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Abstract 
Rhetoric is the art of using language to convince and 

influence people. This study investigates the 

rhetorical templates and canons employed by 

President Bola Ahmed Tinubu in his campaign 

speech at Chatham House, London, to convey the 

power of linguistic and extra-linguistic choices in a 

political context. Adopting a qualitative approach, 

the study analyses rhetorical features such as ethos, 

pathos, logos, invention, arrangement, style, 

memory, and delivery in the selected campaign 

speech. The data for the study were sourced from 

the internet, specifically from the website 

www.legit.ng, using a purposive sampling technique 

to select the campaign speech delivered at Chatham 

House, London — the venue widely associated with 

the beginnings of Nigeria’s path to independence. 

The study adopts Jennifer Andrus’s (2021) 

Rhetorical Discourse Analysis as its theoretical 

framework. Thirty excerpts were purposively 

selected from the campaign speech and analysed. 

Findings show that Institutional Practices and Logos 

are the most dominant persuasive elements, 

accounting for 30.7%, followed by Ethos and 

Inequality at 30%, and News Media as rhetorical 

pathos at 15%. The remainder of the distribution 

comprises Invention (10.3%), Arrangement (5%), 

Ethics and Style (4%), Intertextuality, 

Recontextualization and Memory (3%), while 

Delivery accounts for the remaining 2%. The result 

shows that Delivery is the least engaged element in 

the speech. Overall, the study submits that 

politicians rely heavily on purposive and persuasive 

language to foster their ideologies among the 

electorate. 

 

Keywords: Rhetoric, political discourse, 

persuasion, rhetorical appeals, campaign speech, 

Rhetorical Discourse Analysis 

 

I. Introduction 
With the continual clamour for more 

democratic systems of governance across the globe, 

the place of rhetoric as a political tool — whether 

for administration or propaganda — cannot be 

undermined. Self-actualization and mass 

participation in governance are achievable only 

through democracy and electioneering, which afford 

citizens the opportunity to choose their leaders and 

give aspiring political office holders the platform to 

campaign for public office by engaging the 

rhetorical dispositions that language affords in order 

to persuade, convince, and influence the electorate. 

Black (2018) observes that political 

speeches constitute a unique genre of 

communication that combines strategic messaging, 

emotion, and language to achieve predetermined 

goals. In essence, politicians tend to make their 

linguistic choices purposively to fit their political 

ambitions, with the aim of influencing the target 

audience to cast their votes in their favour. 

Similarly, Beard (2000) notes that the language of 

politics is deliberately constructed to manage public 

perception and to project particular versions of 

political reality. 

Rhetoric, as a political instrument of 

persuasion, is inherently linked to the structure and 

function of language itself. It provides politicians 

with a platform, during electioneering campaigns, to 

achieve influence and conviction through linguistic 

choices. Dictatorial or totalitarian systems of 

governance can be regarded as the direct opposite of 

democratic systems: while the former does not 

afford citizens a voice in governance, the latter is 

more liberal and electorate-inclusive, and is usually 

characterized by campaigns, propaganda, and 

symposia, among other activities. 

Politicians organize campaigns as strategic 

forums through which their agenda is presented to 

the electorate in the most persuasive manner 

possible. It is characteristic of politicians to deploy 

language as both a manipulative and a persuasive 

tool within the ambit of rhetoric, using deliberative, 

emotive, and purposive styles to shape their 

linguistic choices — choices that are sub-

categorized under rhetorical dispositions such as 

ethos, pathos, and logos. 
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In the words of Reyes (2011), the speeches 

of national leaders exert significant influence over 

the beliefs and actions of their citizens in the field of 

political discourse. Following this position, the 

study focuses on President Bola Ahmed Tinubu’s 

campaign speech at Chatham House, London — the 

venue historically associated with Nigeria’s 

independence — by investigating his use of the 

ethics and canons of rhetoric, namely ethos, pathos, 

logos, invention, arrangement, style, memory, and 

delivery, in light of a Nigerian society characterized 

by multi-ethnic groups, diverse languages, and a 

plurality of religious beliefs. 

 

1.1 The Concept of Rhetoric 

Rhetoric as a discipline continues to 

generate scholarly debate, ranging from arguments 

over whether it constitutes the bedrock from which 

the stylistic analysis of political texts emerged, to 

claims that stylistics itself is an offshoot of rhetoric. 

In its classical (Attic) structure, rhetoric 

encompasses the analysis of style as a central 

component. Diachronically, rhetoric has developed 

into a distinct field for the analysis of political 

speeches through its framework of ethos, pathos, 

logos, invention, arrangement, style, memory, and 

delivery. As one of the oldest fields of human 

knowledge, rhetoric in ancient Greece was regarded 

as a political tool through which language was used 

to craft speeches that achieved specific effects on 

the human psyche, thereby shaping public imagery 

and opinion. 

Rhetoric revolves around the art of using 

language, particularly public speaking, and is 

synonymous with “wordcraft” — proficiency and 

skill with words. A rhetorician includes eloquent 

public speakers, orators, and students, among others. 

The field teaches the use of language to persuade or 

influence; it is the masterly employment of language 

as a tool of persuasion and power. In essence, it is 

the act of engaging all the available means of 

persuasion in public speaking. 

Kennedy (2009), as cited in Adebiyi 

(2010), suggests that rhetoric may be identified with 

the energy inherent in communication: the 

emotional energy that impels the speaker to speak, 

and the physical energy experienced by the recipient 

in decoding the message. Leech (1983), on the other 

hand, holds that rhetoric is the study of the effective 

use of language in communication — the art of 

using language skilfully for persuasion. 

Rhetoric, in this context, is goal-oriented: 

the speaker uses language to produce a particular 

effect on the mind of the hearer. In this view, the 

essence of rhetoric is to communicate emotion and 

other experiences that cannot be conveyed through 

factual or literal language alone. Rhetoric is, 

therefore, the lifeblood of politics and an essential 

characteristic of every goal-oriented politician. 

 

1.2 Speech and Politics 

Chilton and Schäffner (1997) argue that 

political discourse is best understood not merely as 

the language used in institutional political settings 

but as any use of language that performs political 

functions such as legitimization, coercion, and the 

manipulation of public opinion. Like contemporary 

forms of writing, political speeches reflect the 

speaker’s ability to engage language skilfully and to 

deploy it in an aesthetic form such that ideas, views, 

orientations, dreams, aspirations, and intentions are 

projected to the audience in a manner that 

effectively appeals to their consciousness and 

psyche, thereby winning their sympathy. It takes 

greater effort to compose a good speech than it does 

to deliver it. The speaker’s word arrangement, 

foregrounded lexis, and overall text structure are 

shaped by what the individual has in mind; no two 

individuals structure information in the same way, 

even with the same set of words at their disposal. 

Because political leaders are aware that 

printed speeches are documented for posterity, they 

carefully select their words so that their political 

orientation is best conveyed. Adebiyi (2010) 

explains that a speech could be informative, 

technical, persuasive, analytical, ceremonial, 

epistolary, entertaining, or a tribute. It has, however, 

been observed that no single speech category is 

entirely isolated from the others; for example, an 

independence anniversary speech may be 

categorized as both a ceremonial speech and a 

tribute, with its syntactic elements meticulously 

arranged to appeal to the emotions of the populace. 

This is a point Akindele (2016) makes in a 

discussion of “postponing” in selected political 

speeches of Nigerian presidents. 

Halliday and Matthiessen (2004) categorize 

printed political speech as complex and intelligently 

structured, a conclusion they reached through a 

textual analysis of former South African President 

Nelson Mandela’s inaugural speech of 10 May 

1994. For them, political speeches are complex 

because they are composed in writing for delivery at 

important public occasions, often after prior 

rehearsal. A textual analysis of printed political 

speeches critically and closely examines the 

effectiveness of linguistic choices — structure and 

diction — in projecting the message of political 

leaders. The textual-conceptual function of speech 

and thought presentation, as Jeffries and McIntyre 
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(2010) note, refers to the capacity of language to 

represent the words and thoughts of others, a 

capacity that is manipulative of the ideologies of 

both speaker and reader and therefore constitutes an 

act of interpretation. 

 

1.3 Statement of the Problem 

Several scholars have examined President 

Tinubu’s political speeches from different analytical 

perspectives. Sandehl (2023), Victor and Kenen 

(2023), Olawe (2024), and Kwasau and 

Abdulrasheed (2024), among others, have all 

worked on aspects of Tinubu’s political speeches. 

These existing studies concern themselves with the 

rhetoric of polarization and reconciliation, 

incoherence and grammaticality, lexical 

collocations, and speech acts. The present study 

departs from these concerns to focus instead on the 

provisions of Jennifer Andrus’s (2021) rhetorical 

discourse tools — Institutional Practices, Inequality, 

Ethics, News Media, and Intertextuality and 

Recontextualization — as engaged by President 

Tinubu in persuading the Nigerian electorate and the 

international community through his Chatham 

House campaign speech. 

 

1.4 Objectives of the Study 

The main objective of this study is to investigate the 

rhetorical elements in the selected campaign speech. 

The specific objectives are to: 

1. identify the rhetorical devices deployed in 

President Tinubu’s selected campaign 

speech; 

2. analyse the identified rhetorical devices in 

the selected campaign speech; and 

3. relate the identified rhetorical devices to 

the main themes of the speech. 

 

1.5 Research Questions 

The study addresses the following research 

questions: 

1. What rhetorical devices are deployed in the 

selected campaign speech? 

2. What are the connotations of the identified 

rhetorical devices in the selected campaign 

speech? 

3. How do the identified rhetorical devices in 

the selected campaign speech relate to its 

themes? 

 

II. Literature Review 
Sandehl (2023), in “Agents of Peace or 

Tension: Analysing Political Elites’ Electoral 

Rhetoric,” examines how political elites in unstable 

democracies with communal divisions use ethnic, 

religious, and tribal affiliations to construct a 

rhetoric of polarization and reconciliation during 

electoral campaigns. 

Similarly, Victor and Kenen (2023), in 

“Application of Language by President Bola Ahmed 

Tinubu during and after the 2023 Electioneering,” 

adopt a critical discourse analysis approach to 

expose problems of incoherence, faulty 

grammaticality, and sentential contradictions, and to 

show how these shortcomings contributed to poor 

communication by the president. 

In a related vein, Olawe (2024) employs 

the principles of lexical collocation theory and 

systemic functional linguistics in “Rhetorical 

Functions of Lexical Collocations in the Inaugural 

Speech of President Tinubu” to portray linguistic 

intricacies, thematic emphasis, and rhetorical 

strategies in the speech, drawing on the provisions 

of rhetorical canons and ethics that furnish political 

actors with both linguistic and non-linguistic tools 

of persuasion. 

Kwasau and Abdulrasheed (2024), in “A 

Pragmatic Analysis of Speech Acts in 2023 Nigerian 

Presidential Campaign Speeches of Tinubu and 

Obi,” employ the theoretical frameworks of Austin’s 

(1962) and Searle’s (1969) speech act theory to 

expose how commissives, representatives, 

expressives, and directives sequentially dominate 

the selected campaign speeches. 

The scope of the present study is limited to 

an investigation of the relevance of rhetoric to 

public administration. In effect, the study reveals the 

persuasive power of language under rhetoric in 

shaping the linguistic choices politicians deploy to 

influence, cajole, and entice the electorate to vote in 

their favour. The study focuses on the campaign 

speech delivered by President Tinubu at Chatham 

House, London, prior to the 2023 general elections, 

purposively selected for its international standing. 

Geredien (2021) expands the goals of 

political speeches to include the addressing of socio-

political issues and the fostering of national identity 

and cohesion. In this light, the present study fulfils a 

dual purpose: it interrogates the claim that “politics 

is a dirty game” while simultaneously exposing 

readers to the affordances of the linguistic choices 

and strategies that rhetoric makes available to 

political actors in their quest to canvass votes and 

win public office. 

III. Theoretical Framework 
This study adopts Jennifer Andrus’s (2021) 

Rhetorical Discourse Analysis, which draws 

together templates and methodologies from 

discourse analysis, classical rhetoric, and rhetorical 

analysis to yield analytical canons such as 
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Inequality, Ethics, Higher Education, News Media, 

Intertextuality and Recontextualization, and 

Institutional Practices. 

Inequality. Just as Critical Discourse Analysis 

(CDA) is fundamentally concerned with the way 

power is embedded in and circulated through 

discourse, rhetoric is shaped by the interplay 

between power and language. This relationship is 

inscribed in language’s systemic function to 

determine who may speak, who may listen (or agree 

to listen), and what may be said. As a rhetorical 

analytical category, Inequality is concerned with 

issues of race, class, gender, and sexuality, with 

particular attention to the socio-cultural rules 

governing language use within a paradigm of social 

transformation. Bloor and Bloor (2007) similarly 

note that CDA’s central concern with power 

asymmetries provides an apt companion lens for 

rhetorical analysis of this kind. 

Ethics. Drawing on the theory of politeness, Ethics 

forms a cogent link between CDA and rhetorical 

analysis through their shared interest in civic 

engagement and the ethical use of language to 

expose the ways language reflects power 

inequalities. The theoretical basis for Ethics rests on 

the assumption that speakers can manipulate their 

audience through seemingly innocent word choices 

that nonetheless carry persuasive force. 

Higher Education. The rhetoric and composition 

scholar Peggy Reichert Powell identifies the concept 

of “retention” in higher education, which, in its 

original sense, refers to the act of tracking, 

managing, and preserving data or information over 

time. Powell argues that the nominal form 

“retention” mirrors the increasing corporatization of 

higher education, whereby universities promote 

themselves and their managerial objectives rather 

than engage in genuine self-study. In this study’s 

framework, retention is related to Memory as a 

rhetorical tool — the capacity to recall and deliver 

messages without outright reliance on a written text, 

with emphasis on understanding and internalizing 

the speech before facing the audience. 

News Media. Another point of convergence 

between rhetoric and CDA lies in the analysis of 

news coverage. Rhetorical discourse analysis 

focuses on both textual detail and socio-political 

context, offering researchers a template for 

critiquing how events are presented in the news 

media, an approach that borrows from framing 

theory. The overarching goal ranges from the 

identification of persuasive language choices to the 

allegorical, with the ultimate aim of shaping 

audience perception. Such an infusion of CDA into 

rhetorical analysis extends analytical templates to 

include textual effects such as persuasion, the 

performance of ethos, the reinterpretation of topoi in 

new contexts, and the rhetorical functions of 

institutions such as medicine, law, and the military. 

Intertextuality and Recontextualization. Focused 

on the relationship between texts and contexts, this 

canon examines the ways old texts affect new 

contexts, the ways context alters the rhetorical force 

of a text, and the ways a text can accumulate 

contextuality or reconfigure a context. 

Recontextualization, in particular, interrogates 

chains of events and texts that might span a few 

weeks of news coverage, a year’s worth of 

ethnographic data, or centuries of legal precedent, 

tracing the ways a text is transformed, reimagined, 

or even disfigured when brought into a new context. 

Institutional Practices. This canon directs attention 

to institutional discursive practices, particularly 

rhetoric deployed within institutions associated with 

national security policy, the legitimization of future 

political actions, and legal analysis, in order to 

demonstrate that “legal language” or “legal 

discourse” is itself a socially constructed institution. 

 

IV. Methodology 
The study adopts a qualitative research 

design, situated within Jennifer Andrus’s (2021) 

Rhetorical Discourse Analysis framework. The data 

comprise President Bola Ahmed Tinubu’s campaign 

speech delivered at Chatham House, London, ahead 

of the 2023 Nigerian general elections, retrieved 

from www.legit.ng. A purposive sampling technique 

was adopted in selecting the speech, given the 

international standing of the venue and its historical 

association with Nigeria’s independence. Thirty 

excerpts were purposively selected from the speech 

and subjected to qualitative textual analysis, guided 

by the rhetorical canons of ethos, pathos, logos, 

invention, arrangement, style, memory, and 

delivery, as well as Andrus’s (2021) analytical 

categories of Inequality, Ethics, News Media, 

Intertextuality and Recontextualization, and 

Institutional Practices. 

 

V. Data Analysis and Discussion 
5.1 Inequality and Rhetorical Ethos in the 

Campaign Speech 

As CDA investigates the manner in which 

power is exercised in discourse — considering who 

may speak, who may listen, and what may be said 

— Inequality, as a rhetorical analytical category, 

addresses issues of race, class, gender, and 

sexuality, with attention to the ways socio-cultural 
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rules of language use are observed within specific 

contexts. 

Demirdogen (2010) describes ethos as the 

appeal to the character of the speaker, encompassing 

credibility and trustworthiness, which can be 

observed through the speaker’s display of persona, 

values, and norms, while Campbell (1996) defines 

rhetoric as the study of what is persuasive. Taken 

together, these positions illuminate the rhetorical 

templates President Tinubu applies in his Chatham 

House campaign speech, where ethos is constituted 

through emotive language, as illustrated in the 

excerpts below. 

In his opening remarks, the president 

shows respect for hierarchy, values, and protocol: “I 

would like to begin by expressing my delight at 

being here once again to share my thoughts with 

this distinguished audience” (Excerpts 1–2). Here, 

the underlined phrase expresses emotion through its 

evaluative diction, immediately establishing rapport 

with the audience. 

He continues: “Excellencies, Distinguished 

Ladies and Gentlemen, it is time again for Nigeria 

to go to the polls to elect the next set of leaders” 

(Excerpt 8), appealing directly to the electorate 

through deferential and inclusive language. 

He further remarks: “The 2023 elections 

will be taking place on the back of almost 25 years 

of unbroken civilian rule” (Excerpt 11), and “it is a 

record for the country which is worth entrenching 

and celebrating” (Excerpt 12) — statements that 

project national pride while subtly reinforcing his 

own credibility as a stakeholder in that democratic 

continuity. 

On matters of electoral integrity, he states: 

“Ballot security and election violence are areas 

where there is still cause for concern” (Excerpt 23), 

and notes “an emerging trend of attacks against the 

personnel and infrastructure of the Independent 

National Electoral Commission (INEC) in parts of 

the country” (Excerpts 24–25). He then affirms: “I 

stand firmly against all forms of electoral violence 

and intimidation” (Excerpt 27). Through these 

excerpts, the president displays credibility and 

trustworthiness, positioning himself as a defender of 

electoral integrity. 

 

5.2 News Media and Rhetorical Pathos in the 

Selected Speech 

The analysis of news coverage constitutes a 

further point of convergence between rhetoric and 

CDA, with rhetorical discourse analysis attending to 

both textual detail and socio-political context. 

Drawing on framing theory, this approach affords 

researchers a means of exploring how events are 

represented in the news media, with goals that range 

from persuasive language choices to the allegorical, 

all directed towards shaping audience perception. 

Demirdogen (2010) describes pathos as an 

emotional appeal that involves “putting the audience 

into a certain frame of mind.” Gabrielsen and 

Christiansen (2010) extend this position by 

describing pathos as an umbrella of persuasive 

strategies that draw on security, love, guilt, greed, 

conscience, pity, and humour, among other 

emotional registers. Building on these submissions, 

Mshvenieradze (2013) argues that an effective 

persuasive speaker must know which emotion to 

invoke, taking into account the social status, age, 

and other characteristics of the audience. The 

following excerpts illustrate how these elements are 

woven into the campaign speech through lexical 

choice. 

The president appeals strategically to the 

electorate: “It is time again for Nigerians to go to 

the polls to elect the next set of leaders” (Excerpt 8). 

He appeals to their conscience through deliberate 

word choice: “Let the sovereign will of the people 

decide the path of our nation” (Excerpt 30). 

On national security, he observes: “There 

is a close connection between domestic development 

and national security” (Excerpt 40), adding that “to 

prosper at home in peace and stability, Nigeria 

needs to uphold its national security, unity, [and] 

territorial integrity” (Excerpt 40) — an appeal to 

emotion through the template of security. 

He also focuses on “food sufficiency and 

sustainable development” (Excerpt 41), placing the 

electorate in a receptive frame of mind, before 

extending his appeal to the international community: 

“At another level we must learn to make foreign 

policy work better for our domestic, social, 

economic and political priorities” (Excerpt 48). 

5.3 Institutional Practices and Logos in the 

Selected Campaign Speech 

In identifying and analysing discursive 

practices, rhetorical analysis attends to institutions 

associated with national security policy, the 

legitimization of future political action, and legal 

analysis, in order to highlight that “legal discourse” 

or “legal language” is itself a social construct. 

Following Aristotle’s conception of logos 

as rational, logical, and argumentative discourse, 

Madon, Fadzil, and Rahman (2021) describe logos 

as central to argumentative judgement, one of the 

key dimensions of persuasion, working through 

reasoning that draws on critical cognition, analytical 

skill, and purposeful behaviour. An overview of the 

campaign speech reflects a judicious application of 

logos, as identified in the excerpts below. 
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The president persuades through reasoning 

and critical cognition when he states: “I have long 

fought against electoral malpractice” (Excerpt 28), 

“and I urge all my contestants in this election to do 

the same.” He further persuades through logical and 

argumentative discourse: “Let this election be 

determined by voters making their choice freely 

rather than the domineering intimidation of the 

troublesome few” (Excerpt 31). 

On economic policy, he asserts: “My belief 

that the private sector is the fulcrum of economic 

progress is evident and documented” (Excerpt 47), 

while acknowledging that “fundamental flaws with 

the basic design of our national economy imperil the 

private sector from playing the role it ought to 

[play] and adding [the] value it is capable of” 

(Excerpt 47). He concludes that “the government 

must act as a catalyst,” proposing that budgeting be 

based on projected spending levels needed to push 

real annual growth above 7 per cent while reducing 

unemployment, with the aim of doubling the 

economy in ten years (Excerpt 47). 

 

5.4 Intertextuality, Recontextualization, and 

Memory as Rhetorical Tools 

In rhetorical discourse analysis, 

intertextuality and recontextualization examine the 

ways old texts affect new contexts and the ways 

context alters the rhetorical force of a text, by 

interrogating chains of events and texts spanning 

anywhere from a few weeks to a few hundred years 

of legal precedent. 

Caruthers (1990) defines invention from 

memory, describing it as “a wholly material process 

of searching one’s memory,” involving recollection 

and occurring within postures and settings 

reminiscent of meditation. Memory, for Caruthers, 

is critical not only to history and to anyone 

threatened with erasure from it, but also to classical 

Aristotelian rhetoric. These claims are structurally 

represented in the excerpts below. 

The president recalls: “The last time I was 

here in 2013, it was to share my views on the 

nascent formation of Nigeria’s mega party” 

(Excerpt 2). He continues: “The party went on to 

win a historic victory against the ruling PDP in 

February 2015 and has been in office for almost 

eight years” (Excerpt 4), and observes that “today’s 

elections are more credible than ever since the 

return of democracy in 1999” (Excerpt 18). 

Through this synchronic marshalling of dates and 

facts, the president presents himself as a custodian 

of history with a retentive memory. 

 

5.5 Rhetorical Invention in the Selected 

Campaign Speech 

Invention traditionally concerns the process 

of selecting ideas appropriate to the subject, 

audience, and occasion, as evident in the excerpts 

below. 

The president asserts: “For one, as Africa’s 

most populous country and the continent’s largest 

economy, it is generally acknowledged that the 

fortunes of the African continent and indeed the 

Black race [are] tied directly to the health of 

Nigeria” (Excerpt 33). He continues: “The Nigerian 

elections of 2023 are coming up at a time when the 

country’s immediate geographical neighbourhood 

of West and Central Africa is undergoing serious 

political turmoil” (Excerpt 35), and reaffirms 

Nigeria’s regional commitments: “We are fully 

committed to the African Union’s [Agenda] 2063” 

(Excerpt 48), envisioning “a renewed Nigeria that 

will be a responsible and respected driver of 

prosperity and harmony in Africa and around the 

world” (Excerpt 48). By adhering to the rules of 

cohesion and coherence, and by aligning his claims 

with relevant regional and continental frameworks, 

the president demonstrates his mastery of invention 

as a rhetorical resource. 

 

5.6 Rhetorical Arrangement in the Selected 

Campaign Speech 

Rhetorical arrangement concerns how ideas 

and information are presented in a clear, logical, and 

engaging manner for the audience, encompassing 

organization, persuasion, pre-writing, audience 

awareness, clarity, logic, structure, and strategy. 

These elements are evident in the excerpts below. 

The president states: “I am confident that 

Nigerian people will go to the polls in a few short 

months and give me their mandate to lead and 

govern my beloved country” (Excerpt 49), pledging: 

“I will return here to interact with you when the 

elections are over.” He adds: “I will come, not with 

a long list of promises for the future, but with a plan 

for collaboration in the best interests of the country 

I love and have dedicated my life to,” concluding 

with the hope that “you will receive me then as 

graciously as you have today” (Excerpt 49). This 

closing sequence exemplifies a deliberately arranged 

movement from confidence, to promise, to gracious 

closure. 

 

5.7 Ethics and Style as Rhetorical Canons in the 

Selected Campaign Speech 

The theoretical basis for Ethics rests on the 

assumption that speakers manipulate their audience 
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through seemingly innocent word choices that 

nonetheless carry persuasive force. Abrams (2010) 

observes that figurative language forms part of 

language style within rhetoric. In this light, style 

broadens its scope to include the deliberate and 

strategic linguistic choices a speaker makes to 

achieve a specific persuasive or communicative 

effect, as reflected in the excerpts below through the 

president’s use of oxymoron and litotes. Kamalu 

(2009) and Missikova (2003) similarly emphasize 

that figures of speech such as these function as 

stylistic markers of a speaker’s rhetorical 

sophistication. 

An instance of oxymoron appears in: “Let 

this election be determined by voters making their 

choice freely rather than the domineering 

intimidation of the troublesome few” (Excerpt 31), 

where “domineering intimidation” and “freely” sit 

in productive tension. An instance of litotes appears 

in: “I will come, not with a long list of promises for 

the future, but with a plan for collaboration in the 

best interests of the country I love and have 

dedicated my life to” (Excerpt 49), where the 

negation (“not with… but with”) understates the 

president’s commitment for rhetorical effect. 

 

5.8 Delivery as a Rhetorical Template in the 

Selected Speech 

Delivery, closely related to rhetorical 

arrangement (or taxis), concerns the organizing and 

structuring of a text in the most logical and 

chronological form so that clarity is achieved. As 

Ridolfo (2005) and Yancey (2006) both argue, 

delivery — long regarded as the most neglected of 

the classical rhetorical canons — remains central to 

how a text is ultimately received and circulated by 

its audience. President Tinubu opens and closes his 

speech with distinctive remarks, as excerpted below. 

The speech opens with protocol and a 

warm opening remark: “I would like to begin by 

expressing my delight at being here once again” 

(Excerpt 1). It closes with a brief but courteous 

acknowledgement: “I thank you for your kind 

attention” (Excerpt 49). These carefully bracketed 

opening and closing remarks illustrate the 

president’s attentiveness to delivery as a rhetorical 

resource, even where, as the study’s findings show, 

it is the least engaged of the eight canons. 

 

VI. Conclusion 
This study has examined the purposive and 

persuasive use of language by a political actor in 

pursuit of public office. Evidence of deliberate, 

concise, and persuasive engagement with language 

— through logic, ethos, pathos, and logos — is 

patterned judiciously across President Tinubu’s 

Chatham House speech. From the structural 

arrangement of vocabulary to style, invention, and 

delivery, the study concludes that political actors do 

not engage language randomly but purposively, in 

order to shape public opinion favourably through 

their lexical and rhetorical choices. 
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