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Abstract- 

The evolution of technology and the increasing 

reliance on digital platforms have significantly 

impacted women's empowerment. Social media, as a 

dynamic tool of digital media, has gained immense 

importance, especially during the recent global 

pandemic. Over the past few decades, there has been 

a dramatic rise in the use of social media platforms 

worldwide. This paper explores how social media 

has become an empowering tool for women, 

allowing them to discuss their challenges and issues 

through online campaigns, blogs, and communities. 

Firstly, the paper examines how digital media has 

enabled women to reclaim their prominence in 

society, which was often suppressed under 

patriarchal domination, and to live dignified and 

respectful lives. Secondly, it analyzes the growth of 

women in online spaces and how these platforms 

contribute to their financial stability through social 

media ventures, startups, and companies. Women 

are increasingly involved in digital marketing, 

soliciting feedback on their online products and 

services, and showcasing their hidden talents and 

hobbies that were previously restricted by societal 

norms. Today, women are creating their own 

identities and engaging in contemporary global 

issues on platforms such as Twitter, Facebook, 

LinkedIn, and Instagram. This research paper is 

descriptive and qualitative, providing an in-depth 

analysis of the transformative role of social media in 

women's empowerment. 
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I. Introduction 
This paper studies the evolution of 

technology and its impact on women's 

empowerment from a sociological perspective. 

Erwin F. Rafael's work, "Technology as a Social 

System: A System Theoretical Conceptualization" 

(2013), analyzes technological evolution as a crucial 

subsystem of the contemporary world. The term 

'technology' derives from the Greek words ‘techne’ 

and ‘logos,’ meaning "discourse about the useful 

arts," originating in Europe in the early 17th 

century.Pinch and Bijker (1987, 2009) highlighted 

how society shapes technological progress, 

analyzing the influence of individuals, groups, and 

social institutions on technological artifacts. 

American historian of technology Thomas P. 

Hughes (2009) argued that both technology and 

society are mutually determined, emphasizing the 

dynamics of this relationship (Rafael Erwin, 2013, 

pp. 319-347). Brian Arthur's "The Nature of 

Technology: What It Is and How It Evolves" (2009) 

presents three propositions: technology as a 

complex process satisfying basic human needs, a 

collection of practices and components, and an 

aggregate of engineering practices (p.28, 

2009).William Fielding Ogburn (1964) suggested 

that technology drives social change through four 

stages: Invention (new knowledge), Accumulation 

(new inventions outpacing old technology), 

Diffusion (spread of ideas between cultures), and 

Adjustment (society adapting to new technologies) 

(Bhat Ishaq, 2019, p.3).This paper highlights 

technological advancements' impact on women's 

empowerment, particularly in India. According to 

the Cambridge English Dictionary, ‘empowerment’ 

means ‘to authorize.’ Women must be empowered 

to control their lives. Women empowerment 

encompasses political, social, cultural, and 

economic dimensions, unlocking modernization and 

participation in power resources (Ojha Purnima, 

2011, p.88).Ishaq Bhat's "Women Empowerment 

and Technology: An Overview" (2019) examines 

how technology has transformed social interactions. 

Rapid technological advancements represent 

significant social changes, with the internet playing 

a crucial role. Women are increasingly participating 

in global decision-making, improving their social 

status (Bhat Ishaq,2019). Recently, the internet has 

developed and updated numerous applications and 

social networking sites that quickly attract 

widespread attention. These platforms have 

significantly changed how people communicate. 

This study specifically focuses on women who are 
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increasingly engaging in online spaces, thereby 

improving their positions in society. Emerging 

online activities such as blogs, campaigns, buying 

and selling products, and online businesses are 

paving the way for women to restart their careers 

and create their own identities.This paper presents 

detailed insights into how social media is becoming 

an empowering tool for women, linking them from 

the local to the global world. According to the 2013 

report titled “Women and Web Study,” there are 150 

million internet users in India, with 60 million 

women using social networking sites to become 

self-reliant and earn money for their daily lives (Rai 

Neeraj, 2021). Kapisha Rajput's “Women 

Empowerment Through Digital Technology” (2021) 

critically analyzes the increasing employment of 

women through digital platforms and elaborates on 

the issues faced by women entrepreneurs online. 

The emerging digital era helps women overcome 

previous inequalities and break free from traditional 

patriarchal domination. The paper also highlights 

the growth of women entrepreneurs earning through 

digital platforms while managing household 

responsibilities. The virtual sector provides a safe 

working environment and flexible hours (2021, pp. 

447-448). Women are using social media to create 

and promote their personal identities, showcasing 

their talents, hobbies, and professional skills. This 

has helped them gain recognition and respect in both 

local and global communities.  

In support of this contemporary trend, an 

analysis of several papers reveals that women's 

empowerment is fundamental to the overall 

development of a country in the era of digital 

transformation (Sabri Fazli, Kader Awang, Hazudin 

Fahazarina, Ishaq Maisarah, 2021, p. 233). The 

digital era underscores the importance of inclusivity 

and diversity in fostering innovation and economic 

growth. Empowering women addresses social 

justice and equity while enhancing economic 

productivity, governance, and social cohesion. 

  

II. Literature Review 
The term "women's empowerment" emerged 

in the 1970s during the third wave of feminism. The 

study "Technology as the Key to Women's 

Empowerment: A Scoping Review" (2021) by April 

Mackey and Pammala Petruchka explores the 

impact of rapid advancements in Information 

Communication Technology (ICT) on women's 

empowerment globally. This study focuses on how 

ICT contributes to women's empowerment and 

provides a comprehensive review of how 

technology facilitates women's overall 

development.Naila Kabeer, in her work "Women's 

Empowerment and the Question of Choice" (2019, 

pp. 209-214), reflects on global feminism and 

emphasizes the importance of understanding local 

contexts. According to Kabeer, women's 

empowerment is the capability to make life choices 

that were previously restricted. Her work defines 

women's empowerment as the ability of women to 

make independent decisions, highlighting its 

significance.Building on this idea, a comprehensive 

study of the history of feminism is conducted by 

Krolokke in "Three Waves of Feminism." This work 

addresses the evolution of the women's movement 

from the 19th to the 20th century and is considered a 

landmark in women's empowerment. It raises 

critical questions about gender, power, and 

communication.In "Waves of Feminism" (2020), 

Ania Malinowska defines feminism as an umbrella 

term for various cultural phenomena related to the 

deteriorating condition of women under patriarchal 

domination. Malinowska critically analyzes several 

cultural and feminist studies to provide a theoretical 

framework for understanding feminism. Her study 

examines the three waves of feminism and how 

these waves are represented and criticized within 

various cultural texts.The concept of women's 

empowerment became prominent during the third 

wave of feminism in the 1970s (Sari Ambar, 2020, 

p. 58). "The Second Sex" (1949) by Simone de 

Beauvoir discusses women's oppression and the 

historical subordination of women by men. Its 

central argument is that women have always 

occupied a secondary position in all cultures 

worldwide. Beauvoir offers a comprehensive 

analysis of the social construction of feminism and 

how women are consistently treated as "The Other”. 

"The Second Sex" has shaped feminist thought for 

decades and remains a key text in the discourse on 

women's rights and gender equality.By examining 

these pivotal works, it becomes evident that 

women's empowerment is a multifaceted concept 

influenced by technological advancements, 

historical contexts, and evolving feminist theories.  

Malhotra, R. (2015). "Empowering through Digital 

Technology: An Indian perspective" examines the 

emergence of ICT as a non-discriminating tool 

worldwide, providing equal opportunities to both 

men and women. By effectively utilizing ICT tools, 

women are becoming self-reliant and improving 

their living standards. Malhotra advocates for 

policies and initiatives that increase digital literacy 

and ensure the benefits of technology reach women 

in all regions of India. (Dhanamalar, M., Preethi, S., 

& Yuvashree, S , 2020), This study indicates that 

women in urban areas are becoming more advanced 

and tech-savvy compared to those in rural areas due 
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to the inaccessibility of technological resources. 

Despite rapid technological advancements, a digital 

divide persists among women from different 

regions. Chinnammai, S., & Nissi, M.K. (2021). In 

"Women in Digital India: A case study in South 

India," the authors analyze the influence of digital 

initiatives on women's empowerment in South India. 

Technological advancements and the emergence of 

the Internet have provided new economic 

opportunities and improved digital literacy for 

women. The study shows the transformative power 

of digital technologies in empowering women but 

highlights the need to bridge the digital divide for 

inclusive national growth.Ambar, D. S. (2020). This 

study observes how social networking sites 

empower women politically, economically, 

culturally, and socially. It focuses on how women 

entrepreneurs in Yogyakarta build their identities 

through online businesses on Instagram and 

Facebook. Dewi examines the text and visual 

content posted on these accounts, which helps in 

networking and effectively promoting their 

businesses. Sayal (2020), proposes four basic 

elements of social media platforms: Content (the 

base of social media), Context (the characteristics of 

social media), Connection (the social elements for 

connecting people), and Communication (virtual 

communication). Sudarmanti (2020), In "The 

Relationship between the Intensity of Social Media 

Usage with Women's Small Online Businesses 

Happiness," addresses the influence of social media 

platforms on the business practices of women 

entrepreneurs and analyzes the happiness derived 

from their online businesses. Instagram and 

Facebook are the most commonly used social 

networking sites for online businesses. Sudarmanti's 

work emphasizes the dual-edged nature of social 

media, which can enhance online business activities 

but also lead to negative consequences if not used 

properly. Previous studies show that social media 

helps increase brand visibility, customer 

engagement, and sales practices (Kaplan & Haelein, 

2010). Social media is an inexpensive platform with 

minimal or zero investment that can be easily 

managed by women alongside their other 

responsibilities (Hampton, Goulet, Rainie & Purcell, 

2011). 

 

III. Research Methodology: 
This research employs a descriptive and 

qualitative approach to investigate the role of social 

media in empowering women. The study aims to 

provide an in-depth analysis of how digital 

platforms contribute to women's empowerment by 

enabling them to express their challenges, engage in 

online communities, and achieve financial stability 

through digital ventures. In Secondary sources, The 

study extensively reviews literature from academic 

journals related to sociology, gender studies, and 

digital media, several books and  various reports 

from the United Nations, are used to gather relevant 

data. Articles and case studies from reputable online 

sources provide insights into contemporary issues 

and examples of women's empowerment through 

social media.The study also conducts a qualitative 

content analysis of social media posts, blogs, and 

online campaigns that highlight women's issues and 

their empowerment stories.It examines the textual 

and visual content on platforms like Instagram, 

Facebook, Twitter, and YouTube to understand how 

women are utilizing these platforms for personal and 

professional growth.The data collected from 

secondary sources and case studies are analyzed 

thematically to identify recurring themes and 

patterns, these key themes include financial 

empowerment, community building, identity 

formation, and the role of digital activism in 

promoting gender equality.The study compares the 

experiences of women in urban and rural areas to 

understand the digital divide and its impact on 

women's empowerment.It also compares the 

effectiveness of various social media platforms in 

supporting women's entrepreneurial activities and 

community engagement.The research employs 

narrative analysis to interpret the stories of women 

shared through social media platforms and online 

campaigns.This approach helps in understanding the 

personal and collective experiences of women in the 

digital age and how these narratives contribute to 

broader social change. This research methodology 

aims to provide a detailed and nuanced 

understanding of how social media empowers 

women, highlighting the transformative potential of 

digital platforms in fostering gender equality and 

social change. 

 

Empowerment Through Social Media 

Social media has the potential to be a 

powerful tool for women's empowerment by 

providing visibility, community support, and 

entrepreneurial opportunities through various social 

networking sites like Facebook, Instagram, 

YouTube, and WhatsApp. Women are running 

online businesses and startups. For instance, Aditi 

Gupta is the co-founder and managing partner at 

Menstrupedia, a website and friendly guide for 

menstruation health.Similarly, Richa Singh is the 

co-founder of YourDOST, an online counseling and 

emotional wellness platform .Women are 

showcasing their talents on social media platforms 
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and running successful YouTube channels. Some 

top female YouTubers in India include Nisha 

Madhulika, Shruti Arjun Anand, Prajakta Kohli, 

Vidya Iyer, and Kabita Singh (Kumari Madhu, 

2020, pp. 626-629). In "Empowering Women 

Through Mass Media: Shaping Narratives, Driving 

Change," Anupma Sinha (2018, pp. 241-247) 

highlighted the theoretical understanding of the 

evolution of women through media and how 

society's perception of women has changed. Sinha 

analyzed how preconceived notions regarding 

women were influenced by mass media and how 

media emerged as a powerful force in promoting 

gender equality and challenging stereotypical 

thinking. Sinha also elaborated on the challenges in 

gender representation, such as pay gaps, 

underrepresentation, limited diversity, and 

intersectionality.Rai Gayatri (2018, pp. 1527-1534) 

analyzed the influence of online campaigns on 

women's overall development. Cyberfeminism, or 

online feminist activism, is seen as a revolutionary 

change in the transformative power of digital 

activism in promoting women's rights. 

Cyberfeminism emerged during the third wave of 

feminism, advocating against stereotypes and 

building a strong image of women. The United 

Nations Secretary-General Campaign, UNITE to 

End Violence Against Women, was launched in 

2008 to end violence against women. To promote 

this campaign, an app was launched by the UN. The 

UNITE campaign hosted the global Tweetathon, 

#OrangeDay, and @sayNOUNITE.Pegu Sanjana 

(2019), in her work "ME TOO in India: Building 

Revolutions from Solidarity," discussed the 

significance of movements and addressed 

unresolved questions regarding gender-based 

violence and harassment. Pegu interviewed five 

women to understand their viewpoints on the Me 

Too movement. The Me Too movement, started by 

Tarana Burke in 2006, supported survivors of sexual 

harassment and assault. The movement gained 

prominence in October 2017 when Alyssa Milano, 

an American actress, posted “#MeToo” on Twitter 

(Davis and Zarkov, 2018). In India, the Me Too 

movement emerged in September 2018 when 

Tanushree Dutta accused Nana Patekar of 

inappropriate behavior on a film set (Roy, 2019). 

Gradually, Indian women started sharing their 

painful stories of sexual harassment and 

molestation.Shukla Seema, Singh P. Pavitar, and 

Garima (2020) discussed the intentions of the Me 

Too movement in controlling sexual harassment 

against women. Their study suggests that social 

media movements have successfully changed 

attitudes toward sexual violence. Mir A. Aziz and 

Hussain Iftekhar (2022) analyzed social media 

movements as providing a safe space for women to 

challenge gender discrimination and sex-based 

crimes. INTERNET SAATHI INDIA was launched 

in 2015 by Google in collaboration with Tata Trusts 

to address the digital gender gap in India, aiming to 

teach women how to use the Internet .In December 

2012, New Delhi witnessed a horrific crime where a 

woman, later referred to as Nirbhaya, was brutally 

gang-raped in a moving bus. The case gained 

widespread attention at national and international 

levels (Bakshi Garima, 2017). According to Menon 

(2012), patriarchal thinking suggested that the girl 

was responsible for the gang rape because she was 

wearing inappropriate clothes, which allegedly 

tempted the rapists. This mindset was a significant 

reason why women often did not raise their voices 

and stayed silent. The case took on a global 

dimension when it reached social media platforms. 

Manuel Castells highlighted the significance of 

social media and the role of the Internet, noting that 

social media alone is not enough and that hybrid 

networked movements connect cyberspace and 

urban space. In the Nirbhaya case, Twitter played a 

vital role in mobilizing the Delhi middle class and 

raising awareness about the need for justice for the 

victim.Another notable campaign is "Ring the Bell" 

(Bell Bajao), which originated in 2008. This 

campaign emphasized taking action against 

domestic violence by encouraging people to ring the 

bell of a neighbor's house to intervene. The 

campaign integrated the use of mass media with 

community mobilization tools and encouraged men 

and boys to commit to reducing domestic violence 

against women .Barker and Barker (2017) in 

"Twitter as a Feminist Resource: 

#YESALLWOMEN, Digital Platforms, and 

Discursive Social Change" examined how 

#YesAllWomen represents a form of digital 

activism that leverages social media platforms to 

draw attention to sex-based crimes. The hashtag 

movement emerged in 2015 in response to the Isla 

Vista killings, highlighting the pervasive nature of 

misogyny and violence against women .Pal Saurabh 

(2024) defined women empowerment as the all-

around development of society that promotes gender 

equality. Using secondary data analysis, Pal argued 

that women are now freer to make choices, engage 

in economic activities, and live respectable lives. 

With substantial progress, there has been an increase 

in the literacy rate among women. Initiatives like the 

Beti Bachao Beti Padhao campaign address gender-

based discrimination in the educational field. 

According to a new National Statistical Office 

(NSO) report, the literacy rate of women in India is 



 

    

International Journal of Humanities Social Science and Management (IJHSSM) 

Volume 5, Issue 4, Jul. - Aug., 2025, pp: 12-19                              ISSN: 3048-6874 

www.ijhssm.org  

 

 

 

| Impact Factor value 7.52 |                                   ISO 9001: 2008 Certified ‘Journal                                 Page 16 

70.3%. However, disparities in women's education 

across states still exist, necessitating multifaceted 

approaches to increase the literacy rate. 

Previous studies effectively illustrate how 

social media empowers women by providing 

visibility, community support, and entrepreneurial 

opportunities. It highlights the role of digital 

activism in promoting gender equality and 

addressing gender-based violence and 

discrimination. The various campaigns and 

movements discussed demonstrate the 

transformative potential of social media in driving 

social change. 

 

Financial Empowerment and Entrepreneurship  

Startups are the backbone of our economy 

and a crucial driver of innovation globally. They 

create new jobs, introduce novel products, and 

disrupt established industries. Entrepreneurs invest 

significant time, money, and effort into their 

ventures, often facing and overcoming failure, 

which, in turn, leads to world-changing innovations. 

Startups provide opportunities for individuals to 

operate under their own rules and norms (Adhana K. 

Deepak, 2016).The current Prime Minister , 

Narendra Modi emphasized the importance of 

startups with initiatives like ‘STARTUP INDIA 

AND STAND UP INDIA,’ culminating in an action 

plan launched in January 2016 (Invest India, 2021). 

India has since emerged as the third-largest startup 

ecosystem globally, boasting over 59,000 DPIIT-

recognized startups across 634 districts (Startup 

India, DPIIT, 2021).The ‘Startup Ecosystem in India 

- a Study of Women-led Startups 2023’ highlights 

the increasing participation of women in digital 

technologies, fueled by higher educational 

attainment. Women are contributing significantly to 

India's economic growth with innovative business 

ideas. However, despite the rise in female-led 

enterprises, their contributions are often 

undervalued (Jain Pratiksha, 2023). According to 

the National Sample Survey, only 14% of 

businesses in India are run by women. Among these, 

58% of women entrepreneurs are aged between 20-

30 years. Despite numerous challenges, about 74% 

of women entrepreneurs express satisfaction with 

their ventures, while 17% are unhappy, and 9% are 

neutral (Hawelia Akshat, Ashwani, 2024). The 

Global Entrepreneurship Report (2018-2019) states 

that there are 7 women entrepreneurs for every 10 

men entrepreneurs.Upkere et al. (2014) noted the 

shift from traditional media to social media, which 

has empowered women to become entrepreneurs. 

Social networking sites provide a platform for 

thousands of women to run small businesses online, 

increasing customer engagement and enhancing 

brand image (Kudeshia and Mittal, 2015). This 

increase in women entrepreneurship reflects their 

ability to balance business with personal 

responsibilities, supported by social media platforms 

like Facebook and Instagram (Bedarkar Madhura, 

Mishra Mahima, Khatwani A. Ritesh, 2020). 

 

Challenges and Cultural Barriers Faced by 

Women in Online Spaces  

Today, digital media is transforming every 

aspect of human life, from attaining education to 

securing job opportunities. However, a digital divide 

persists. The term "digital divide," which originated 

in the mid-1990s, refers to the gap separating those 

who have access to new forms of technology from 

those who do not (Srinuan & Bohlin, 2011). This 

divide is particularly evident from a women's 

perspective, as many women still lack access to 

technology. Studies have shown that women in rural 

areas with low family incomes often have no access 

to digital platforms. These women tend to be less 

educated and, due to familial responsibilities and 

cultural norms, their lives are more challenging. 

Cultural norms are the main barrier that reinforces 

inequality. Deeply rooted gender stereotypes hinder 

the intrinsic growth of women's skills and their 

effective use of digital media tools (Batagoda, 

2024).Historically, men have dominated women not 

just in economic activities but in all aspects. 

Women's opinions and ideas are often not taken 

seriously, and men see them primarily as 

responsible for household duties rather than 

entrepreneurial activities. Women are frequently 

discouraged and face biases in decision-making 

within their own businesses or startups, which 

ultimately increases their fear of failure. Another 

challenge women face when starting their ventures 

is financial issues. Due to existing cultural myths, 

many people are reluctant to invest in women-led 

companies or online startups. They experience 

financial difficulties in obtaining loans from banks, 

securing raw materials for their products, and 

receiving payments from clients (Jain, 2023, p. 148). 

Additionally, women encounter challenges such as 

legal requirements, high production costs, 

insufficient managerial skills, and a lack of female 

advisors.Beyond gender inequality, women also face 

a lack of self-confidence due to a lack of support, 

regressive cultural norms, and social structures 

(Aldrich & Fiol, 1994; Zewde & Associates, 2002). 

While the internet and social networking sites offer 

convenience, allowing women to run online 

businesses and ventures more easily, they often 

struggle to balance their online activities with 
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familial responsibilities. Recent studies have shown 

that many women who are not engaged in business 

spend significant time online, often watching 

movies or scrolling through social networking sites 

for up to eight hours a day (Sudarmanti, 2020). 

Women also face online harassment and abuse, 

including stalking, trolling, blackmailing, threats, 

and cyber pornography, which negatively impact 

their daily lives.According to research by the Boston 

Consulting Group and the Retailers Association of 

India, only 29% of internet users in India are 

women, compared to 71% who are men, 

highlighting the inaccessibility of the internet and 

other technologies (Bhat & Ahmad, 2022). 

Cybercrimes, including phishing, pornography, 

cyberstalking, and cybersquatting, are prevalent in 

India, and many women are unaware of these threats 

(Jain, 2017; Chaudhary, 2019). The increasing rate 

of cybercrime is attributed to ignorance of cyber 

laws, unemployment, and a lack of education, 

especially computer knowledge (Balbantray, 

Mishra, & Pani, 2023). Cybercrimes have severe 

impacts on women's mental, emotional, and physical 

health. For example, the leak of an intimate video or 

image can lead a woman to suicide. Sextortion, 

where women are blackmailed with private and 

sensitive photos, can result in depression or post-

traumatic stress disorder (PTSD). Fear of 

harassment leads women to withdraw from social 

interactions, events, and gatherings.To address these 

issues, proper legal laws should be enforced 

regarding cyber crimes and harassment, and serious 

and strict actions should be taken against offenders. 

Offline support from family, friends, and 

community members is also crucial in helping 

women regain strength and solidarity.Halder and 

Jaishankar (2016) examined contemporary 

cybercrimes against women and noted that the 

absence of uniform laws to address concerns in 

cyberspace has exacerbated the situation. 

 

IV. Discussion and Analysis 
Social media’s transformative potential in 

women empowerment is multifaceted, offering 

community support and entrepreneurial 

opportunities. This research paper highlights the 

important impact social media has on women's 

empowerment. Social media platforms like 

Facebook, Instagram, Twitter and YouTube provide 

a space to women where they can raise their voice 

and also share their stories. Women through social 

media are raising awareness about gender issues and 

promote solidarity among themselves. Hashtag 

movements like #metoo movement and 

#YesAllWomen have shown how social media can 

bring women's issues to the forefront of public 

discourse, leading to widespread movements that 

bring social change. Online communities provide a 

support system for women which offers them 

emotional and practical support. Social media serves 

as a powerful tool for digital activism which allow 

women to participate and organize campaigns that 

address issues such as domestic violence, sexual 

harassment and gender inequality. Campaigns like 

UNITE to end domestic violence against women 

and Ring The Bell have utilized social media to 

mobilize support and create an impactful change. 

Digital media has become a breeding ground for 

women entrepreneurs as, it offers them opportunities 

to start and grow businesses with minimal 

investment. Social networking sites like Instagram 

and Facebook allow women entrepreneurs to reach a 

large number of audiences without the need of a 

substantial advertising budget. This online digital 

marketing has enabled women to engage in 

entrepreneurial activities where they can directly 

interact with customers and receive their feedback. 

This social interaction and direct engagement helps 

in analyzing market needs and preferences which 

leads to better product offerings and customer 

satisfaction. Social media platforms are helping 

women in showcasing their hidden talent and 

hobbies in various fields like cooking, dancing, 

beauty and wellness, fitness, education etc, their 

visibility can lead to monetization opportunities 

through advertisements, sponsorship and 

collaborations. This research paper further 

elaborated how several case studies of famous 

women entrepreneurs encouraged other aspiring 

women to create their own identity through digital 

technology. However, startups and digital ventures 

provide women with the means to achieve financial 

freedom and to contribute to the overall economic 

growth of the nation. Previous  studies have shown 

the drastic change in women's attitude after the 

proper use of technology has occurred. With proper 

attainment of education, women are getting more 

advanced especially in urban areas as compared to 

rural areas. Successful women led startups are a 

testament to the fact that with the right support and 

opportunities, women can even excel in business 

fields. Despite several challenges including gender 

bias, lack of education, no societal support and lack 

of resources etc women are still growing and taking 

full advantage of existing digital technologies. 

Government and private sector initiatives are crucial 

in bridging the digital divide, programs like 

INTERNET SAATHI, which aim to teach women in 

rural areas how to use the internet, are steps in the 

right direction. However, more comprehensive and 
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sustained efforts are needed to create an inclusive 

digital environment .Furthermore, women often face 

gender-based harassment and discrimination in 

online spaces. Cyberbullying, online stalking, and 

misogynistic abuse are common issues that can 

discourage women from fully participating in digital 

platforms. This digital violence perpetuates existing 

gender inequalities and can severely impact 

women's mental health and professional lives .. 

Despite these challenges, many women continue to 

break barriers and leverage social media to create 

supportive communities, share knowledge, and 

advocate for gender equality.To address these 

challenges, there is a need for targeted policies and 

initiatives that promote digital literacy among 

women, especially in rural areas. Providing 

affordable and accessible digital infrastructure, 

offering financial incentives and support for women 

entrepreneurs, and ensuring safe online 

environments are crucial steps toward bridging the 

digital divide and empowering women through 

technology.Women face significant online 

harassment, including stalking, trolling, and cyber 

pornography, which adversely affects their mental 

and emotional well-being.Cyber Crimes against 

women are prevalent and often unaddressed due to a 

lack of awareness and inadequate legal 

protections.Cyber Crimes have severe consequences 

for women's mental health, leading to issues like 

depression, PTSD, and social withdrawal. 

There is a clear need for stronger and more 

uniform legal protections to address cybercrimes 

and support women in the digital space. Enhancing 

digital literacy and awareness about cyber threats 

among women is crucial for their safety and 

empowerment and  Developing supportive 

networks, both online and offline, can help women 

balance their professional and personal 

responsibilities.This research paper underscores the 

complexity of the digital divide and the 

intersectional challenges faced by women in the 

digital era. Addressing these issues requires a 

multifaceted approach involving legal reforms, 

education, economic support, and cultural change to 

create an equitable digital landscape for all. 

 

V. Conclusion 
Social media and digital platforms have 

revolutionized women's engagement with the world, 

offering unprecedented opportunities for 

empowerment by amplifying voices, fostering 

community building, and promoting 

entrepreneurship. However, to ensure all women 

benefit from these advancements, challenges like 

gender bias, resource accessibility, and the digital 

divide must be addressed.In India, traditional gender 

roles have restricted women's opportunities, but the 

digital age offers a chance to redefine these roles 

and foster a more progressive society. Supporting 

women's digital ventures and ensuring widespread 

access to technology can unlock their full potential. 

Yet, economic and structural barriers, lack of self-

confidence, and online harassment remain 

significant obstacles.Statistics reveal a stark gender 

disparity in internet usage, with only 29% of users 

being women. The increasing rate of cybercrimes 

further impacts women's mental health and social 

participation. Overcoming these challenges is 

essential to ensure all women can benefit from 

digital advancements.Digital feminism represents a 

significant stride towards gender equality, enabling 

women to break free from traditional constraints and 

actively participate in the digital economy. As 

women leverage digital platforms, their 

empowerment will contribute to their personal 

growth and drive broader social and economic 

development. Ultimately, the full realization of 

women's potential in the digital age will pave the 

way for a more just, progressive, and prosperous 

society for all. 
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