¢

International Journal of Humanities Social Science and Management (IJHSSM)
Volume 2, Issue 5, Non.-Dec. 2022, pp: 611-620

www.ijhssm.org

Production and Marketing of Organic Food
Products in India

Dr.S.Ramakrishnan
Assistant professor
Deparmentof BComCA&MCom CA
Kongunadu Arts and Science College
GN Mills ,Coimbatore, Tamilnadu,
India - 641029.
Co-Author: Dr.S.Easwari

Date of Submission: 12-12-2022

Date of Acceptance: 27-12-2022

ABSTRACT
Organicfoodisatermusedtomakeusunderstandthatther
eisnouseofchemicals or genetic boosters that are
done during the cultivation process.According to the
ministry of agriculture with increased awareness of
organic foods, people are tend toward more of these
products. The demand has been especially admirable
since the advent of Covid -19, in the domestic and
world market. More research needs to be done on
these areas to support this scientifically. There is
agrowingdemandforconsumptionoforganicfoodbeca
useofthehealthbenefitawarenessamongtheconsumers
whichhaspavedthewayformorecultivationoforganicfar
ming.
Organicfoodproductsarethemostregulatedfoodprodu
cts.
Onlyorganicproductsgiveaguaranteethatnotoxicpersi
stentpesticides, synthetic fertilizers or GMOs are
used when they are produced. In addition
tothis,noantibioticsorgrowthhormonesareadministere
dtolivestock.
Organicfarmingprimarilygivesitsfocusoneco-
friendlyagriculturepractices. Organic products are
grown under a system of agriculture without the use
ofchemicals,fertilizersandpesticideswithanenvironm
ental,social,andresponsibleapproach .
Owingtoemerginghealthconsciousness,changinglifes
tylesandincreasingdisposable  spending  among
Indian consumers, the organic food markets in India
has beenshowing a profitable pace during the last
few years. Non-stop availability of organic
foodproducts in shopping malls, retail outlets and
ecommerce portals has also been a vitalfactorfor
rapidconsumer adoption. In spite of
allgovernmenteffortstoboostproduction,thereareseve
ralchallengesthatremain and are mostly related to
value addition and marketing of organic products.
Therefore, innovative solutions to

optimizescaleandmaintainprofitabilityfororganicpro
ductsarerequired.

l. INTRODUCTION
Organicfoodisatermusedtomakeusunderstandthatther
eisnouseofchemicalsor genetic boosters that are
done during the cultivation process. The non-
organic farmerswere reaping high vyield of
production per unit of investment. But there was a
perceptionthat the nutrition value is lower in
conventionally produced foods than organic
foods.More research needs to be done on these areas
to support this scientifically. There is
agrowingdemandforconsumptionoforganicfoodbeca
useofthehealthbenefitawarenessamong
theconsumerswhichhaspavedthewayformorecultivatio
noforganicfarming.

AccordingtolFOAM-

ThelnternationalFederationofOrganicAgricultureMo
vements, Organic agriculture is “a production
system that sustains the health of soils,ecosystems
and people. It relies on ecological processes,
biodiversity and cycles suitableto local conditions,
rather than the use of inputs with unfavorable
effects. Organic
Agricultureintegratetradition,innovationandscienceto
benefitthesharedenvironmentandpromotefairrelation
shipsandagoodqualityoflifeforallinvolved.”TheOrga
nicproductgivesusenvironmental, economic, cultural
and social advantages for over a long period of
time.Organicfoodsareproducedwithouttheuseoffertili
zers,chemicals,pesticides,antibiotics,growthenhancer
s,harmfulradiation,chemicalfoodadditivesandgenetic
changes.Farmersproduce Organic foods not only to
avoid the use of pesticides but also to sustain
theagricultural land and thereby pass it on to future
generations. This is done by
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usingrenewable,naturalresourcesforfarmingwhichhelps
inwater,soil,andhealthconservation.
Theproductiscalled asorganic ifitadaptstwoimportant
activities.

i Cultivationprocessdoesnotinvolvetoxicsynt
heticfertilizers,persistentpesticides, antibiotics,
geneticallymodified organismsand growthhormones.
ii. Organic cultivation
norms,proceduresarefollowedsothatsoil, waterandair
arenot affected.

The application of technology, the production
process and the principles practice dare the
philosophy used during the definition of food which
is produced organically.Naturalproduction
orbiologicalfarming arethe othercommon terms
used.

According to the ministry of agriculture with
enlarged awareness of organic foods, people are
tend toward more of these products. The demand
has been especially admirable since the advent of
Covid -19, in the domestic and world market. Value
of these products registered a 51 percent increase in
2020-21, though it moderated in 2021-22.

KEY WORDS: Organic Farming, Marketing, India,
Eco-Friendly, Economic, Yield.

BENEFITS OF ORGANIC PRODUCTS

The Green Revolution and the context in which it
took place assured and enabledfarmers to increase
their production of wheat and paddy among other
crops. Along withits positives, it had its own
tradeoffs. Today’s consumer, however, is not living
in aneconomy burdened by deficiency anymore. The
consumer can afford to choose productsbased on
variety, quality, safety and convenience. Inspection
of consumer goods throughall these lenses places
organic products in an advantageous position. The
consumers have great aware of issues of food safety
issues and issues of environment because of
theirincreased  concern  about  health, the
environment’s health and its global
implications.Organicfoodisnowbecomingapracticabl
ealternativeforanincreasingnumberofconsumers,who
worryaboutthepresenceofchemicalsresidueandthene
gativeconsequences on the environment caused by
intensive production methods. Many farmers also
now view organic farming as a way to stabilize or
even increase their income due topublic policy
support and growing market demand. The benefits
of organic products areasfollows:
Health:Organicagriculturechannelizeshowfoodisgro
wnandprocessed.In addition meeting the health and
safety requirements of conventional food, organic

food must alsomeet the additional safety standards
of organic farming such as tougher regulations
onmanureuse.Anumberofstudieshaveshownthatorga
nicfoodincludelowerconcentrationofpesticidesascom
paredtofoodgrownconventionally.?Hence, thereisa
good argumentation to believethatorganic farming
make less risks ofhealth.

ToxinandGMO-
free:Organicfoodproductsarethemostregulatedfoodp
roductsin
theUnitedStates.Onlyorganicproductsgiveaguarantee
thatnotoxicpersistentpesticides, synthetic fertilizers
or GMOs are used when they are produced. In
addition
tothis,noantibioticsorgrowthhormonesareadministere
dtolivestock.Organicproducersandprocessorsaresubj
ecttorigorouscertificationinspectionsbythird-
partyinspectors
tocertifythatproperduediligenceproceduresandprotoc
olsarebeingfollowed. Theseinspectionsare done quite
unexpectedly.
Highernutritionalcontent:Recentstudieshavestatedt
hatorganicfruits,vegetablesand
grainshaveexiguousnitratesandcadmiumandscantype
sticideresiduesthannon-organiccrops, making
themsafer to consumers®.
Environment:Organicfarmingprimarilygivesitsfocu
soneco-friendlyagriculture practices. It might not
remove the negative environmental impacts entirely,
but it can helpbring down water pollution and
improve the quality of soil. Organic cultivation
promoteshiodiversity conservation,andbecome
better ecologicalfunctionsandecosystem
services. Itisaself-
reliancesystemthatenhancestheeconomicproductivity
ofcropsandlivestock. The strict organic certification
standards  approve  many  measures like
mulching,crop rotation, crop residual management,
rules on carrying capacity defining a number
ofheads of livestock are allowed per ha.,made better
organic soil carbon biding significantlyreducesgreen
gases helps in mitigating climate change®.
Economics: Certified organic foods bring higher
prices, when compared to conventionalfoods as
most of the organic produce is directly obtained by
companies which helps toforbid the middlemen. The
retail price of organic food is costly and as a result,
organicproduction  cost is curtailed. This gives
farmers a good return on an organized
supplychainsystem.

ORGANIC FARMING IN INDIA

The role of agriculture sector in India’s economy
cannot be understated. As long as itcontributes only
17 percent of GDP, it employs about 50 percent of
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people.The
sectorhasamassiveindirectimpactonalliedsectorsofth
eruraleconomy,aswellasasignificantrippleeffectonthe
manufacturingandservicessegmentsofthenationaleco
nomy. The Government is also looking at
recommendations that are implementableand
solutions from various stakeholders for doubling
farmers’ incomes by 2022. The
roleoforganicfarming asenabler towardsthisattemptis
bothnoteworthy andimportant.
InIndia,OrganicFarmingisnotnewasithasheenpractice
dsincetimeimmemorial. When the farmer shifted
towards  minerals-based  farming and  the
chemicaland technological advancements were
made in agriculture in the 1960s, India ushered inan
era of Green Revolution. It is needless to say that
the chemical-based agricultureprocess has paid rich
dividends in terms of higher productivity which has
helped inpulling the country out of food insecurity
for the increasing Indian population. However,it has
brought a very negative cascading impact on our
ecological platform, creating newtroubles like
degradation of soil health, emergence of new
pests/diseases, wiping out ofeco-friendly micro-
organisms and percolation of toxic chemicals into
our food chainthreateningthe very existence of
thebiosphere ofour nation.

Ithasimmenselyfeltthatinordertocontinueagricultural
productionandproductivity and to take this crucial
sector into new platforms without troubling
theresources and the environment, an alternative
system of  farming is required. In
thiscontext,organicfarming,focussingonoptimal,balanc
ed,efficientandscientificmanagementof
land,water,biodiversityandexternalinputshavecomeoutas
possiblesolutions.

Concept of Organic Farming

Organic Farming, generally refers to the methods of
farming without the use
oftoxicpesticides,chemicalsandsyntheticfertilizers. It
strictlytake the place ofmethodsofcultivation that
maintains the soil healthy and avoids negative
impact on environment byusing organic waste such
as crop, animal and farm wastes including biological
materials.According to the Indian Council of
Agricultural Research (ICAR), “Organic
Agricultureisauniqueproductionmanagementsystem
whichpromotesandenhancesagro-ecosystem
health,includingbio-
diversity,biologicalcycleandsoilbiologicalactivity. Th
isisaccomplishedbyusingon-
farmagronomic,biologicalandmechanicalmethodsine
xclusionof all synthetic off-farminputs”.

PRINCIPLES OF ORGANIC AGRICULTURE

® @

The Principle
of Health

The Principle
of Ecology

The above-mentioned basic principles are the roots
from  which  Organic  Agriculture  grows
anddevelops. They display the contribution that
Organic Agriculture makes to the
world.Composedasethicalprinciplesthatareinter-
connectedtosupporttheorganicmovement  in  its
glaring diversity, they pay the way for the
development of organic food  standards
anddevelopment programs.

Organic Farming: Present Scenario in India

Now,onlyl.2percentoftheworld'sagriculturallandcon
sistingofabout58 million hectares (ha) is considered
to be organic. In India, the total area under
organiccertificationis5.71millionhectareswhichinclu

P @

The Principle
of Fairness

The Principle
of Care

des26percentcultivableareawithl.49millionhectaresa
ndtheremaining74percentcoveringabout4.22millionh
ectares
isforestandwildareasforcollectionofforestproduce.In
diaistheleadingorganic farmproducer, with 8,35,000
farmers out of a total 2.7 million global organic
farmproducers in 2016. There was an increase of 7.5
million hectares in organic farmland atthe global
level in 2016 from 2015 while in India it has
increased by 0.3 million
hectaresoverthesameperiod.Totalproductionoforgani
cfarmproduceandexportduring2020-
21is3496800.34MTand888179.68MTrespectively.M
adhyaPradeshhascovered
thebiggestareaunderorganiccertificationwith4,64,85
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9hafollowedbyRajasthanwith
1,51,609ha.Sikkimhasthedistinctionofbeingafullyorg
anicStatewithacultivatedarea 0f75,000 ha”.

ORGANIC FOOD PRODUCTION IN INDIA

Increasing awareness about the benefits of health
associated with organic foodproducts, rising average
household annual spending on food, speedy
urbanization andimmense accessibility of these
products are surprisingly anticipated to fuel the sales
oforganicfoodproductsacrossindiainthefollowingyea
rs.Changesinconsumerpreferences,improvementinsu
pplychainnetworkandimplementationofadvancedinit
iativestoencouragefarmerstoswitchovertoorganicfar
mingwouldalsocontributeto  the growth of
thecountry’sorganic food market overthe coming
years.

Organic products are grown under a system of
agriculture without the use
ofchemicals,fertilizersandpesticideswithanenvironm
ental,social,andresponsibleapproach. This is a
method of farming that works at grass roots level
conserving  thereproductive and  regenerative
capacity of the soil, good plant nutrition, and sound
soilmanagement, produces nutritious food rich in
vitality which has fighting to diseases.India is
bestowed with a lot of potentials to produce several
varieties of organic productsdue to its various agro-
climatic regions. In many parts of the country, the
inheritedtradition of organic farming is an added
advantage to all the farmers. This gives promisefor
the organic producers to tap the organic market
which is growing steadily in thedomesticand export
market.
Aspertheavailablestatistics,India’srankintermsofWor
1d’sOrganicAgricultural land was 8th and in terms
of total number of producers was 1st as per
2020data’. At present
Indiaenjoystheeighthpositionamong187countriesthat
intensively practice organic agriculture. Now, the
country has become home to more than27,59,660
organic producers, 1703 processors, 669 exporters
and 2.30 million ha area
underorganiccultivation.However,withonlyameagre
2 %ofthetotalagriculturalland
areadesignatedfororganiccultivation,theindustrypres
entsextensivescopeforexpansion’.

Share of organic producers

The
Phillipines
13%

India
42%

India has a noteworthy potential to produce all
varieties of organic products. It isbecause of the
existence of various agroclimatic zones within its
borders. The total areaunder organic certification is
5.71 million ha in 2015-16. This includes 26%
cultivablearea with 1.49 million ha and 74% (4.22
million ha) forest and wild area for collection
ofminor forest produce. The organic production area
in India falls essentially under twomanagement
systems: (1) National Programmeon Organic

Production (NPOP) and
(2)ParticipatoryGuaranteeSystem-India(PGS-

India). Theorganicareaunderthisprogramis given
below?:

Organic area in India (in million ha)

6.00 571

5.00

5.55
4,43 a72 490

4.00

3.00

2.00

1.00

2010-11 2011-12 2013-14 2014-15 2015-16

2010-11 m2011-12 m2013-14 m2014-15 m2015-16

Source: APEDA

Thegovernmentsofmanycountriesencourageorganicf
armingpracticesamongconventionalfarmersbyfloatin
geducationalcampaignsandsupportingwithtechnical
as well as monetary assistance.The Government of
India offers incentives forthecultivation
ofnaturalfood products undertheNational
Horticulture Mission.
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Area

As on 31st March 2021, total area under organic
certification process
(registeredunderNationalProgramforOrganicProduct
ion)is3.56millionHectare(2017-18).This  includes
1.78 million ha (50%) cultivable area and another
1.78 million Hectare(50%) for wild harvest
collection. Of all the states, Madhya Pradesh has
converted largestarea under organic certification
followed by Rajasthan, Maharashtra and Uttar
Pradesh.During2016,Sikkimhasachievedaremarkabl
edistinctionofconvertingitsentirecultivableland
(more than 75000 ha)underorganic certification®.

Production

India produced around 1.70 million MT (2017-18)
of certified organic products.This includes all
varieties of food products, namely Oil Seeds, Sugar
cane, Cereals &Millets, Cotton, Pulses, Medicinal
Plants, Tea, Fruits, Spices, Dry Fruits,
Vegetables,Coffee etc. The production isnot only
limited to edible sector but also extended
toorganiccottonfiber,functionalfoodproductsetc.Am
ongdifferentstatesMadhyaPradesh is the largest
producer followed by Maharashtra, Karnataka, Uttar
Pradesh andRajasthan. In terms of commaodities Oil

Organic food products

Organic Food Products Segmentation

seeds are the single largest category followed
bySugar crops, Cereals and Millets, Fiber crops,
Pulses, Medicinal, Herbal and Aromaticplantsand
Spices and Condiments.

ORGANIC FOOD MARKET IN INDIA
Owingtoemerginghealthconsciousness,changinglifes
tylesand increasingdisposable spending among
Indian consumers, the organic food markets in India
hasbeenshowing a profitable pace during the last
few years. Non-stop availability of organic food
products in shopping malls, retail outlets and
ecommerce portals has also been a vitalfactorfor
rapidconsumer adoption.Overthe lastfewyears, the
organicfood
productshasbeenoccupyingmoreandmoreshelfspacea
crossmajorretailoutlets.Increasinggovernment
support in the form of subsidies, availability of easy
financing schemes fromfinancial institutions,
increasing number of organic food growers and area
under organicfood cultivation are expected to
further speed up the prospects of the industry.
Retentionof the soil health is yet another reason that
encourages farmers to make a change over
toorganicfarming.

Organic Food Products

to produce them.

Organic food products
without the use of pestiades, synthetic
fertilizers, sewage sludge and GMOs. Youth
Environment friendly methods are used

are grown

Processed Food

L

Y ¥ )

Bread & Bakery
All Segments

3 3

Organic Organic Organic
Meat, Fruits & Processed
Poultry and Vegetables Food
Dairy Products
Produas

Organic Omanic Other

Bread & Baverages Organic

Bakery Food
Products

Organic food products are available in form of
pulses & food grains, processedfoods, fruits &
vegetables, dairy products, and other organic food
products, which consistof products such as

beverages, sweeteners, honey, jaggery, meat, fish,
poultry

products,etc.Organicpulsesandfoodgrainssegmentocc
upiedthemajorshareofthemarketin2017,andisalsoexp
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ectedtoshowsignificantgrowthoverthenextfiveyears.
Exportsoforganicfood
productshasbeenamajordriveroforganicfoodproducti
oninlndia. Themarkethasalsobeengrowingontheheelso
frapidlyrisingpurchasingpowerofdomesticconsumers.
A major trend witnessed over the last few years in
India’s organic food market is rapidlyincreasing.
Rising exports of organic food products
andincreasingprofitmarginsoverthelastfiveyearsareth
emajorfactorsthathavebeenincreasing farmers’
interest towards organic farming in the country.
Organic farmingalsohelps in retaining the nutrients
present in soil, which is yet another reason
encouragingfarmers to shift towards organic
farming. Increasing land area under organic farming
hasbeen boosting production of organic foods in
India, thereby  supporting the upsurge
oforganicfoodmarket inthe country.

The Indian organic food market touched a value of
US$ 704 Million in 2018.Organic food is the
product of an agricultural system that does not go
for the applicationofman-
madefertilisers,pesticides;growthregulatorsandlivest
ockfeedadditives.Organicfoodprovidestheconsumers
theguaranteethattoxicpesticides,syntheticfertilizers,
GeneticallyModifiedOrganisms(GMOs)arenot
atallusedinthe foodproduction, and the livestock has
not been administered antibiotics or growth
hormones.Moreover, organic food also ensures that
strict  organic  cultivation  standards  have
beenadheredtowithrespecttoimpactonsoil,water,andairs
upportenvironmentalprotection.
Themarketfororganicfoodiscurrentlyexhibitingencou
ragingprospectsinindia. One of the major factors
that drive the demand of organic food is the rising
levelsofhealthawarenessamongtheconsumers.Indian
consumershavestartedgivingattention to the nutrient
content and the quality of the food they eat, which
naturally leads to a rising demand of organic food.
Moreover, a few factors such as strong
economicgrowth, urbanization, and rising income
levels drive the consumers to use organic
farmproducts,theconsumerexpenditureonhealthandw
ellnessproductshave increasedsignificantly.
Additionally, the demand of organic food in India is
also being
intensifiedbythestrongsupportofthegovernment.Thel
ndiangovernmentpromotesorganicfarming by
providing financial support to farmers who have
switched over to
adoptingorganicfarmingundervariousgovernmentsch
emessuchasMissionforIntegratedDevelopmentofHor
ticulture(MIDH),NationalFoodSecurityMission(NFS
M),National Mission for Sustainable Agriculture
(NMSA), Rashtriya Krishi Vikas Yojana(RKVY)

etc. Looking forward, it is expected that the Indian
organic food market to growata CAGR of 20%
reaching a valueofUS$ 2,091 Million by2024%.
India’sorganicsectorispoisedforgrowthiftherightinter
ventionsareimplemented as all the elements and
ecosystem needed for making the sector
significanthave evolved over the past two decades.
These include a national standard as well as
anationalprogram,abasicaccreditationsystem,certifyi
ngbodies,arelativelylargebaseoforganicfarmers,basic
supplychainsandanumberofsmallbutrobustorganicco
mpanies managing these supply-value chains and
participating in the global
organicmarkets.Organicplayershavealsobeendevelop
ingthedomesticmarketandareoptimistic, —and  if
consumer confidence is built up meticulously, the
domestic market toowill grow to a considerable size.
A strong  ‘unambiguous proven  credible
certification’system-
labelwillnodoubtbethefoundationofconsumerconfide
nceinthemetromarketsofthecountry
whichconsumealion’sshare of premium
brandedpackagedfoods. The foundations and
momentum so far developed needs to dovetail into a
nationalorganicmaster plan if the sector hasto make
a quantumjump.

Organic packaged food and beverages are an
emerging market in India and itsprimary consumers
are high-income urbanites. The total market size for
organic packagedfoodin India in 2016 was INR.533
million, growing at 17% over 2015, and it is
reachedINR.871 million by 2021,

Regulatory Framework

Organicfoods areproductsof holistic
agriculturalpracticesfocusing onbio-
diversity,soilhealth,chemical-
freeinputsetc.withanenvironmentallyandsociallyresp
onsible approach that have been produced in
accordance with organic productionstandards.
People are very cautious to buy organic food
because they lack confidence aboutits genuineness.
The difficulty of fraud and mis-labelling occurs
when a Food BusinessOperator (FBO) marks a
product as organic while it contains non-organic
ingredients orwhere the organic production
standards are not adhered to in the production
process. Therefore,itisveryimportantfortheconsumers
tocheckifthefoodlabelledas"organic"isgenuinelyorga
nic.TheFoodSafetyandStandards(OrganicFoods)Reg
ulations,2017arebasedonthestandardsofNationalProg
rammeforOrganicProduction(NPOP)
andParticipatory GuaranteeSystem(PGS-India).
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To have consonance with the international
standards, the following bodies wereformedin India
totake steps to recognise organicproducts:

1. AgriculturalandProcessedFoodProductsExp

ortDevelopmentAuthority(APEDA)forimplementingt

heNationalProgrammeonOrganicProduction(NPOP)

2. NationalCentreforOrganicFarming(NCOF)

forimplementingtheParticipatoryGuaranteeSystemin

India.

3. FoodSafetyandStandardsAuthorityofindia(

FSSAl)forregulationoffoodsafetystandards of

organic packaged food andbeverages products.

CertificationofOrganicFoodsassuresthattheycomply

withthesetstandardslaid

out. Organic foods may becertified under NPOP or

PGS.

1. Accredited Certification Bodies under
NPOP -There are
28AccreditedCertificationBodies under

NPOP.

2. RegionalCouncilsunderPGS-India-There

are562RegionalCouncils(RCs).

APEDA

APEDA was established under the Agricultural and
Processed Food ProductsExport Development
Authority Act, passed by the Indian Parliament in
December
1985.APEDAIistheapexorganizationundertheMinistr
yofCommerceandIndustry,Government of India. It
is mandated with the responsibility of promoting
and developingtheexport of agroproductsfrom India.
Its  mainfunctionsinclude  promotingtheexport-
orientedproductionanddevelopmentofscheduledprod
ucts(includingfruits,vegetables, cereals and rice),
fixing of standards and specifications for the
scheduledproductsforthe intentionof exports.

NPOP

Since2001,theGovernmenthasbeenpromotingorganic
farming throughthird-
partycertificationunderNPOP.NPOPisimplementedb
yAPEDAtomeettherigidstandardsforexports.Itprovid
esinformationonstandardsfororganicproduction,syste
mscriteriaandproceduresforaccreditationofinspectio
nandCertification Bodies. NPOP also lays down
guidelines for the national organic logo andthe
regulations governing its use. The standards and
procedures are formulated in relationto international
standards such as those of Codex and International
Federation of OrganicAgriculture Movements
(IFOAM). The NPOP standards for production and
accreditationsystemarealsorecognizedbytheEuropea

nCommissionandSwitzerlandasequivalent to their
country standards. The scopeof NPOPincludes:

1 Policymaking for  development and
certification of organic products as notified by the
Department of Commerce fromtime to time

2 Creatingnationalstandards fororganic
productsand processes
3 Accreditationofcertificationprogramsto

beoperatedbycertification bodies
4  Certification oforganic products

In2006,India’sorganiccertificationprocessunderNPO
Phadbeen
grantedequivalencewiththeEuropeanUnion.Ithasalso
beenrecognizedforconformityassessment by the
National Organic Programme (NOP) of the United
States DepartmentofAgriculture (USDA).

Food Safety and Standards Authority of India
(FSSALI)

FSSAI operationalized the Food Safety and
Standards (Organic Food) Regulation,2017. The
regulation recognizes both NPOP and PGS-India as
certified organic
products.However,inadditiontothis,thepackagedfood
willrequiremeetingboththeconventionalfoodstandard
sandorganicfoodstandards'?. Thekeyfeaturesof  this
regulationincludes the following:

1 No person can manufacture, pack, sell,
offer for sale, market, distribute or importany
organicfoodproducts unless they comply with
theregulations.

2 Organicfoodsshould complywith provisionsfrom
atleast oneofthefollowing:

a. NPOP

b. PGS-India

C. Othersystemorstandards  notified bythe
Food Authority

3

Organicfoodthatismarketedthroughdirectsalesbythes
malloriginalproduceror

producerorganization is exempted fromthe
provisions

4 Organiclabelingrequirementsshouldbeaccur
ate,inadditiontothe standardlabelingrequirements.
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5 Traceabilityshould be established upto the
producer level.

6 AllorganicfoodsshouldcomplywiththeFood
SafetyandStandards(FoodProductStandardsand Food
Additives)

7 Regulation 2011, and the Food Safety and
Standards (Contaminants, Toxins,
andResidues),Regulations, 2011.

8 Sellersoforganicfoodswillberequiredtodispl
ayorganicfooditemsinadistinguishablemanner
fromconventional fooditems.

9 Organic food imports under bilateral or
multilateral agreements on the basis of
thesimilarityofstandardsbetweenNPOPandtheorgani
cstandardsoftheexportingcountries shallnot
berequired to re-certify onimport.

10 Allorganicfoodconsignmentsshouldbeacco
mpaniedbyaTransactionCertification issued by an
accredited certification body covered under the
terms ofequivalenceagreement.

TAMILNADU - ORGANIC CERTIFICATION
DEPARTMENT
TamilNaduOrganicCertificationDepartment(TNOC
D)aimsatcreatingan
ecosystem,whichcanachievesustainableproductivity
withouttheuseofartificialexternal inputs such as
chemicals, fertilizers and pesticides. TNOCD was
established bythe Government of Tamil Nadu in the
year 2007 to carry out inspection and
certificationoforganicproductionsysteminaccordance
withNPOP(NationalProgrammeforOrganic
Production), which was launched by Government of
India in the year 2000 andnotifiedin October
2001under the ForeignTradeand Development Act.
TamilNaduOrganicCertificationDepartmentcarrieso
utthecertification
ofAgriculturalOrganicProduct,Processing,andTrade
underNationalProgrammeforOrganic Production
(NPOP).The TNOCD is accredited by APEDA
(Agricultural
andProcessedFoodProductsExportsDevelopmentAut
hority),NewDelhi,MinistryofCommerceandIndustry,
Governmentofindia. Theaccreditationnumberallotted
toTamil Nadu Organic Certification Department is
NPOP/NAB/0019. Organic Certificationgiven by
this Department is accepted internationally and is on
a par with standards ofEuropeanUnion and Swiss
OrganicFarming Ordinance etc.

TamilNaduOrganicCertificationDepartmentalsoimp
artsfreetrainingtoregistered organic farmers on
National Standards for Organic Production. During
the year2018-19, 31687 acres of land have been
enrolled under Organic  Certification by
4768farmersin Tamil Nadu.

GOVERNMENT INITIATIVES

The Government of India is promoting organic
farming through its two nationallevel flagship
programs NPOP and NPOF. These are the growth
engines for organicfarming in India. Under the
NPOF, organic farmers in the country are provided
with theassistance of 25%-35% of the total cost of
the project. However, a limit of Rs.4 million-Rs.6
million has been set up for the establishment of
production units for bio-inputs suchasbio-fertilizers
and bio-pesticides.
InadditiontoNPOPandNCOF,severalotherschemes/p
rogramshavebeen taken to boost organic farming.
Major schemes that promote organic farming are
asfollows™:

1. NMSA

2. ParamapragatKrishiVikas Yojana(PKVY)
3. RashtriyaKrishi VikasYojana(RKVY)

4, MissionforintegratedDevelopment

ofHorticulture(MIDH)

5. NationalMission on Oilseeds &
OilPalm(NMOOP)

6. NetworkProjectonOrganicFarmingofindian
CouncilofAgriculturalResearch(ICAR)

7. NationalProjectonManagementofSoil

Healthand Fertility(NPMSH&F)

There is a specific focus on the NER with respect to
organic farming. Two majorprogramsin the NERare:

1. HorticultureMissionForNorthEastandHimal
ayanStates(HMNEH)
2. Mission for Organic Value Chain

Development  for Northeast
regions(MOVCDNER)under National
Missionfor Sustainable Agriculture(NMSA).

CHALLENGES IN VALUE ADDITION AND
MARKETING OF ORGANIC PRODUCTS

In spite
ofallgovernmenteffortstoboostproduction,thereareva
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riouschallenges thatremain and are mostly related to
value addition and marketing of organic products.
Thecompaniesneedtobearthecostofaggregatingprodu
cefromsmallfarmersandtransportation and handling
costs; bear losses on account of perishability, quality
andrejections;andmaintainabuffermarginforqualityvari
ationsanddisaggregationtoreachoutto  retail points.
The  warehousing  protocols and  product
manufacturing protocols are
evenstringentintermsoffumigationduringstorage,use
ofpreservativesandaddedingredientswhile
manufacturing. The packaging requirement for
organic is also rigid, whereinnatural packing
materials are to be used, which increases the cost of
packaging. All of theaforementionedfactorsprovide
tohighoperatingcostscomparedtoconventionalproducts
andleadtohighpricemark-
ups.Inaddition,mostofthehighincrementalpricingconsi
stsoftaxes as it is considered as the purchase of those
who have money and therefore taxedheavily. The
high price is an obstacle and holds many consumers
from choosing organicproducts; therefore, the sale
of organic food products is restricted to only tier one
cities

andsupermarkets. Thevaluechainalsoremainsfragment
edbecausetheessentialcommodityact could be
imposed any time on any commodity rendering
large-scale investments andinfrastructure which
otherwise is unavailable. Therefore, innovative
solutions to
optimizescaleandmaintainprofitabilityfororganicpro
ductsarerequired.

MARKET OVERVIEW

The Indian organic food market is expected to
exhibit a CAGR of 25.25% during 2022-2027.
Keeping in mind the uncertainities of COVID-19,
We are continuously follow and judge the direct as
well as the indirect influence of the pandemic .
These awareness are included in the report as a
biggermarket contributor.

I1.  CONCLUSION
There is an increasing demand for organic foods
among the consumers
whichwillreflectonthefutureprospectsinorganicfarmi
ng.Themarketshouldanalyseandunderstand the
consumers’ point of view and change according to
their requirements. It is

necessaryforthemarkettounderstandtheconceptofcon
sumers’decision-makingapproach with regard to
organic food products and also on how to promote
organicallyproduced foods. The belief, response and
attitudes are affected by various

marketingtechniques adopted and in the product
availability and in its development which
variesfroma particular area to another particular
area. So it is very important and significantto
understand the motivating factor behind the
response  towards the organically  grown
foodproducts and the attitude of consumers. To
analyze the important challenges of growth
ofchemical residues in the food chain and immense
use of agro-chemicals, it is vital for theorganic
fraternity to focus their attention on a result-oriented
approach which includesreviving soils with, supply
of organic inputs, consumer marketing initiatives,
organiccontent,bullet-
proofcertificationstandardscapacitybuildingoffarmer
s,andmostimportantlyintegratingfarmersintomarket-
ledvaluechains,amongstothers. Additionally, to
leverage the full potential of the sector and achieve
sustainable farmingand commercial prosperity for
the Indian farmer, fast-tracking regulatory,
procedural,infrastructural, promotional, skilling and
product-specific interventions will be
highlysignificant.
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