identities 

in the community include the Lakankan festival, Idi-

Oke festival, Osun Osogbo festival, etc. She stated 

that living identities are important to the community 

because they were inherited. She explained that not 

everyone is involved in the practice of festivals. She 

concluded that the living identities in Osogbo aid 

urban tourism in the community. 

Findings revealed that there are numerous cultural 

heritage resources in Osogbo. Thus, the cultural 

heritage resources aid the development of urban 

tourism in the community. Thus, the findings are in 

line with the duo of the World Tourism 

Organisation (2017) and Ikusemiju (2026), which 

states that cultural heritage resources of 

communities comprise archaeological sites, 

historical sites, architectural designs, monuments, 

galleries, museums, and famous buildings. Also, the 

findings are in line with UNESCO (2020), which 

states that cultural heritage resources are significant 

to various communities. 

Table 2: Categories and specific cultural heritage resources in the Osogbo community 

S/N 

Categories of 

community 

identities 

Sub–categories 

of community 

identities 

Specific community identities 

1. 

Architectural, 

Cultural, and 

Historical 

Identities 

Historical sites, 

memorial sites, 

monuments, etc. 

1. Palace of Ataoja of Osogbo. 

2. Osun Osogbo Grove. 

3. Susan Wenger’s House and Gallery.  

4. Centre for Black Culture and International 

Understanding.  

5. Late Oyin Adejobi’s House.  

2. Culinary Identities 

Food identities 

1. Esuru (Bitter Yam with palm oil).  

2. Akara senke.  

3. Asaro. Eko.  

4. Efo Yanrin.  

Beverage 

identities. 
1. Palm wine. 

3. Creative Identities 
Local arts and 

crafts, etc. 

1. Cloth weaving.  

2. Tie and dye.  

3. Wood Carving and Sculpture.   

4. Blacksmithing.  
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5. Bead Making.  

6. Herbs collection.  

7. Soap making.  

8. Drum making. 

Galleries. 

1. Nike Arts Gallery.  

2. Genesis Arts Gallery.  

3. Mbari Mbayo Gallery.  

4. Buraimoh Art Gallery.  

5. Twin Seven Seven Gallery.  

6. Okonfo Rao Kawawa Centre.  

7. Onirese Calabash and Antiquity Centre. 

  

Clothing and 

Dressing. 

1. Tie and Dye.  

2. The pattern of dressing in Osogbo is not different from 

that of the rest of the communities in Yoruba land, and 

such include Aso – Oke (Ofi), Agbada, Kembe, Ipele or 

Iborun (Shawl), different styles of headgear, etc.  

Adornments 

1. Beads are generally worn by the locals on the 

neck, the wrist and the ankle. 

2. A piece of yellow beads and cowries are worn 

by the devotees of the Osun deity on the neck, 

wrist and ankle.  

4. Living Identities 

Tradition, Belief, 

Customs and 

Festivals, etc. 

1. Osun Osogbo Festival.  

2. Ifa Festival.  

3. Ogun Festival.  

4. Egungun Festival.  

5. Lakankan festival,  

6. Idi-Oke festival.  

7. Sango festival. 

Music and 

Musical 

Instruments 

Music is an important aspect of people. Music in Osogbo 

includes Oroki Music, Apala Music and Juju Music. 

Musical instruments of the Osogbo community include 

Sekere, Bata.  

Source: Researchers' Fieldwork (2026). 

 

The Influence of cultural heritage resources on 

urban tourism in the Osogbo community 

Table 3 revealed that 44.00% of the 

respondents strongly agreed that tourists' visits to 

several religious buildings in the community are one 

of the influences of cultural heritage resources on 

urban tourism in Osogbo community, 38.00% of the 

respondents agreed, 9.00% of the respondents did 

not decide, 4.00% of the respondents disagreed, and 

5.00% of the respondents strongly disagreed. Also, 

30.00% of the respondents strongly agreed that 

tourists visit the community for theatre, cinema, 

concert and exhibition centres is one of the 

influences of cultural heritage resources on urban 

tourism in Osogbo community, 45.00% of the 

respondents agreed, 13.00% of the respondents did 

not decide, 4.00% of the respondents disagreed, and 

8.00% of the respondents strongly disagreed. 

Likewise, 48.00% of the respondents strongly 

agreed that a wide range of sports facilities is 

available in the community for tourists' use, which is 

one of the influences of cultural heritage resources 

on urban tourism in Osogbo community, 37.00% of 

the respondents agreed, 5.00% of the respondents 

did not decide, 8.00% of the respondents disagreed, 

and 3.00% of the respondents strongly disagreed. In 

addition, 54.00% of the respondents strongly agreed 

that casinos and nightclub facilities are available for 

tourists in the community, which is one of the 

influences of cultural heritage resources on urban 

tourism in the Osogbo community; 38.00% of the 

respondents agreed, 6.00% of the respondents did 

not decide, and 3.00% of the respondents disagreed. 

Furthermore, 60.00% of the respondents strongly 

agreed that there are many hotels, motels, fast-food 

centres and restaurants in the community, which is 

one of the influences of cultural heritage resources 

on urban tourism in Osogbo community, 33.00% of 

the respondents agreed, 4.00% of the respondents 

did not decide, and 3.00% of the respondents 
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disagreed. Similarly, 52.00% of the respondents 

strongly agreed that there are numerous markets in 

the community, which is one of the influences of 

cultural heritage resources on urban tourism in 

Osogbo community, 38.00% of the respondents 

agreed, 3.00% of the respondents did not decide, 

and 8.00% of the respondents disagreed. Likewise, 

57.00% of the respondents strongly agreed that 

many commercial facilities such as banks and 

shopping malls are available for tourists' use in the 

community, which is one of the influences of 

cultural heritage resources on urban tourism in the 

Osogbo community. 40.00% of the respondents 

agreed, 3.00% of the respondents did not decide, 

and 1.00% of the respondents disagreed.  

The aforementioned findings are in line 

with Quam-Baffour (2020), who states that cultural 

heritage resources serve as elements that attract 

tourists to the community. Also, the findings are in 

line with Waddell (2025), who states that cultural 

heritage resources are unique resources of the 

community that influence tourists to visit and 

enhance the significant development of urban 

tourism. 

 

Table 3: The Influence of cultural heritage resources on urban tourism in Osogbo community 

S/N Variables SA A U D SD Total 

1. Tourists visit several religious 

buildings in the community. 

47 

(44.00%) 

40 

(38.00%) 

10 

(9.00%) 

4 

(4.00%) 

5 

(5.00%) 

106 

(100.00%) 

2. Tourists visit the community 

for theatre, cinema, concert 

and exhibition centres. 

32 

(30.00%) 

48 

(45.00%) 

14 

(13.00%) 

4 

(4.00%) 

8 

(8.00%) 

106 

(100.00%) 

3. A wide range of sports 

facilities is available in the 

community for tourists' use. 

51 

(48.00%) 

39 

(37.00%) 

5 

(5.00%) 

8 

(8.00%) 

3 

(3.00%) 

106 

(100.00%) 

4. Casinos and nightclub facilities 

are available for tourists in the 

community. 

57 

(54.00%) 

40 

(38.00%) 

6 

(6.00%) 

3 

(3.00%) 

- 106 

(100.00%) 

5. There are many hotels, motels, 

fast-food centres and 

restaurants in the community. 

64 

(60.00%) 

35 

(33.00%) 

4 

(4.00%) 

3 

(3.00%) 

- 106 

(100.00%) 

6. There are numerous markets in 

the community. 

55 

(52.00%) 

40 

(38.00%) 

3 

(3.00%) 

8 

(8.00%) 

- 106 

(100.00%) 

7. Many commercial facilities, 

such as banks and shopping 

malls, are available for tourists' 

use in the community. 

60 

(57.00%) 

42 

(40.00%) 

3 

(3.00%) 

1 

(1.00%) 

- 106 

(100.00%) 

SA - Strongly Agreed, A - Agreed, U – Undecided, D – Disagreed, SD – Strongly Disagreed 

Source: Researchers' Fieldwork (2026). 

 

Possible approaches for harnessing the cultural 

heritage resources for the development of urban 

tourism in the Osogbo community 

Table 4 revealed that 40.00% of the 

respondents strongly agreed that actively involving 

the people of the community in tourism planning, 

management and governance is one of the possible 

approaches for harnessing the cultural heritage 

resources for the development of urban tourism in 

the Osogbo community, 45.00% of the respondents 

agreed, 6.00% of the respondents did not decide, 

while 9.00% of the respondents disagreed. 

Similarly, 50.00% of the respondents strongly 

agreed that active collaboration efforts involving the 

community, public and private partnership must 

reflect the interest of all the parties involved is one 

of the possible approaches for harnessing the 

cultural heritage resources for development of urban 

tourism in the Osogbo community, 37.00% of the 

respondents agreed, 5.00% of the respondents did 

not decide and 8.00% of the respondents disagreed. 

Likewise, 38.00% of the respondents strongly 

agreed that revenue generated from cultural heritage 

should be reinvested to aid any restoration required 

is one of the possible approaches for harnessing the 

cultural heritage resources for development of urban 

tourism in the Osogbo community, 45.00% of the 

respondents agreed, 4.00% of the respondents did 

not decide, 11.00% of the respondents disagreed and 

2.00% of the respondents strong disagreed. Also, 

40.00% of the respondents strongly agreed that 

ascertaining symbolic events to showcase the 
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numerous cultural heritage resources without losing 

their authenticity is one of the possible approaches 

for harnessing the cultural heritage resources for 

development of urban tourism in the Osogbo 

community, 38.00% of the respondents agreed, 

5.00% of the respondents did not decide, 10.00% of 

the respondents disagreed and 8.00% of the 

respondents strongly disagreed. In addition, 45.00% 

of the respondents strongly agreed that integrating 

the numerous cultural heritage resources in the 

community into other tourism sectors, such as 

agritourism, educational tourism, etc. is one of the 

possible approaches for harnessing the cultural 

heritage resources for development of urban tourism 

in the Osogbo community, 42.00% of the 

respondents agreed, 3.00% of the respondents did 

not decide and 10.00% of the respondents disagreed. 

Furthermore, 50.00% of the respondents strongly 

agreed that the provision of Promotional material is 

one of the possible approaches for harnessing the 

cultural heritage resources for the development of 

urban tourism in the Osogbo community, 36.00% of 

the respondents agreed, 6.00% of the respondents 

did not decide, and 8.00% of the respondents 

disagreed. Similarly, 45.00% of the respondents 

strongly agreed that aggressive marketing and 

publicity are one of the possible approaches for 

harnessing the cultural heritage resources for the 

development of urban tourism in the Osogbo 

community, 37.00% of the respondents agreed, 

5.00% of the respondents did not decide, and 

13.00% of the respondents disagreed. Also, 43.00% 

of the respondents strongly agreed that aggressive 

media coverage is one of the possible approaches 

for harnessing the cultural heritage resources for the 

development of urban tourism in the Osogbo 

community, 39.00% of the respondents agreed, 

6.00% of the respondents did not decide, 8.00% of 

the respondents disagreed, and 4.00% of the 

respondents strongly disagreed.  

The findings above are in line with 

Ikusemiju & Osinubi (2020), who state that 

approaches for harnessing cultural heritage 

resources include appreciation and integration of 

promotional materials, extensive marketing and 

publicity, aggressive media coverage, and 

aggressive public, private and community 

partnerships. 

 

Table 4: Possible approaches for harnessing the cultural heritage resources for the development of urban 

tourism in the Osogbo community 

S/N Variables SA A U D SD Total 

1. Actively involving the people 

of the community in tourism 

planning, management and 

governance. 

42 

(40.00%) 

48 

(45.00%) 

6 

(6.00%) 

10 

(9.00%) 

- 106 

(100.00%) 

2. Active collaboration efforts 

involving the community, 

public and private partnerships 

must reflect the interests of all 

the parties involved. 

53 

(50.00%) 

39 

(37.00%) 

5 

(5.00%) 

9 

(8.00%) 

- 106 

(100.00%) 

3. Revenue generated from 

cultural heritage should be 

reinvested to aid any restoration 

required. 

40 

(38.00%) 

48 

(45.00%) 

4 

(4.00%) 

12 

(11.00%) 

2 

(2.00%) 

106 

(100.00%) 

4. Ascertaining symbolic events to 

showcase the numerous cultural 

heritage resources without 

losing their authenticity. 

42 

(40.00%) 

40 

(38.00%) 

5 

(5.00%) 

11 

(10.00%) 

8 

(8.00%) 

106 

(100.00%) 

5. Integrating the numerous 

cultural heritage resources in 

the community into other 

tourism sectors, such as 

agritourism, educational 

tourism, etc. 

48 

(45.00%) 

44 

(42.00%) 

3 

(3.00%) 

11 

(10.00%) 

- 106 

(100.00%) 

6. Provision of Promotional 

material. 

53 

(50.00%) 

38 

(36.00%) 

6 

(6.00%) 

9 

(8.00%) 

- 106 

(100.00%) 

7. Aggressive marketing and 48 39 5 14 - 106 
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publicity (45.00%) (37.00%) (5.00%) (13.00%) (100.00%) 

8. Aggressive media coverage 46 

(43.00%) 

41 

(39.00%) 

6 

(6.00%) 

9 

(8.00%) 

4 

(4.00%) 

106 

(100.00%) 

SA - Strongly Agreed, A - Agreed, U – Undecided, D – Disagreed, SD – Strongly Disagreed 

Source: Researchers' Fieldwork (2026). 

4.0 Test of Hypothesis 

H0: Cultural heritage resources do not significantly influence the development of urban tourism in the Osogbo 

community.  

H1: Cultural heritage resources significantly influence the development of urban tourism in the Osogbo 

community.  

 

Table 5: Model Summary of Simple Linear Regression Analysis of cultural heritage resources does 

significantly influence development of urban tourism in the Osogbo community. 

Model R 

R 

Square 

Adjusted 

R-Square 

Std. Error 

of the 

Estimate 

Change Statistics 
Durbin-

Watson 
R Square 

Change F Change df1 df2 

Sig. F 

Change 

1 .875a .766 .764 .60957 .766 341.254 1 104 .000 1.965 

a. Predictors: (Constant), Cultural Heritage Resources. 

b. Dependent Variable: Urban Tourism.  

 

 

Table 6: ANOVA Table of Simple Linear Regression Analysis of cultural heritage resources does significantly 

influence the development of urban tourism in the Osogbo community. 

ANOVAa 

       Model Sum of 

Squares 

Df Mean Square F Sig. 

 

1 

Regression   126.800     1   126.800 341.254 0.000b 

Residual     38.643 104   0.372   

Total   165.443 105    

a. Dependent Variable: Urban Tourism. 

b. Predictors: (Constant), Cultural Heritage Resources. 

 

The model summary provided the R 

coefficient and R-squared values (Table 5).  The R 

coefficient (0.875) indicated a positive association 

that cultural heritage resources significantly 

influence the development of urban tourism in the 

Osogbo community. The R-squared value of 0.766 

implies that the predictor variable explains 0.76 

percent of the dependent variable “urban tourism” 

by the independent variable “cultural heritage 

resources”. Similarly, the Durbin-Watson statistic 

falls within the acceptable range of 1.5 to 2.5, 

suggesting no serial correlation between the 

variables. Hence, since the P-value is 0.000, which 

is less than 0.005; therefore, the researchers reject 

H0. That is, the cultural heritage resources do 

significantly influence the development of urban 

tourism in the Osogbo community.  

The ANOVA result, which helps to 

ascertain the model fit, is presented in Table 6. The 

F-statistic (F = 341.254) is statistically significant at 

the 5% level (p = 0.000), suggesting it is a good 

model effect. That is, the F–test overall showed that 

the relationship between cultural heritage resources 

and the development of urban tourism in the Osogbo 

community was statistically significant. This implies 

that the F-test determined the proposed relationship 

between the response variables; that is, urban 

tourism and the set of predictions (the cultural 

heritage resources) was statistically significant, and 

so predicted that urban tourism was efficient. 

However, the above results of the cultural 

heritage resources significantly influence urban 

tourism, and the relationship between cultural 

heritage resources and urban tourism was 

statistically significant because existing literature 

showed that cultural heritage resources are a tool of 

development of urban tourism that is used to attain 

social and economic growth of a community by 

attracting tourists from outside a tourist destination 

(Garbea, 2013; Richards, 2018).  
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V. Conclusion and Recommendations 
The research concluded that cultural 

heritage resources found in the Osogbo community 

are an unavoidable asset that must be harnessed to 

enhance urban tourism in the community. These 

cultural heritage resources are long-term assets to 

which all the tiers of government in Nigeria have 

not been given the necessary attention. Thus, 

research recommended that all the tiers of 

government, in collaboration with the community 

and relevant tourism stakeholders, must put the 

needed approach in place, as harnessing the cultural 

heritage resources would enhance urban tourism, 

thereby promoting the local economy through 

multiplier effects. 

Within the viewpoint of cultural heritage 

resources of the study, its approaches for harnessing 

the cultural heritage resources for development of 

urban tourism include actively involving the people 

of the community in tourism planning, management 

and governance, active collaboration efforts 

involving the community, public and private 

partnership must reflect the interest of all the parties 

involved, revenue generated from cultural heritage 

should be reinvested to aid any restoration required, 

ascertaining symbolic events to showcase the 

numerous cultural heritage resources without losing 

their authenticity, integrating the numerous cultural 

heritage resources in the community into other 

tourism sectors, provision of promotional material, 

aggressive marketing and publicity and aggressive 

media coverage. This study extended research work 

on the concepts that were not or only partially 

explored in previous research (McIntosh et al., 

2002; Petroman et. al., 2013; Nwakaeze-Ogugua, 

2015; Mousavi et al., 2016; Yang & Xin, 2016; 

Shahzalal, 2016; Olaleye & Abayomi, 2020; Daly et 

al., 2021; Moric et al., 2021). 
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