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I. OBJECTIVES 

• To examine the various factors that contribute 

to consumers sense of safety and  security 

while making UPI payments.  

 

• To analyse the relationships between the 

independent variables and the consumers 

perceived level of safety and security in UPI 

payments.  

  

II. INTRODUCTION    

In recent years, the adoption of digital payment 

methods like Unified Payments Interface (UPI) has 

grown exponentially in India. UPI has emerged as a 

convenient and seamless way for consumers to 

make financial transactions. However, with the 

increasing reliance on digital payments, concerns 

around the safety and security of UPI transactions 

have also come to the forefront.  

  

It is crucial for consumers to feel confident about 

the security of UPI payments, as this can directly 

impact its widespread acceptance and usage. 

Factors such as the number of transactions 

conducted, the amount spent, the duration of UPI 

usage, and the level of UPI adoption within the  

 family can all potentially influence an individual 

perception of UPI safety and reliability.  

  

This study aims to examine the various factors that 

contribute to consumers sense of safety and 

security while making UPI payments.  

• To provide insights into the key drivers of 

UPI’s perceived safety and security from the 

consumer perspective.  

• To draw meaningful conclusions and 

recommendations based on the analysis of the 

survey data collected from UPI users.  

 

The independent variables include:  

• Frequency of UPI transactions  

• Number of family members using UPI  

• Duration of UPI usage  

• Additional features desired in UPI apps  

• UPI apps used  

• Average UPI transaction amount  

• Primary use cases of UPI  

• Percentage of monthly expenses covered by 

UPI  

• Positive features of UPI payments  

• Changes in spending habits after UPI adoption  

• Problems faced with UPI payments  

 

The dependent variable is the consumers self-

reported level of safety and security while making 

UPI payments, measured on a 5-point scale.  

 

By analysing the relationships between these 

factors, this research aims to provide insights into 

the key drivers of UPI’s perceived safety and 

security from the consumer’s perspective. The 

findings can help UPI providers, banks, and 

policymakers better understand consumer concerns 

and implement appropriate measures to enhance the 
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trust and confidence in UPI as a secure digital 

payment method.  

  

III. Factors and Statistics 
    

 • Age  
 
    

    

 
  

  

Intriguing insights on the user 

demographics of 
 
digital finance can be gained 

from the age range of respondents in a study on the 

safety and security of UPI transactions. With 158 

responses, or more than half of the sample, the 18–

25 age group was the most prevalent among the 

304 participants. Based on broader societal trends 

favouring digital financial solutions within this 

group, this research underlines the significant 

presence of young adults as early adopters of 

digital payment systems.  

Additionally, middle-aged, and elder 

groups are well-represented, despite the fact that 

younger users predominate. With 53 replies, the 

age group of 25–40 and the age group of 40–60 

with 78  responses each make up over 42% of the 

sample. This shows that a variety of users, 

including individuals, are using UPI to transactions 

comprising people with different degrees of 

comfort and experience with digital finance. In 

order to provide comprehensive security measures 

that meet the interests and preferences of all users, 

regardless of age, and promote trust and confidence 

in UPI transactions overall, it is imperative to 

understand this demographic variety.  

 

• What’s your Occupation?  

 
 

Notably, students make up a sizable 

portion of responses (i.e., 50%), suggesting that 

younger people are heavily involved in digital 

finance. Salaried staff come in second, at 19.5%, 

highlighting the critical significance that UPI 

transactions play in working professionals' daily 

financial lives. In addition, albeit in smaller 

percentages, pensioners, homemakers, and 

independent contractors make up the user 

population, illustrating the wide variety of people 

using UPI transactions across different life stages 

and professions.  

 

The results emphasize how important it is 

to have respondents: a significant portion of them 

customized security measures in the UPI 

participate in fractional transactions, ranging from 

ecosystem that address the unique needs and 0.5 to 

1.5 each day. This suggests that users may concerns 

of every professional group. As heavy split 

payments or perform partial transactions. To users, 

students might give priority to instructional protect 

users' financial information and reduce the 

programs and user-friendly interfaces in order to 

dangers associated with partial transactions, raise 

awareness. Salaried workers may require security 

solutions that can handle such complex strict 

security measures like multi-factor transaction 

patterns are essential. These systems authentication 

since they depend on UPI for must also guarantee 

the integrity of both full and financial transactions. 

While homemakers and fractional transactions.  

retirees could be looking for simpler yet secure  

Additionally, the data shows that a large fraction 

management solutions, self-employed people of 

users report transaction counts of 2.5, 3.5, and 

might benefit from features that increase the  

4.5. This indicates a pervasive tendency of 

protection of their invoices. Through completely 

consumers making numerous transactions daily. 

attending to these varied needs, stakeholders can  

These results are in line with the increasing use of 

foster confidence and trust among users,  

UPI as the main payment method for a range of 

guaranteeing the integrity and expansion of digital 

daily financial transactions. Because so many 

financial services for years to come. users rely on 

UPI for numerous transactions, it is  

 

4. How many transactions do you in a day by  
UPI? critical to put strong safety and security 

measures 
 
in place to guard against potential threats 

and  

weaknesses and maintain users' faith and 

confidence in the UPI ecosystem.  
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5. How many members use UPI in your family?  
 The data has been converted to class mark for the 

ease in calculation.  

The examination of the frequency of daily UPI 

transactions provides important insights for 

improving safety and security protocols by 
 
The 

examination of the quantity of family  illuminating 

the diverse behaviours of users within members  

utilizing  UPI  transactions  offers the UPI 

ecosystem. There is a pattern among the  valuable 

information on the uptake and utilization trends in 

residential settings. Four family members  utilize 

UPI, according to a sizable fraction of respondents 

(96 people in all), suggesting that the digital 

payment platform is widely used in these families. 

Moreover, according to 84 respondents, three 

family members use UPI, indicating that UPI 

transactions are getting more and more ingrained in 

home financial routines and that numerous  family 

members are actively using the platform.  These 

results highlight the platform's adaptability and 

attractiveness in meeting the financial requirements 

of various family configurations, demonstrating its 

increasing popularity as a favoured digital payment 

method among households.  

 Furthermore, even though fewer respondents 

stated that their family members used UPI, the data 

nevertheless shows how accessible and widely used 

the platform is across different household sizes. For 

example, 56 respondents said that five members of 

their family use UPI, suggesting a significant 

presence of the platform in bigger homes. On the 

other hand, just a small percentage of participants 

stated that their family members use UPI, with 

three respondents saying their family members 

never use the platform. In order to promote wider 

adoption and usage of UPI transactions across a 

range of household  

compositions and, ultimately, improved financial  

inclusion and accessibility for all parts of society, 

stakeholders must have a thorough understanding 

of these usage dynamics.  

 6. Since how many years have you been using UPI 

payments?  

 

 
 

Data has been changed for the ease in calculation.  

The examination of respondents' UPI usage 

duration provides insight into the acceptance and 

durability of the platform among its user base. 

Ninety-seven respondents, or a sizable percentage, 

stated they had been utilizing UPI payments for 

four and a half years. This suggests that consumers 

have been integrating UPI into their financial habits 

for a significant amount of time, since it displays a 

high level of knowledge and experience with the 

platform. In addition, it was noted that 57 

participants had been using UPI for 3.5 years, 

which supports the idea of consistent use and 

ongoing reliance on the platform for electronic 

transactions over a prolonged period of time. These 

results highlight the platform's durability and 

dependability as customers persist in using UPI 

payments over an extended period of time, which 

speaks well of its safety and security protocols and 

adds to its well-established reputation as a trusted 

digital payment solution.  

A smaller but significant percentage of 

respondents, the research also shows, reported 

using UPI for comparatively shorter periods of 

time. For example, 6.5 years of UPI use was 

reported by 15 respondents, but 5.5 years of use  

was reported by 50 respondents. These durations 

ahead of emerging threats and vulnerabilities and 

show a considerable degree of knowledge and 

emphasizes the crucial role that security familiarity 

with the platform, even though they are 

advancements play in creating trust and shorter 

than those of the majority of responders. 

confidence among UPI users.  

 

This suggests a slow but consistent uptake of UPI 

payments over time. It is imperative for 

Additionally, improvements targeted at improving 

stakeholders to comprehend the disparities in the 

user experience and encouraging interaction with 
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duration of UPI usage among participants, in order 

the UPI platform were also of relevance to the to 

customize their safety and security protocols to 

respondents. For example, indicating a need for suit 

users with varying degrees of experience and 

loyalty programs or incentive schemes to promote 

guarantee secure and confident transactions for all 

ongoing usage and devotion to UPI applications, 

users, irrespective of their length of platform 113 

people expressed a desire for greater benefits 

usage. for frequent users. Furthermore, 57 

respondents  indicated that they would be 

interested in  
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