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Abstract

In India, rural women entrepreneurs are essential to
local economies, but they deal with a number of
obstacles that prevent them from reaching their full
potential. These challenges include restricted
financial availability, poor infrastructure, a lack of
education and training for the workforce,
discrimination based on gender, and limited mobility
as a result of sociocultural norms. Women frequently
lack knowledge of business management technigues,
technology developments, and market trends, which
limits the expansion and stability of their companies.
Rural women somehow pursue entrepreneurship in
spite of these barriers, especially in the sectors of
small-scale manufacturing, handicrafts, agriculture,
and services.

To address these challenges, the Government of India
has implemented several programs & initiatives
aimed at empowering women entrepreneurs. Key
programs are like Mahila E-Haat, Stand-Up India,
Rural Self Employment Training Institutes (RSETISs),
and support from Self-Help Groups (SHGs) under the
National Rural Livelihoods Mission (NRLM) These
programs have provided financial assistance,
training, and market linkages to women and have
enabled them to start and expand their businesses,
thereby contributing to economic development and
poverty reduction in rural areas.

However, the effectiveness of these initiatives varies
due to operational flaws, entrepreneurial ignorance,
lack of awareness, and socio-economic constraints.
This study examines the difficulties faced by rural
women entrepreneurs, assess the impact of
government assistance programs, and suggests policy
measures to improve sustainability, scalability and
inclusion of women-led rural businesses in India.

Key words: Women Entrepreneurs, Barriers,
Government programs, financial inclusion, skill
development.

l. Introduction

Rural women entrepreneurship in India
stands as a beacon of resilience and innovation,
driving socio-economic transformation across the
nation's vast rural landscapes. These entrepreneurs
are paving the route for sustainable growth and
community empowerment in spite of numerous
obstacles. This in-depth analysis examines the
challenges hindering their progress and explores the
promising future that lies ahead.

In India, the entrepreneurial endeavours of
rural women play a crucial role in promoting
economic expansion, raising household incomes, and
improving entire communities. Through a variety of
industries, including services, handicrafts, and
agriculture, these women make substantial
contributions to the national economy. Nevertheless,
they face numerous obstacles along the way that
prevent them from pursuing their entrepreneurial
goals.

Women are turning their challenges into
opportunities and their skills into enterprises in
villages all around the world. They are supporting an
economic model in which growth in one region spurs
growth in another, transforming the primary,
secondary, and tertiary sectors and creating an
economically secure system by running businesses
that connect agriculture, rural industries, and
services. As they increase their economic prospects
and challenge long-standing gender norms, these
women are increasingly entering non-traditional
industries including manufacturing, construction, and
solar energy. In order to secure sustainable
livelihoods and provide clean energy to their
communities, many rural women are pursuing
training as solar technicians, installers, and
entrepreneurs in response to the growth of
decentralized renewable energy solutions. In a same
vein, women are moving beyond conventional farm-
based labour to contribute to local economies in
manufacturing and agro-processing by taking on
roles in production, quality control, and machine
operations. The only state in the nation that produces
tin concentrates is Chhattisgarh, which has been
regarded as a state of industrial and agricultural
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activity. Agriculture is a profitable enterprise for both
men and women in Chhattisgarh.

Entrepreneurship development in rural and
agricultural communities is a multidimensional and
complex process. This process must adhere to
particular specifications and conditions, and it
requires extensive attention and efforts in developing
macro policies and strategies, providing the
necessary infrastructure, and developing and
implementing a comprehensive plan (Mc Elwee,
2005). Therefore, by considering the importance of
entrepreneurship in rural communities, this study
focuses on identifying and exploring the barriers and
limitations of rural women’s entrepreneurial
development in Iran. The study accordingly intends
to present a transparent and comprehensive picture of
the development of factors in and the prevention of
obstacles to the entrepreneurship of rural women.
Entrepreneurship  development in rural and
agricultural communities is a multidimensional and
complex process. This process must adhere to
particular specifications and conditions, and it
requires extensive attention and efforts in developing
macro policies and strategies, providing the
necessary infrastructure, and developing and
implementing a comprehensive plan (Mc Elwee,
2005). Therefore, by considering the importance of
entrepreneurship in rural communities, this study
focuses on identifying and exploring the barriers and
limitations of rural women’s entreprencurial
development in Iran. The study accordingly intends
to present a transparent and comprehensive picture of
the development of factors in and the prevention of
obstacles to the entrepreneurship of rural women. In
rural and agricultural communities, the process of
developing entrepreneurship is multifaceted and
difficult. Creating macro policies and strategies,
providing the necessary infrastructure, and
developing and implementing a comprehensive plan
all demand a significant amount of concentration and
work, and this process must adhere to certain rules
and regulations (Mc Elwee, 2005). Thus, this study
focuses on identifying and investigating the obstacles
and constraints of rural women's entrepreneurial
development in India, in light of the significance of
entrepreneurship in rural communities. As a result,
the study aims to provide an open and thorough
picture of how factors contribute to and avoid barriers
to rural women's entrepreneurship.

1.1 Entrepreneurship as a Gendered Concept
According to Le Loarne et al. (2024), women

entrepreneurs have encountered structural obstacles,

while male entrepreneurs have traditionally been

seen as the norm in the field of entrepreneurship.
Social conventions, cultural expectations, and
institutional frameworks that influence the business
landscape differently for men and women are the
source of this perspective. The underrepresentation of
women in business is frequently a result of the
traditional association of entrepreneurial qualities
like risk-taking, leadership, and competitiveness with
masculinity. In addition to limited networking
opportunities and limited access to financing, women
entrepreneurs often encounter structural obstacles
such as sectoral segregation, which steers them away
from high-growth industries like manufacturing and
technology and toward handicrafts, education, and
retail (Le Loarne et al., 2024). In addition, women are
expected to manage unpaid home work with business
responsibilities, which puts a double pressure on
them. Women's entrepreneurship is growing in spite
of these obstacles thanks to government programs
like Mudra Yojana and Stand-Up India as well as
online marketplaces that give them easier access to
capital and markets. But in order to establish a truly
inclusive business ecosystem, more extensive
regulatory changes, gender-sensitive financing
structures, mentorship programs, and cultural
changes are required. To further guarantee that
entrepreneurship is not limited by gender but rather
functions as a weapon for social transformation and
economic empowerment, it is important to upend
prejudices, encourage women-friendly workplaces,
and strengthen male allyship (Bianco et al., 2017).

It is increasingly acknowledged that
promoting women entrepreneurs would contribute to
economic growth, job creation, income equality, and
social inclusion (OECD/EU, 2019; OECD, 2017).
One estimate suggests that reducing the gender gap
in entrepreneurship might boost global GDP by 2%,
or USD 1.5 trillion (Blomquist et al., 2014). Women
typically have undiscovered entrepreneurial potential
that is not yet realized in the majority of countries,
despite the fact that it is crucial for people to have a
variety of options in the labour market and that many
will  not choose entrepreneurship.  While
acknowledging that women are diverse and have
varying goals, experiences, opportunities, and
initiatives, policymakers can assist in maximizing
this potential. Multiple research studies based on
small samples and self-reported responses support
the idea that many women start their own businesses
to avoid the "glass ceiling” in employment, while
others do so to take advantage of the flexibility it
offers in managing work-family responsibilities.
Other studies also find that women's decisions to
work for themselves are influenced by business
factors (such as the state of the economy and access
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to financing) and social factors (such as care
responsibilities) in a manner similar to that of men
(Saridakis et al., 2014).

The wunderrepresentation of women in
entrepreneurship stems from various systemic
barriers, including social norms, cultural
expectations, and institutional structures that shape
opportunities differently for men and women (Le
Loarne et al., 2024). Training is the key to everything,
and fostering entrepreneurship initiatives for both
girls and boys is crucial in bridging this gap.
Currently, many organizations nationwide address
this need, but more efforts are required to ensure that
women are recognized as unrestricted, growth-
oriented entrepreneurs (Bianco et al., 2017). Women
are not only capable but also deserving of equal
opportunities in the entrepreneurial landscape. Early
education plays a critical role in shaping these
perspectives, helping children develop a mindset that
embraces gender inclusivity in entrepreneurship from
a young age (Kelley et al., 2021).

Il.  Barriers to Rural Women

Entrepreneurship in India
The obstacles encountered by rural women
entrepreneurs are multifaceted, encompassing social,
economic,  educational, and infrastructural
dimensions.(Gautam,2016). The annual report from
the Ministry of Micro, Small, and Medium
Enterprises (MoMSME) states that the percentage of
women-owned businesses in rural areas is slightly
higher (22.24%) than in urban areas (18.42%). (Ayog

Niti, 2022).

2.1 Social and Cultural Constraints

According to gender analysis, women can
only engage in economic activity with confidence
and independence if they are not constrained by
cultural norms. The key concerns that programs and
initiatives that support women's equality through
entrepreneurship must solve, and they offer
recommendations for the future direction of gender
programs, particularly those that focus on training.
(Chitsike Colletah, 2010).

The obstacles encountered by rural women
entrepreneurs are multifaceted, encompassing social,
economic,  educational, and infrastructural
dimensions.

Deep-rooted  patriarchal norms  often
relegate women to domestic roles, limiting their
participation in entrepreneurial activities. Societal
expectations and familial responsibilities can deter
women from pursuing business ventures, leading to a
lack of support from family and community
members. (Jyoti et al, 2025) Additionally, mobility

restrictions and safety concerns further constrain
their ability to engage in business operations beyond
their immediate localities.

2.2 Lack of formal Education

It limits their capacity to acquire the skills
and information required to launch and sustain a
profitable firm, which is one of the major obstacles
facing women entrepreneurs in India. Additional
problems caused by illiteracy include gender
discrimination, networking opportunities, and trouble
getting financing, all of which are significant
obstacles. (Bakhshi et al, 2020). The factors like
poverty, importance of male education over female,
gender stereotypes etc are the main causes of lack of
education among women entrepreneurs. (Ahmed et
al, 2019)

2.3 Limited Access to Finance

Access to formal credit remains a significant
hurdle for rural women entrepreneurs. Financial
institutions often perceive women-led enterprises as
high-risk due to perceived lack of collateral and
business experience. Consequently, many women
rely on personal savings or informal lending sources,
which are often insufficient for business expansion
(Abebe,2023). According to the World Bank, 79% of
women-owned enterprises in rural India are self-
financed. (World Bank, 2014)

2.4 Educational and Skill Gaps

Limited educational opportunities and lack
of vocational training impede women's ability to
acquire essential business skills. The dearth of
knowledge in areas such as financial management,
marketing, and technological proficiency hampers
their competitiveness and growth potential. A study
highlights that lack of education and vocational
training are significant challenges faced by rural
women entrepreneurs. (Agarwal et al,2023)

2.5 Inadequate Infrastructure and Technology
Access

Poor infrastructure, including unreliable
transportation and limited access to markets, poses
logistical challenges for rural women entrepreneurs.
Additionally, the high cost of mobile data and limited
internet connectivity hinder their ability to leverage
digital platforms for business operations and
marketing. (Velmurugan et al, 2025). A report by the
Cherie Blair Foundation for Women reveals that 45%
of women in developing countries lack regular
internet access due to expense and connectivity
issues. (cherieblairfoundation, 2024)
2.6 Regulatory and Policy Challenges
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Navigating complex regulatory frameworks
and bureaucratic procedures can be daunting for rural
women entrepreneurs. The absence of tailored policy
support and awareness about government schemes
further exacerbates their challenges. A study
emphasizes the need for policies that address the
unigue constraints faced by women entrepreneurs in
rural India. (Rosca et al,2020)

Although the Government procedures are
complex to understand by the rural women
entrepreneurs, but the government is trying its ways
to overcome the problem and facilitate the women
entrepreneurs to promote and attain growth in their
businesses. Government is promoting various
schemes to benefit these women in different states. In
partnership  with  Deutsche  Gesellschaft  fur
Internationale Zusammenarbeit (G1Z) Germany, the
Ministry of Skill Development and Entrepreneurship
is conducting a pilot project called "Economic
Empowerment of Women Entrepreneurs and Start-
ups by Women" to promote women entrepreneurs in
the nation. In Assam, Rajasthan, and Telangana, the
project pilot incubation and acceleration programs
for micro women entrepreneurs to launch new
ventures and grow already-existing firms. The
initiative aims to trial the acceleration program with
100 women and the incubation program with 250
women. (Subbarayudu et al, 2021).

I11.  Deconstructing Government assistance
for women entrepreneurs in India
Women entrepreneurs are vital to India's
economic expansion because they foster social
progress, employment, and innovation. But they
frequently encounter major obstacles including
restricted financial resources, societal constraints,
and inadequate infrastructure. Recognizing these
hurdles, the Indian government has introduced
various schemes and programmes to promote and
support women entrepreneurship. These initiatives
provide financial assistance, skill development,
mentorship, and market access to empower women-
led enterprises.

Key Government Schemes Supporting Women
Entrepreneurs

3.1. Pradhan Mantri Mudra Yojana Scheme

The Pradhan Mantri Micro Units Development and
Refinance Agency (PMMUDRA) Yojana was
launched by the Government of India to provide
financial assistance to small businesses, including
women entrepreneurs. Under this scheme, loans are
collateral free and loans categorically are of three
types:

. Shishu loan amount is up to [150,000.

. Kishor loan amount is up to 150,000 to [15
lakh.
° Tarun loan amount is up to [J5 lakh to

[J10 lakh. This program aids female business
owners in obtaining capital without requiring
collateral.

Loans have been given to underprivileged segments
of the population, such as women entrepreneurs,
SC/ST/OBC borrowers, and members of minority
communities. Additionally, the focus has been on
new business owners. PMMY helped create 1.12
crore net new jobs between 2015 and 2018, according
to a Ministry of Labour and Employment study. Of
the 1.12 crore jobs that were anticipated to be created,
69 lakh (62%), were held by women.

3.2. Stand-Up India Scheme

This program offers loans between 110 lakh and [J1
crore to start greenfield businesses in an effort to
encourage entrepreneurship among women and
SC/ST populations. It ensures easier access to credit
and business development support. The program's
goal is to incentivize all bank branches to offer loans.
Applications for the program may be submitted by
the Lead District Manager (LDM), the Stand-Up
India Portal (www.standupmitra.in), or directly at the
branch. For 180,636 accounts, Rs. 40,710 crores have
been granted under the Stand-Up India Scheme over
the past seven years.
Women have benefited from more than 80% of the
loans made under this program.

3.3 Mahila Coir Yojana

This program is run by the Coir Board of
India, in this the women entrepreneurs of the coir
sector can receive financial assistance. In order to
encourage self-employment in rural regions, women
are provided with training and financial support to
start coir-based enterprises. In areas where coconut
husks are processed, the Mahila Coir Yojana (MCY)
seeks to give rural women artisans the chance to work
for themselves in order to improve livelihoods and
encourage economic empowerment. MCY helps
women to increase their productivity and improve the
quality of their goods by providing subsidized
weaving equipment, motorized ratts (traditional
spinning machines), and value-added coir product
processing equipments. The program also
emphasizes skill development by providing
structured training programs covering marketing
tactics, company management, and many facets of
coir production. This ensures that women not only
acquire technical skills but also the self-assurance
necessary to operate sustainable businesses. The
program also promotes innovation in coir-based
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goods, extending the market's reach beyond regional
markets to national and worldwide arenas. Under the
Pradhan Mantri Employment Generation Programme
(PMEGP) scheme, skilled women can obtain
financial aid to support the creation of new coir units,
with a maximum project cost of [J25 lakhs.
Additionally, the program makes it easier for women
entrepreneurs to acquire raw materials, credit, and
markets, forming a comprehensive network of
assistance. MCY is vital to the transformation of the
coir industry, rural economic growth, and women's
financial independence by encouraging
entrepreneurship and skill development.

3.4. Udyogini Scheme

This scheme, launched by the Women
Development Corporation, provides financial aid and
training to women entrepreneurs from economically
weaker sections. It covers sectors such as agriculture,
trade, and small-scale businesses. Under this
initiative, women entrepreneurs between the ages of
18 and 45 who work in retail, agriculture, or other
related small companies are eligible for loans up to
one lakh. To be eligible for this loan, a family's annual
income must not exceed Rs. 45,000. However,
exceptions are made for women who are widowed,
impoverished, or disabled. Women from SC/ST
categories who fall into these groups are entitled to a
30% loan concession, up to a maximum of Rs.
10,000. Women from the general category under the
same conditions can receive a 20% subsidy, or Rs.
7,500—whichever is lower. This loan scheme is
offered by the Kerala State Women's Development
Corporation (KSWDC) in collaboration with Punjab
and Sind Bank.

3.5. Annapurna Scheme

Designed for women entrepreneurs in the
food industry, this scheme provides loans up to
(150,000 to help women set up catering businesses. It
covers the purchase of Kkitchen equipment and
working capital needs. This program is designed to
help women start a food catering business where they
may offer lunch packs, tiffins, and other items. Under
this program, the loan money can be utilized to
purchase equipment, utensils, and other kitchen
products. The market rate and the relevant bank
determine the interest rate. The loan can be repaid in
three years (36 monthly installments) and requires a
guarantor to be secured. Women are exempt from the
first month's EMI payments if the loan is authorized.

3.6. Bharatiya Mahila Bank Business Loan
The Bharatiya Mahila Bank (BMB) was
established to support women entrepreneurs through

business loans with minimal interest rates and
collateral requirements. The bank, now merged with
the State Bank of India (SBI), continues to offer
financial assistance to women-led enterprises. The
Bhartiya Mahila Bank is one such bank that provides
manufacturing companies with business loans up to a
limit of Rs. 20 crores. It provides women
entrepreneurs with a loan at a discounted interest rate
and offers a loan up to Rs. 1 crore without collateral
under CGTMSE coverage. Any female entrepreneur
or owner of a firm may apply for a business loan from
Bharatiya Mahila Bank. The business ought to be
incorporated as a Limited Companies Co-op. Society
or a Sole Proprietor Partnership Firms Pvt. Ltd.

3.7. Dena Shakti Scheme

Under this scheme, women entrepreneurs
can obtain a loan of up to 20 lakh for
manufacturing, retail stores, microcredit, agriculture,
or small businesses. Additionally, the Nari Shakti
loan interest rate has a 0.25 percent concession, and
you can obtain a business loan of up to 750,000 in
the microcredit category.
By providing financial support and necessary
equipment, the initiative, which is funded by Dena
Bank, which is now a part of the Bank of Baroda,
seeks to remove obstacles and provide opportunities
for both established and prospective women
entrepreneurs. The Dena Shakti plan is a force for
women's economic empowerment and more than just
a financial instrument. It contributes to the field of
inclusive and sustainable development and generates
a positive feedback loop in nearby communities.

3.8. Women Entrepreneurship Platform (WEP)

Launched by NITI Aayog, WEP is an initiative to
promote women entrepreneurs through mentorship,
networking, funding opportunities, and capacity-
building programs. It aims to foster a strong
ecosystem for women-led businesses in India. The
platform's goal is to significantly boost the number of

female entrepreneurs who will build and enable a

vibrant New India.

The three pillars upon which WEP is based

demonstrate these goals:

1. Ichha Shakti (Encouraging prospective business
owners to launch their venture).

2. Gyaan Shakti (supporting female entrepreneurs
with information and ecosystems to  enable
them cultivate business).

3. Karma Shakti, (helps entrepreneurs start and
grow their enterprises by offering practical
assistance.

By simplifying information across public and

private sector programs and efforts, WEP seeks to
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alleviate the obstacles encountered by both
experienced and prospective female entrepreneurs.

3.9. Trade Related Entrepreneurship Assistance
and Development (TREAD) Program

The "Trade Related Entrepreneurship
Assistance and Development (TREAD)" program
was introduced by the Indian government during the
ninth plan era. This scheme provides financial
assistance and training to women entrepreneurs,
particularly in non-farm activities. It facilitates credit
availability through NGOs and offers grants for skill
development programs. Through trade-related
training, information, and counselling extension
efforts pertaining to trades, products, services, etc.,
the program aimed to economically empower women
solely.

3.10. Stree Shakti Package

This package is available to women who
have participated in the Entrepreneurship
Development Programs (EDP) offered by state
agencies and who own 50% of a company or
enterprise. In addition, the program provides a 0.5%
interest rate reduction for loans exceeding 2 lakhs. No
collateral is needed for loans up to Rs. 5 lakhs for
small sector businesses. This scheme is been
promoted by State Bank of India (SBI).
Amount of Loan: The Stree Shakti package offers
working capital or term loans. The borrower profile
and the following rules would determine how much
of a loan would be given:

° Retailers: Rs. 50,000 to Rs. 2 lakhs.

. Business ventures: between Rs. 50,000 and
Rs. 2 lakhs.

) Experts: Rs. 50,000 to Rs. 25 lakhs.

° SSI: between Rs. 50,000 and Rs. 25 lakhs

3.11. Orient mahila Vikas yojana scheme

The Ministry of Micro, Small, and Medium
Enterprises (MSME) AND Oriental Bank of
Commerce introduced the "Orient Mahila Vikas
Yojana Scheme" on the eve of International Women's
Day 2018 as a government program to encourage
social  entrepreneurship and  assist  female
entrepreneurs. The program's goal is to empower
women by offering financial aid and support for
launching, expanding, and developing enterprises,
especially those that sell affordable goods and
services. It serves women who are active in MSME
operations and who separately or jointly own 51% of
the share capital as a proprietary business. Collateral
is not needed for loans between Rs. 10 lakhs and Rs.
25 lakhs for small businesses. The repayment period

is seven years. Furthermore, a 2% interest rate
reduction is provided.

Financial Support:

Loans: The program gives loans with no collateral
and offers a 2% interest rate reduction.

Loan Cap: This plan has a loan cap of Rs. 25 lakhs.
Repayment: There are flexible repayment options
available for up to seven years.

The initiative covers projects with a maximum cost
of Rs. 25 lakhs (Rs. 10 lakhs for service-based
projects).

IV.  Effects of Government Initiatives

Women entrepreneurship in rural India has
gained momentum over the years due to various
government initiatives aimed at empowering women
through financial assistance, skill development, and
market access. These programs address barriers such
as lack of capital, inadequate skills, and limited
access to markets, encouraging rural women to
establish and expand businesses. The availability of
credit, training, and market linkages has enabled
many women to start and expand their businesses.
Several women-led startups have emerged in various
sectors such as technology, healthcare, handicrafts,
and agriculture, contributing significantly to
economic growth and job creation.

Despite  these initiatives, ~ women
entrepreneurs continue to face challenges such as
bureaucratic hurdles, lack of awareness about
schemes, and social norms restricting business
expansion. To enhance the effectiveness of
government programs, the following steps can be
taken:

. Increased Awareness: More outreach
programs are needed to educate women about
available schemes.

. Simplified Loan Procedures: Reducing
documentation requirements can encourage more
women to apply for financial assistance.

. Mentorship and Networking:
Strengthening mentorship and business support
networks can help women navigate challenges in
entrepreneurship.

. Encouraging Digital Literacy: Digital
training programs can help women leverage online
platforms for business growth.

V.  Future- the Way Forward of Rural
women Entrepreneurship
To ensure sustainable growth and success for rural
women entrepreneurs, a multi-dimensional approach
is needed. Here are the key strategies for the future
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5.1 Strengthening Financial Inclusion . Expand high-speed internet to remote
Easier Access to Credit: areas.
. Expand collateral-free loans with lower . Provide subsidized smartphones and
interest rates. digital tools for business operations.
. Encourage banks to provide customized Better Transport and Logistics:

financial products for rural women.
Financial Literacy Programs:

. Conduct training on budgeting, savings,
and investment strategies.
. Promote the use of digital banking and

mobile payment solutions.
Government and Private Sector Collaboration:

) Expand microfinance support through Self-
Help Groups (SHGs).
. Encourage angel investors and venture

capital for women-led startups.
5.2. Enhancing Skill Development and Education
Entrepreneurial Training:

. Focus on business management,
leadership, and technology.
) Provide sector-specific training (e.g.,

agriculture, handicrafts, food processing).
Digital and Technological Empowerment:

. Promote the use of e-commerce, social
media marketing, and fintech.
. Conduct IT literacy programs for better

market access.
Vocational Training:

. Establish skill development centres in
rural areas.
) Introduce training in sustainable farming,

organic products, and local crafts.

5.3. Expanding Market Access

Leveraging E-commerce Platforms:

. Government support in listing rural
women’s products on platforms like Amazon
Saheli, Flipkart Samarth, and GeM (Government
e-Marketplace).

. Encourage direct-to-consumer (D2C)
models for better profitability.

Strengthening Rural-Urban Trade Linkages:

. Establish rural business hubs that connect
local producers to urban markets.
. Promote exhibitions, trade fairs, and

rural business expos.
Branding and Packaging Support:

. Train women in product branding,
quality control, and certification.
. Provide government incentives for

packaging and marketing assistance.

5.4. Improving Infrastructure and Technology
Access

Digital Connectivity:

° Improve road connectivity for smoother
supply chains.

o Invest in cold storage and warehousing
facilities for perishable goods.

Energy Access:

. Promote solar energy solutions for
businesses in off-grid areas.

. Support green energy initiatives for

sustainable entrepreneurship.
5.5. Policy Support and Institutional Reforms
Simplified Business Registration & Licensing:

° Reduce bureaucratic hurdles and create
one-stop online platforms for registration.
. Offer tax incentives and subsidies for

rural women entrepreneurs.
Gender-Sensitive Policies:

. Strengthen women-focused industrial
policies and entrepreneurship missions.
) Establish women entrepreneurship cells

in rural districts for support.

Public-Private Partnerships (PPP):

. Collaborate with corporates and NGOs to
implement training and funding programs.
. Encourage corporate social responsibility

(CSR) investments in women-led enterprises.

5.6. Promoting Social Change and Gender
Equality

Awareness Campaigns:

. Educate communities on the benefits of
women’s economic participation.

. Promote success stories of rural women
entrepreneurs as role models.

Building Women Networks and Mentorship
Programs:

. Strengthen women-led business forums
and SHGs.
) Facilitate peer mentorship and

knowledge-sharing initiatives.
Encouraging Family and Community Support:

. Conduct gender sensitization programs
for men and families.
. Incentivize male participation in women-

led businesses.

VI.  Conclusion
Rural women entrepreneurs in India are
playing a transformative role in driving economic
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development and social empowerment. Despite
facing significant challenges—including cultural
constraints, limited access to education and finance,
inadequate infrastructure, and policy hurdles—many
women are defying odds to establish and grow their
enterprises across diverse sectors. Their contributions
extend beyond traditional businesses to emerging
industries such as renewable energy, manufacturing,
and technology.

The Indian government has recognized the
potential of women-led businesses and introduced
numerous initiatives to support their entrepreneurial
journeys. Programs such as the Pradhan Mantri
Mudra Yojana, Stand-Up India, Udyogini Scheme,
and Women Entrepreneurship Platform (WEP) have
provided financial assistance, training, and
mentorship to aspiring women entrepreneurs. These
efforts have facilitated greater participation of
women in economic activities, fostering job creation
and regional development.

However, despite these progressive policies,
gaps remain in awareness, accessibility, and
implementation. Many rural women are still unaware
of the resources available to them or face
bureaucratic challenges in availing benefits. To
maximize the impact of government initiatives, there
is a need for enhanced outreach, simplified financial
procedures, stronger mentorship networks, and
increased digital literacy programs. By addressing
these challenges and fostering a more inclusive
entrepreneurial ecosystem, India can further harness
the potential of rural women entrepreneurs, driving
sustainable economic growth and social progress for
generations to come.
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