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Abstract 
The creative economy of Nigeriahas become an 

increasingly visible component of national 

development discourse, yet its broader contribution 

to sustainability and social welfare remains 

unevenly theorised. This paper explores how 

creative industries, notably film, music, fashion, and 

publishing, function as economic and socio-cultural 

assets capable of supporting diversification, 

employment creation, and social resilience. Drawing 

on a structured review of academic literature, policy 

texts, and industry-based evidence, the study 

employs thematic analysis to interrogate patterns of 

economic contribution, social impact, and 

institutional governance. Comparative perspectives 

from selected international contexts are used to 

situate Nigeria’s experience within evolving global 

creative economy practices. The analysis reveals 

that while Nigeria’s creative sectors demonstrate 

significant potential to advance inclusive growth, 

cultural representation, and youth participation, their 

performance is constrained by persistent challenges 

relating to finance, infrastructure, intellectual 

property protection, digital access, and policy 

coherence. In response, the paper proposes a 

forward-looking policy orientation centred on 

targeted financing, creative skills development, 

enhanced regulatory frameworks, the development 

of localised creative ecosystems, and strategic 

integration into regional and global markets.The 

study concludes that a coherent and context-

sensitive creative economy strategy can play a 

meaningful role in advancing sustainable 

development and social well-being in Nigeria. 
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I. Introduction 
The creative economy, encompassing 

cultural, artistic, and knowledge-based sectors, has 

increasingly been recognised as a strategic driver of 

economic growth, social well-being, and cultural 

innovation across the globe. Creativity refers to the 

human capacity to generate ideas, products, or 

processes that are both original and valuable, 

contributing to economic, social, and cultural 

advancement (Lazzeretti et al., 2016; Alakwe, 

2019). According to UNESCO (2021), creativity is 

expressed through activities that produce goods and 

services with cultural, artistic, or intellectual 

content, underscoring its dual role as both an 

individual capability and a collective societal 

resource. In a similar vein, UNCTAD (2021) 

positions creativity as a critical catalyst for 

innovation, social cohesion, and national identity, 

positioning creative capacities as essential 

instruments for sustainable development in both 

developed and developing economies. 

Within this context, the creative economy 

may be defined as an economic system in which 

human creativity, knowledge, and intellectual capital 

are transformed into goods and services that 

generate cultural, social, and economic value 

(UNCTAD, 2021; EY, 2015). This sector includes 

film, music, fashion, publishing, design, advertising, 

digital media, and other creative industries in which 

innovation and intellectual property are central to 

value creation (Alakwe, 2019; Babatunde, 2021). 

Deloitte (2021) further conceptualises the creative 

economy as the intersection of artistic expression 

and entrepreneurship, highlighting its potential to 

stimulate economic growth while simultaneously 

fostering social and cultural development. As a 

result, the creative economy has become globally 

recognised as a vehicle for sustainable development, 

employment creation, economic diversification, and 

cultural exchange (Henderson &Shelver, 2021; 

UNESCO, 2021). 

Beyond their economic contributions, 

creative industries are increasingly valued for their 

capacity to address broader social and 

developmental challenges. Empirical evidence 

indicates that countries which strategically invest in 

creative sectors experience positive outcomes, 

including employment growth, poverty reduction, 

urban regeneration, and enhanced social inclusion 

(Deloitte, 2021; Henderson &Shelver, 2021). Within 

the European Union, creative and cultural industries 

have been integrated into regional and economic 

development strategies to promote innovation and 
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tourism. Similarly, countries such as Italy, Spain, 

and Turkey have leveraged regional creativity as a 

catalyst for local development and cultural 

sustainability (Lazzeretti et al., 2016). These global 

experiences demonstrate the ability of creative 

economies to operate simultaneously as engines of 

economic growth and instruments of societal 

advancement. 

Despite these opportunities, the creative 

economy continues to face significant challenges, 

particularly in developing countries. Limited access 

to finance, weak policy frameworks, piracy, 

inadequate infrastructure, and restricted access to 

international markets often constrain sectoral growth 

and reduce social impact (Abulude, 2016; Ridwan et 

al., 2013). In addition, uneven distribution of 

technological resources and creative skills 

contributes to disparities in global competitiveness, 

reinforcing the need for sustained investment in 

human capital development, intellectual property 

protection, and coherent cultural policies (EY, 2015; 

UNCTAD, 2014). Addressing these structural 

barriers remains essential for developing economies 

seeking to leverage creative industries as drivers of 

sustainable development. 

Nigeria, as the most populous country in 

Africa, illustrates the transformative potential of 

creative industries within a developing economy 

context. The cultural and creative sectors in Nigeria, 

including Nollywood, music, fashion, and 

publishing, have evolved into significant sources of 

employment, income generation, and global cultural 

visibility (Adenuga, 2021; Alakwe, 2019; 

Babatunde, 2021). Nollywood, in particular, ranks 

among the largest film industries in the world in 

terms of production volume, generating substantial 

revenues and projecting Nigerian narratives across 

Africa and the global diaspora (Igbinadolor, 2022; 

Olupona & Sesan, 2020). In a similar manner, the 

music and fashion industries in Nigeria have 

achieved international recognition, contributing to 

cultural diplomacy, soft power, and economic 

diversification (Akinsola, 2019; Tinubu, 2021). 

The contribution of the creative economy 

in Nigeria extends beyond economic indicators to 

encompass broader social and developmental 

dimensions. Creative industries provide platforms 

for youth employment, promote cultural identity, 

and support gender inclusion, aligning closely with 

the United Nations Sustainable Development Goals 

(Federal Republic of Nigeria, 2017; Henderson 

&Shelver, 2021). Furthermore, these sectors 

encourage entrepreneurship and skills development, 

enabling marginalised groups to participate 

meaningfully in economic activities and 

strengthening social resilience (Nwankwo, 2018; 

Sasu, 2022). By linking creativity with social 

welfare, the creative economy in Nigeria 

demonstrates how cultural assets can be mobilised 

to support holistic national development. 

Nevertheless, structural and institutional 

constraints continue to limit the capacity of the 

sector to fully drive sustainable development. 

Persistent funding shortages, inadequate 

infrastructure, piracy, and fragmented policy 

implementation impede growth, particularly within 

the publishing and music industries (Abulude, 2016; 

Nwodo, 2023; Oyeyinka et al., 2016). Despite the 

global popularity of Nollywood, weak intellectual 

property enforcement and limited access to 

international distribution networks remain 

significant challenges (Olupona & Sesan, 2020; 

Owulu, 2018). Similarly, the publishing sector in 

Nigeria is constrained by low literacy levels, 

insufficient investment, and limited technological 

integration, which collectively reduce its socio-

economic impact (Ighapke, 2020; Ubong, 2018). 

In recognition of the developmental 

potential of the creative economy, the government of 

Nigeria and various development stakeholders have 

introduced policies and programmes aimed at 

strengthening the sector and integrating it into 

national development strategies (Alakwe, 2023; 

Federal Republic of Nigeria, 2017; Nwakunor, 

2016). These initiatives include creative industry 

mapping, reforms to intellectual property regimes, 

promotion of local content, and the establishment of 

public and private partnerships to attract investment 

(Ajila, 2015; Nwankwo, 2018). Such policy efforts 

reflect international best practices in countries that 

have successfully leveraged creative industries to 

promote inclusive economic growth, underscoring 

the importance of effective governance and strategic 

planning. 

Given the growing global significance of 

creative economies and the emergence of Nigeria as 

a regional creative hub, a comprehensive 

understanding of the relationship between creativity, 

sustainable development, and social well-being is 

essential. An examination of the Nigerian 

experience provides valuable insights into how 

developing economies can mobilise cultural 

resources to stimulate economic transformation, 

reduce social inequalities, and strengthen national 

identity (Nzeaka et al., 2021; Offiah, 2017). 

Situating the creative economy of Nigeria within a 

broader global framework therefore highlights both 

the opportunities and constraints associated with 

leveraging creativity as a development strategy. 
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On the whole, the creative economy 

represents a powerful pathway for advancing 

sustainable development and social well-being at 

both national and global levels. The diverse and 

rapidly expanding creative industries in Nigeria 

demonstrate considerable potential to generate 

economic value, promote social inclusion, support 

cultural expression, and enhance international 

visibility, while also revealing persistent structural, 

institutional, and policy-related challenges that 

shape sectoral performance (Adenuga, 2021; 

Alakwe, 2019; Babatunde, 2021). A systematic 

examination of these dynamics is therefore essential 

for informing effective policy interventions, 

strategic investments, and institutional reforms 

capable of unlocking the full developmental 

potential of the creative economy of Nigeria. 

Accordingly, this study is structured around four 

thematic areas: (i) an overview of Nigeria’s creative 

economy; (ii) policy and strategic frameworks for 

Nigeria’s creative economy; (iii) challenges facing 

Nigeria’s creative economy; and (iv) opportunities 

for growth and development within Nigeria’s 

creative economy. 

 

II. Research Method 
This study utilisessecondary sources, 

including journal articles, academic monographs, 

government reports, and industry analyses. The 

literature examined centres on Nigeria’s creative 

sectors, encompassing Nollywood, music, fashion, 

and publishing, while also drawing on international 

perspectives on the creative economy to provide 

comparative and theoretical context. Government 

policy documents were reviewed to evaluate 

initiatives, regulatory frameworks, and strategic 

measures aimed at promoting the development of 

creative industries. 

The selection of sources was guided by 

clearly defined inclusion criteria. Materials were 

chosen for their relevance to Nigeria’s creative 

economy, consideration of economic, social, or 

cultural dimensions, publication within the past ten 

years to ensure contemporary relevance, and 

credibility, as demonstrated by peer review or 

official institutional publication. This process 

ensured that the analysed sources were 

methodologically sound and representative of 

current scholarly and policy discourse. 

Thematic content analysis served as the 

principal analytical method. Key themes, patterns, 

and conceptual linkages relating to economic 

contributions, job creation, entrepreneurship, social 

welfare, cultural preservation, and policy 

frameworks were systematically identified, 

organised, and synthesised. This enabled the study 

to illuminate central challenges, emerging 

opportunities, and potential pathways for the 

sustainable development of Nigeria’s creative 

economy. 

 

Overview of Nigeria’s Creative Economy 

Nigeria has developed a vibrant creative 

economy encompassing industries such as film, 

music, publishing, fashion, advertising, and digital 

media. This sector, driven by human creativity and 

innovation, contributes substantially to employment, 

income generation, and the preservation of cultural 

identity (Adenuga, 2021; Sasu, 2022). The 

government of Nigeria has recognised the potential 

of the creative industry to diversify the national 

economy away from dependence on oil through 

policy initiatives aimed at mapping, supporting, and 

regulating creative enterprises (Federal Republic of 

Nigeria, 2017; Nwakunor, 2016). By leveraging 

cultural and intellectual assets, Nigeria has 

positioned itself as both a regional leader in creative 

output and an emerging participant in the global 

creative economy (Alakwe, 2019; UNESCO, 2021). 

Among the most prominent segments of 

the Nigerian creative economy is Nollywood, the 

national film industry, which has gained 

international recognition for its prolific production 

and economic contributions. Nollywood generates 

employment across a wide spectrum of roles, 

including production crews, actors, marketers, and 

digital distributors (Igbinadolor, 2022; Olupona & 

Sesan, 2020). Growth in the industry has been 

facilitated by technological innovations, including 

digital production and online distribution platforms, 

which have expanded both domestic and 

international markets (Ridwan etal, 2013; Owulu, 

2018). Beyond economic contributions, Nollywood 

plays an important role in shaping social narratives, 

preserving cultural heritage, and fostering national 

identity through storytelling. 

Music and fashion constitute additional 

pillars of the Nigerian creative economy, with 

substantial influence both domestically and globally. 

The music industry, including Afrobeats and 

traditional genres, drives economic activity through 

concerts, recordings, and brand collaborations, 

while the fashion sector supports creative labour and 

local manufacturing (Akinsola, 2019; Akinola, 

2019). These industries exemplify the interaction 

between culture and commerce, demonstrating how 

creative and culturally rooted sectors can generate 

wealth, enhance international recognition, and 

provide sustainable livelihoods for a broad range of 

professionals. 
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The publishing and literary sector 

highlights the multifaceted nature of the Nigerian 

creative economy. Despite challenges such as piracy, 

low literacy rates, and limited distribution networks, 

the sector remains crucial for knowledge 

dissemination, cultural preservation, and intellectual 

development (Emenyonu, 2017; Oyeyinkaetal, 

2016; Shercliff, 2015). Publishing contributes to 

sustainable development by supporting education, 

promoting critical thinking, and encouraging civic 

engagement, which are fundamental components of 

social well-being (Ighapke, 2020; 

Ihebuzor&Ihebuzor, 2016). 

The economic significance of the Nigerian 

creative industry is reflected in its substantial 

contribution to national gross domestic product and 

employment. Reports indicate that the sector 

generates billions of dollars annually and ranks as 

one of the largest employers of labour, particularly 

for young people and women (Adenuga, 2021; 

Babatunde, 2021; Oluwole, 2021). Its expansion 

demonstrates entrepreneurial dynamism and the 

economic potential of cultural assets. Investment in 

infrastructure, supportive policies, and skill 

development is therefore essential to maximise the 

sector's impact on sustainable economic growth 

(Alakwe, 2023; Nwankwo, 2018). 

Despite its strengths, the Nigerian creative 

economy faces structural challenges that constrain 

its full potential. Insufficient funding, weak 

enforcement of intellectual property rights, and 

inadequate capacity building limit the growth of 

creative enterprises (Abulude, 2016; Agbakosi, 

2021; Ezekwe, 2019). Broader economic challenges, 

including inflation and recession, also affect 

production costs and market stability 

(Egbowole&Rotowa, 2017; Ogunwusi& Ibrahim, 

2016). Addressing these obstacles is essential to 

ensure that the creative economy can sustainably 

support social well-being and national development. 

In the context of sustainable development, 

Nigeria creative industries play a dual role in 

promoting economic growth and enhancing social 

welfare. By creating employment, fostering cultural 

identity, and encouraging inclusive participation, the 

sector contributes directly to several Sustainable 

Development Goals (Federal Republic of Nigeria, 

2017; Henderson &Shelver, 2021; UNCTAD, 2011). 

Strategic investment in human capital, 

infrastructure, and regulatory frameworks can 

strengthen the resilience and global competitiveness 

of Nigeria creative economy, ensuring that creativity 

becomes both a driver of and a foundation for 

sustainable development and societal prosperity. 

 

Policy and Strategic Frameworks  

Nigeria creative economy has been 

recognised as a significant contributor to national 

development, necessitating robust policy 

frameworks to harness its potential effectively. The 

Federal Ministry of Communications and Digital 

Economy (2020) emphasises the importance of a 

coordinated national strategy that leverages digital 

technologies to enhance creative industries, thereby 

promoting innovation, employment and social 

inclusion. By situating the creative economy within 

the broader framework of the national digital 

economy policy, the government of Nigeria seeks to 

create an enabling environment that fosters 

sustainable growth while addressing social well-

being through equitable access to opportunities. 

Historically, efforts to structure Nigeria 

creative industries have been fragmented, with 

limited coordination between policymakers, industry 

stakeholders and academic institutions. Dandaura et 

al. (2013) highlight the need for comprehensive 

mapping of creative sectors, noting that pilot studies 

in Lagos revealed substantial gaps in data and policy 

integration. Such mapping is critical for identifying 

key economic nodes, potential growth areas and the 

socio-cultural dimensions of the creative ecosystem, 

ensuring that policies are evidence-based and 

targeted towards maximising impact. 

A major challenge in policy formulation 

has been the lack of consensus on what constitutes 

the cultural and creative industry in Nigeria. Alakwe 

(2019) argues that defining the ecosystem clearly is 

a prerequisite for effective policy design. By 

establishing standardised definitions and 

classifications, policymakers can better monitor 

sector performance, streamline support mechanisms 

and design incentives that drive entrepreneurship, 

employment and creative innovation. This 

structured approach ensures that policies are 

inclusive and reflect the diverse nature of Nigeria 

creative talent. 

Recent policy initiatives in Nigeria have 

increasingly emphasised the role of the creative 

economy in job creation and economic 

diversification. For instance, in 2024, the Federal 

Government unveiled strategic plans targeting the 

growth of creative industries, aiming to generate at 

least two million jobs and expand the sector’s 

contribution to GDP (Onyekachi, 2024). These 

efforts were further reinforced in 2025, when the 

Ministry of Arts, Culture, Tourism and the Creative 

Economy outlined initiatives to double tourism GDP 

and integrate creative industries into broader 

national diversification strategies (Johnson, 2025). 

Adenuga (2021) reports that Nigeria creative sector 
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is the second largest employer of labour, 

highlighting its potential to reduce unemployment 

and promote social stability. Consequently, strategic 

frameworks now focus not only on revenue 

generation but also on social well-being by fostering 

skills development, formalising informal creative 

enterprises and integrating creative industries into 

broader socio-economic planning. 

Policy frameworks must also address 

challenges of funding and infrastructure, which 

remain critical barriers to sustainable growth. 

Nwankwo (2018) identifies gaps in access to 

finance, inadequate production facilities and poor 

digital infrastructure as key obstacles for creative 

entrepreneurs. Strategic interventions, such as 

public-private partnerships, tax incentives and 

targeted grants, can help bridge these gaps, enabling 

the sector to scale operations, attract investment and 

contribute meaningfully to national development. 

In recognition of these challenges, Alakwe 

(2023) advocates for a forward-looking policy 

approach that combines regulatory support, capacity 

building and strategic investment. Policies should 

encourage collaboration between creative 

practitioners, technology firms and government 

agencies, fostering innovation clusters and creative 

hubs. Such initiatives not only drive economic 

growth but also enhance social cohesion by 

providing platforms for cultural expression and 

community engagement. 

Government-led mapping and assessment 

initiatives further support evidence-based 

policymaking. Nwakunor (2016) highlights efforts 

by the federal government to systematically chart 

the creative industry landscape, which enables 

policymakers to identify areas with high growth 

potential, inform infrastructure planning and design 

targeted interventions. This strategic mapping 

ensures that resources are allocated efficiently and 

policies are tailored to the unique needs of different 

creative sub-sectors, thereby enhancing both 

economic and social outcomes. 

 

Challenges Facing Nigeria’s Creative Economy 

Nigeria creative economy has experienced 

remarkable growth over the past decade, emerging 

as one of the largest contributors to employment and 

national income. Despite this expansion, the sector 

faces numerous challenges that hinder its ability to 

fully drive sustainable development and social well-

being. Structural weaknesses, limited financial 

support and systemic inefficiencies remain key 

barriers to the effective mobilisation of creative 

resources (Babatunde, 2021; Agbakosi, 2021). 

One of the most pressing challenges is 

inadequate access to financing. Many creative 

entrepreneurs and small to medium-scale enterprises 

struggle to obtain the capital required for 

production, marketing and technological investment. 

According to Agbakosi (2021), the lack of targeted 

funding mechanisms restricts the ability of creatives 

to scale their operations and develop innovative 

products. Babatunde (2021) further notes that 

although the creative industry contributes 

significantly to the economy, investment remains 

largely fragmented and insufficient, limiting 

opportunities for long-term growth. 

The issue of underdeveloped infrastructure 

significantly affects the performance of creative 

industries in Nigeria. Mimi and Terver (2020) 

observe that live theatre practitioners face 

considerable difficulties due to the lack of 

appropriate performance spaces, outdated technical 

equipment and limited audience engagement. 

Similarly, Olanrewaju (2024) identifies 

infrastructural inadequacies in the performing arts 

sector, including poorly maintained cultural centres 

and inadequate distribution channels. These 

challenges not only reduce productivity but also 

hinder the sector’s capacity to generate meaningful 

social impact. 

Human capital constraints also limit the 

creative economy potential. Agbakosi (2021) 

highlights a shortage of adequately trained creative 

professionals capable of meeting the demands of an 

increasingly competitive industry. While Nigeria 

produces talented individuals, gaps in technical 

expertise, managerial skills and entrepreneurial 

training restrict the ability of creatives to sustain 

viable businesses. Nwankwo (2018) emphasises that 

systematic investment in education, mentorship and 

capacity-building programmes is essential for 

nurturing talent and enhancing the sector 

contribution to national development. 

A significant challenge is the disconnect 

between youth engagement and economic 

participation in the creative sector. Africa No Filter 

(2022) reports that although Nigerian youth admire 

and respect creative professionals, this does not 

necessarily translate into financial support for 

creative works. This behaviour undermines the 

commercial viability of creative enterprises and 

discourages innovation. Without a culture of 

consumer support, many creative businesses 

struggle to achieve sustainability and scale. 

Policy and regulatory inconsistencies 

present further obstacles. Oluwole (2024) notes that 

government support for the creative industry is often 

reactive, lacking long-term planning and coherent 
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frameworks. Orufa (2023) asserts that Nigeria 

ambition to become Africa entertainment hub 

requires consistent policies, clear regulations and 

targeted incentives. In the absence of such measures, 

creative enterprises face uncertainty that limits 

investment, innovation and market expansion. 

The internationalisation of the creative 

economy introduces additional competitive 

pressures. Nwafuru (2021) observes that while the 

African Continental Free Trade Area (AfCFTA) 

presents opportunities for market expansion, it also 

exposes Nigerian creatives to heightened 

competition from established international 

producers. Without strategic support, local creatives 

risk marginalisation in regional and global markets, 

reducing the potential for the sector to contribute to 

sustainable economic growth. 

Societal attitudes and cultural perceptions 

further compound these challenges. According to 

Africa No Filter (2022), creative professions are 

often undervalued and their economic and social 

contributions are not fully appreciated. This 

perception discourages investment, both at the 

individual and institutional levels, and affects the 

willingness of young professionals to pursue careers 

in the sector. Changing societal mindsets is therefore 

critical to fostering a robust and sustainable creative 

economy. 

Finally, the cumulative effect of these 

challenges, including financial constraints, 

inadequate infrastructure, insufficient human capital, 

regulatory uncertainty, competitive pressures and 

societal undervaluation, limits the creative economy 

ability to drive sustainable development and social 

well-being. Addressing these obstacles requires a 

coordinated approach that integrates investment, 

policy reform, education and public engagement. 

Only by tackling these multifaceted challenges can 

Nigeria creative sector realise its full potential as a 

driver of economic prosperity, cultural preservation 

and social progress (Nwankwo, 2018; Orufa, 2023). 

 

Opportunities for Growth and Development 

The creative economy in Nigeria presents a 

vast and largely untapped reservoir of potential for 

driving economic growth and fostering social well-

being. According to Howkins (2020), creative 

industries globally are not only avenues for income 

generation but also catalysts for innovation and 

cultural expression. In Nigeria, sectors such as 

music, film, fashion and digital media offer 

significant opportunities for employment creation 

and wealth generation, positioning the country as a 

cultural hub in Africa and beyond. Recognition of 

creative industries as drivers of economic 

development underlines the necessity for deliberate 

policies that nurture and sustain these sectors 

(Adegbite & Ojo, 2023). 

One of the most promising areas for growth 

is Nollywood, the national film industry, which has 

rapidly gained international prominence. 

Ekeanyanwu (2022) highlights the transformative 

role of social media and digital platforms in 

broadening Nollywood reach and revenue streams. 

By leveraging online distribution, streaming 

services and social media marketing, Nigerian 

filmmakers can access global audiences, attract 

foreign investment and expand domestic 

consumption. This presents opportunities not only 

for economic growth but also for promotion of 

Nigerian cultural identity on the world stage. 

Similarly, the music sector in Nigeria offers 

substantial opportunities for expansion and 

international collaboration. Nwosu (2022) observes 

that Nigerian music, particularly Afrobeats, has 

gained significant traction globally, creating 

pathways for artists, producers and entrepreneurs to 

monetise intellectual property and brand 

partnerships. Proliferation of digital platforms such 

as Spotify and Apple Music allows Nigerian 

musicians to bypass traditional intermediaries, 

fostering independent growth and entrepreneurial 

ventures. Strategic support in terms of copyright 

enforcement, digital literacy and international 

marketing can further amplify these opportunities. 

The fashion industry in Nigeria is another 

critical avenue for growth. Nwosu (2022) 

emphasises that Nigeria rich cultural heritage, 

combined with contemporary design innovation, 

positions the country to compete in the global 

fashion market. Investment in local talent 

development, sustainable production practices and 

international showcases can transform the sector 

into a major contributor to gross domestic product 

and employment. Additionally, promoting 

indigenous textiles and craftsmanship can strengthen 

cultural tourism and create synergies between 

creative and traditional industries. 

Entrepreneurial opportunities abound in the 

broader creative ecosystem. Oyelekan et al. (2024) 

argue that creative industries can serve as vehicles 

for youth employment, addressing Nigeria persistent 

unemployment challenges. Start-ups in gaming, 

animation, digital content creation and design have 

the potential to absorb a technologically savvy 

young workforce while fostering innovation. 

Government and private sector support, through 

incubators, grants and mentorship programmes, can 

accelerate the growth of creative entrepreneurship 

across urban and semi-urban areas. 



 

 

International Journal of Humanities Social Science and Management IJHSSM) 

Volume 6, Issue 1, Jan.-Feb., 2026, pp: 197-207                        ISSN: 3048-6874  

www.ijhssm.org                                                      

 

 

 

| Impact Factor value 7.52 |                                ISO 9001: 2008 Certified Journal                                   Page 203 

Policy alignment presents another avenue 

for growth. Adegbite and Ojo (2023) stress that 

effective government interventions, such as tax 

incentives, intellectual property protection and 

funding mechanisms, can remove structural barriers 

and stimulate private sector participation. Nwankwo 

(2018) similarly highlights the importance of 

coordinated policy frameworks that prioritise 

infrastructure development, skills acquisition and 

regulatory clarity. By fostering a supportive 

environment, policymakers can enhance investor 

confidence and create sustainable growth 

trajectories for creative enterprises. 

Global trends also offer opportunities for 

Nigeria creative economy to integrate into 

international value chains. UNCTAD (2023) 

highlights that creative industries are increasingly 

contributing to global trade, with cross-border 

collaboration in content production, licensing and 

co-branding. Nigerian creatives can leverage this 

trend by forming partnerships with international 

studios, brands and digital platforms. This not only 

boosts revenue streams but also encourages the 

transfer of technical skills, industry standards and 

market insights that can strengthen domestic 

capacities. 

Technological innovation is a further 

catalyst for sectoral development. Deloitte (2021) 

identifies digital transformation as a key driver of 

creative economy growth, enabling new modes of 

content creation, distribution and monetisation. In 

Nigeria, emerging technologies such as virtual 

reality, animation software and artificial 

intelligence-driven music production can enhance 

the quality and global competitiveness of local 

creative outputs. Investment in technology training 

and access to digital infrastructure can empower 

creators to capitalise on these innovations 

effectively. 

The financial potential of the creative 

economy underscores its importance as a sustainable 

development tool. Babatunde (2021) estimates 

Nigeria creative industry to be worth approximately 

4.5 billion United States dollars, highlighting the 

sector contribution to national income. By 

formalising revenue channels, improving financial 

literacy among creatives and providing access to 

credit, the sector can attract further investment and 

generate stable livelihoods. This economic 

empowerment translates into social benefits, 

including poverty reduction, improved education 

and enhanced community development. 

Finally, cultural preservation and social 

cohesion are intrinsic opportunities arising from 

Nigeria creative industries. Olupona and Sesan 

(2020) argue that Nollywood and other creative 

sectors serve as platforms for storytelling, heritage 

promotion and societal dialogue. By nurturing 

creativity, the industry fosters social well-being and 

national identity, while also providing avenues for 

advocacy, education and public engagement. 

Strategic investment in both urban and rural creative 

hubs can amplify these societal impacts, creating a 

holistic model of sustainable development that 

intertwines economic growth with cultural and 

social enrichment. 

 

III. Discussion 
Nigeria creative economy corroborates the 

idea that cultural assets can propel sustainable 

development in postcolonial contexts, transforming 

inherited colonial structures into engines of 

economic diversification and social resilience. 

Drawing from UNCTAD (2021) and Alakwe (2019), 

the sector growth spanning Nollywood, Afrobeats 

and fashion supports the observed shift from oil 

dependency towards knowledge-based innovation, 

generating billions in revenue and employing 

millions, particularly youth and women (Adenuga, 

2021; Babatunde, 2021). 

This aligns with global trends where 

creative industries reinforce Sustainable 

Development Goal-aligned outcomes, such as 

poverty reduction (SDG 1) and decent work (SDG 

8), yet in Nigeria, it uniquely validates cultural 

diplomacy by projecting African narratives globally, 

echoing efforts to counter historical marginalisation 

(Olupona & Sesan, 2020). However, the sector 

informal nature upholds concerns about precarious 

labour, highlighting structural constraints on 

equitable value capture. 

A core strength is substantiated by the 

creative economy capacity to enhance social well-

being through identity formation and inclusion, as 

evidenced by Nollywood role in narrating Nigerian 

experiences and fostering communal cohesion 

(Igbinadolor, 2022; Henderson &Shelver, 2021). In 

sociocultural anthropological terms, these industries 

serve as cultural laboratories, where storytelling 

disrupts hegemonic discourses and promotes gender 

inclusion amid patriarchal norms (Nwankwo, 2018). 

Empirical data confirms employment surges in 

music and fashion, enabling marginalised groups to 

bypass traditional barriers, yet uneven digital access 

echoes concerns over techno-exclusion (Federal 

Republic of Nigeria, 2017). Thus, while reinforcing 

social capital, the sector demonstrates the need for 

interventions that democratise creative participation 

for holistic well-being. 
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Policy frameworks, though promising, 

reveal fragmentation that constrains scalability, as 

noted in Dandauraetal. (2013) and Alakwe (2023). 

Postcolonial theory corroborates this as a legacy of 

extractive governance, where public-private 

partnerships struggle without addressing power 

asymmetries between state actors and informal 

creatives. Strengthening intellectual property 

regimes and incentives supports potential integration 

with regional trade initiatives, positioning Nigeria as 

Africa creative hub while upholding SDG 17 on 

partnerships. 

Persistent challenges, such as financing 

gaps, infrastructure deficits and piracy, limit the 

sector transformative potential, as documented by 

Agbakosi (2021) and Abulude (2016). These 

challenges echo global developing-country hurdles 

(UNCTAD, 2014), but in Nigeria, they intersect 

with macroeconomic volatility, inflating costs and 

stifling small and medium enterprises (Ogunwusi& 

Ibrahim, 2016), and substantiate concerns that 

societal undervaluation of creative labour 

discourages investment (Africa No Filter, 2022). 

From a digital anthropology perspective, weak 

technological infrastructure reinforces exclusion, 

indicating structural factors that shape sectoral 

outcomes. 

Opportunities for expansion are 

corroborated by digital innovation and global 

integration, with Nollywood and Afrobeats 

leveraging streaming for borderless markets 

(Ekeanyanwu, 2022; Nwosu, 2022). Howkins 

(2020) supports the concept of creative 

entrepreneurship, where artificial intelligence and 

virtual reality can elevate outputs, fostering skills 

aligned with SDG 4 on quality education. Nigeria 

cultural heritage validates competitive advantages in 

fashion and publishing, potentially enhancing 

tourism and gross domestic product (Babatunde, 

2021), while simultaneously demonstrating the need 

for sustainable practices in line with SDG 12. 

Synthesising economic and social 

dimensions, Nigeria creative economy upholds the 

dual role of wealth creation and cultural 

preservation, as publishing supports literacy 

improvement despite piracy (Oyeyinka, 

Aganbi&Atewolara-Odule, 2016; Ighapke, 2020). 

This dual role reinforces resilience against shocks, 

promoting mental health and community bonds via 

expressive outlets (Sasu, 2022). However, without 

formalisation, benefits accrue unevenly, risking elite 

capture. Ethnographic approaches could map 

grassroots impacts, informing inclusive models for 

policy and sectoral planning. 

 

IV. Conclusion 
Nigeria creative economy has proven to be a 

significant driver of sustainable development and 

social well-being, transforming cultural creativity 

into economic value amid postcolonial challenges. 

Nollywood, Afrobeats, fashion, and publishing 

collectively generate substantial revenue, projected 

at $15 billion by 2025, and employ millions, 

particularly youth and women, supporting SDGs on 

poverty reduction and inclusive growth. 

Challenges remain, including limited 

funding, piracy, weak intellectual property 

enforcement, and societal undervaluation. Yet the 

sector demonstrates resilience, fostering 

entrepreneurship, cultural diplomacy, and digital 

innovation. Growth indicators, such as Nollywood 

revenue trajectory and Afrobeats 22 per cent global 

surge, highlight both its potential and the urgency of 

addressing human capital and infrastructure gaps. 

Opportunities through the African 

Continental Free Trade Area (AfCFTA) and 

emerging digital technologies, including virtual 

platforms, suggest further expansion. Evidence 

based policy instruments, from the Creative 

Economic Development Fund (CEDF) to national 

strategic plans, reinforce inclusive growth and the 

need to broaden access.In sum, Nigeria creative 

economy provides a model for emerging markets, 

harnessing local talent and cultural assets to advance 

sustainable development goals while navigating 

structural barriers 

 

V. Recommendations 
Unlocking the potential of Nigeria’s 

creative economy requires coordinated and practical 

policy action. Firstly, financing must be 

strengthened through accessible grants, low-interest 

loans, and targeted public investment in studios, 

innovation hubs, and digital production spaces to 

enhance productivity and create youth employment. 

Secondly, human capital development is 

critical. Creative skills should be integrated into 

secondary and tertiary education, complemented by 

training in digital media, intellectual property, and 

entrepreneurship. Partnerships between universities 

and public institutions, especially in underserved 

regions, can expand access and inclusion. 

Thirdly, intellectual property protection 

must be reinforced. Dedicated dispute-resolution 

bodies and sustained anti-piracy initiatives will 

safeguard creators’ rights, support revenue 

generation, and encourage investment in digital and 

regional markets. 

Fourthly, infrastructure should support 

localised creative ecosystems. Investments in 
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broadband, performance venues, co-working spaces, 

and environmentally sustainable facilities can 

stimulate innovation, knowledge exchange, and 

regional development. 

Fifthly, cultural policies should encourage 

local content consumption. Awareness campaigns, 

educational initiatives, and engagement with 

cultural influencers can strengthen national identity, 

social cohesion, and demand for indigenous creative 

products. 

Finally, monitoring and evaluation mechanisms are 

essential. Regular sectoral audits aligned with 

sustainable development indicators, combined with 

research partnerships, will ensure policies remain 

evidence-based and socially responsive. 
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